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Ingenico chalks up a record number of micro-donations on
its payment terminals in 2019

Committed for many vyears to a more responsible form of development, Ingenico Group (Euronext:
FRO000125346 - ING), the world leader in integrated payment solutions, looks back on the total number
of micro-donations' made in 2019 in Europe. The Group, a “Tech for Good" advocate, was the first supplier
of payment solutions to incorporate donations into payment terminals in the United Kingdom, in 2011,
and in France, in 2015. In close cooperation with its partners, the Group has pursued this process for
several years.

Ingenico: a “Tech for Good” advocate

Convinced that the payment process, which is rooted in the day-to-day life of consumers, has to be
responsible, Ingenico set itself the task of giving it a new role: a process that has a positive impact on
society as a whole. The Group therefore introduced - first in the United Kingdom in 2011 - the option of
making a micro-donation through the payment terminal while making a purchase. This initiative was
extended to France in 2015 and then to Spain in 2018.

The micro-donation initiative forms part of the actions taken since 2015 by the Group’ to respond to the
major challenges identified by Ingenico in the payment sector, whether social, economic or environmental
in nature.

For Nicolas Huss, CEO of Ingenico Group: “After recording in 2019 almost 17 million micro-donations on
our payment terminals - amounting to €4 million - thanks to our partnerships with microDON, Pennies and
Worldcoo, we intend to go further and extend this process to more retailers and countries. Our aim is to
encourage donations on all of our solutions and to offer a maximum of our clients the chance to support
every day, if they so wish, a useful project for the common good.”

Record number of micro-donations in 2019

In 2019, there was a record number of micro-donations made on Ingenico solutions. This act of solidarity
was very popular with consumers and gave a new breath of life to the non-profits in question, which were
short of new sources of funding.

In 2019:
e The number of micro-donations in France doubled last year in comparison with 2018, rising
to 11,415,309 micro-donations, amounting to €2,691,036;
¢ In the United Kingdom, the number of micro-donations in 2019 rose to 1,114,401, amounting to
€505,787;
e In Spain, Ingenico recorded 4,416,906 micro-donations, amounting to €817,627.

In Europe, Ingenico and its three partners - microDON (France), Pennies (United Kingdom) and Worldcoo
(Spain) - were therefore responsible last year for 16,946,616 micro-donations, representing a total of
€4,014,450.

Olivier Cueille, CEO of microDON, notes: “2019 was the best year for micro-donations: a year in which
numbers rocketed. We have to capitalise on this very positive dynamic by increasing the level of social

' A micro-donation is an embedded generosity solution that enables a consumer to add a donation of a few cents (or pence) to his or her
purchase in a store by selecting the option directly on the payment terminal.

% To find out more about Ingenico’s SHARE programme, read the interview of Marine Le Picard, Ingenico's CSR Director, here.


https://www.microdon.org/
https://pennies.org.uk/
https://www.worldcoo.com/en/
https://blog.ingenico.com/posts/2020/02/taking-a-new-approach-to-payment-transactions-for-a-more-sustainable-and-inclusive-growth.html

responsibility in companies and by stepping up the implementation of our solutions with Ingenico to ensure
that charity rounding has a bigger impact. 2020 promises to be a stimulating year!”

Alison Hutchinson, CEO of Pennies: “Thanks to our partnership with technology companies like Ingenico
- who led the way in the UK - we are able to unlock more of the potential offered by micro-donations, and
harness a community of giving amongst businesses and consumers in the UK, Northern Ireland and the
Republic of Ireland. We estimate there is a huge £1bn opportunity if every UK card holder gave just 30p
every week. Ingenico, and others, are supporting the early growth in this movement. Pennies are on track
to hit 100 million donations this year, a real milestone in micro-giving.”

For Borja Goizueta, Partner at Worldcoo: 2019 was Worldcoo's best year. After developing micro-
donations on payment terminals with Ingenico, we increased the total value of donations by a factor of
ten on the previous year.”

The success of micro-donations paints a picture of solidarity for the future

The concept behind making a micro-donation on a payment terminal is simple. When paying a purchase
with a bank card in a participating store, the consumer is invited to add a few cents (or pence) or to round
up his or her purchase to the nearest euro (or pound) for the benefit of a charity and the projects that it
supports. Based on simple donation methods, the micro-donation process triggers the feeling of civic
engagement within many consumers. In fact, it has been reported that two thirds of French people would
be willing to make donations in this way - as confirmed by the high participation rate in stores’.

Ingenico intends to carry on supporting the vital work of hundreds of voluntary organisations in France
and Europe, and aims to boost the impact of payment-terminal micro-donations on the premises of tens
of retailers over the coming years.

About Ingenico Group

Ingenico Group (Euronext: FROO00125346 - ING) is the global leader in seamless payments, providing smart, trusted
and secure solutions to empower commerce across all channels, in-store, online and mobile. With the world's largest
payment acceptance network, we deliver secure payment solutions with a local, national and international scope. We
are the trusted world-class partner for financial institutions and retailers, from small merchants to several of the world's
best-known global brands. Our solutions enable merchants to simplify payment and deliver their brand promise.
WWW.ingenico.com

About microDON

Founded in 2009 by Pierre-Emmanuel Grange and Olivier Cueille, microDON is an ESUS (Solidarity Company of Social
Utility) social company approved and certified B-Corp, which offers innovative solutions to facilitate solidarity
commitment. These community mobilization and crowd-sponsoring tools are intended to offer everyone the opportunity
to be an active part of change in a simple, painless and on their own scale.

www.microdon.org

About Pennies

Pennies is an award-winning fintech charity (registered no. 1122489) launched in November 2010. Their ‘digital charity
box'is the digital upgrade of the traditional collection tin, designed to fit with our increasingly cashless lifestyles. Anyone
can ‘feel-good’ give with participating Pennies retailers - by donating a few pence to charity when paying by card or
mobile wallet. It's as simple as a single press of a button or click of a mouse. Pennies has enabled an incredible 89
million small change digital donations to date through its digital charity box, raising £22 million in extra income for
more than 550 charities, and growing. Pennies is live across a breadth of 60+ retail, hospitality and service sector
leaders, including Domino's, Boots Opticians, Screwfix, Medivet, Hobbycraft, Topps Tiles, Virgin Holidays, Zizzi, The
Entertainer, Greene King, Signet-owned jewellers H Samuel and Ernest Jones, and Rontec and MFG roadside retail outlets.
It is also registered in the Republic of Ireland, Jersey and the Isle of Man.

WWWw.pennies.org.uk

About Worldcoo

Worldcoo is B Corp company that develops technologies to help NGOs to raise funds in an efficient way. The company
is committed to innovation, solidarity and total transparency in every campaign it is involved in. Created in 2012, it has
funded more than 375 projects from 35 different countries and 125 NGOs.

www.worldcoo.com

? According to the 2018 study conducted by France Générosités and published in April 2019.
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http://www.microdon.org/
http://www.pennies.org.uk/
http://www.worldcoo.com/
https://www.francegenerosites.org/chiffres-cles/
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Heélene Carlander
helene.carlander@ingenico.com
+33(0)7 72 2596 04

Investors

Laurent Marie
laurent.marie@ingenico.com
+33(0)1 58019298
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