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Azerion’s brand safe platform enables game creators,
advertisers and digital publishers to engage with
game users at scale thanks to best-in-class adtech

and owned creative content.

Data

A catalogue of highly entertaining and quality

casual and premium gaming content
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Connections with the
world’s best digital
publishers and the
Azerion gaming network.

Display, video, and
native content from the
Azerion Ad Studio.

Insight sourced from the
billions of people who
engaged with our owned
content and the trillions
of impressions we see in
our platform to better
engage audience
behaviour and to inform
your creative teams.

To pinpoint audiences
using 1Ist party,
cookieless ID, location,
and contextual
relevance.
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*Top 5 Asian countries are Vietnam (47m gameplays in Q2 2021), Indonesia (44m), India (39m), Thailand (30m), Philippines (24m).

At

Co-CEOs & Founders

The company was founded in 2014 by two Dutch entrepreneurs,
Atilla Aytekin and Umut Akpinar. They are still co-CEOs and the
driving force behind Azerion’s strategy. “The things we do
matter to the world and to the people around us, that's our
ambition — to use our fast-growing digital entertainment and
media platform to make a real difference.” Atilla Aytekin
(Founder and Co-CEO)

Strong Top-Line Growth
37%+

€356m+
Revenue CAGR 2018-2022

Proforma for
M&A

2018 2019 2020 2021E 2022E

'
\\ l- C O N\ 7
71 Q & ();
Entrepreneurship Courage Diversity Responsibility Unity

Committed to increasing our contribution to society

Environme Governance

Sets clear guidelines to reduce
Company’s environmental footprint

Ambition of carbon neutrality in next
5 years (mapping firm engaged)

Launched “Act Green” campaigns for

climate awareness

Founders plant thousands of trees
every yedr in orchard in Turkey

Sustainability is a key current (AWS)
and future vendor selection criterion

Established partnerships with social
organizations to support education

Dutch Dream Foundation supports
youth with migrant backgrounds

Making information on the internet
more appropriate for younger users

Organizes and promotes volunteering
activities for employees

Protects users’ integrity by protecting
their data

HWeAreAzerion

Builds and promotes an inclusive
culture as part of Company’s history

Active diversity policy: 57 different
nationalities and 36% female workers

Offers and promotes a safe and
healthy work environment

Promotes a Zero-Tolerance policy
with regards to corruption

Offers ownership through incentive
programs to vendors and executives




