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Wessanen to acquire Little Lunch, market leader in Organic Soups and
Meals in Germany, the biggest Organic market in Europe

Wessanen and the shareholders of Little Lunch have signed an agreement for the purchase of 100% of the
business, subject to agreement of the Bundeskartellamt (German Cartel Office).

Founded in 2014, Little Lunch has developed into the market leader in the German market for organic soup.
Over the years, the range has grown and now also includes meal makers and sauces. All products are 100%
organic and are made without added sugar, aromas, colourants or preservatives. The brand is widely
distributed across the German Grocery Market and is very successful in the online channel.

Organic and vegetarian meals are a core category for Wessanen and Germany as the biggest organic market
in Europe is of strategic importance.

Christophe Barnouin (CEO of Wessanen): "We are happy with this fast growing and strategic acquisition and
look forward to welcoming the Little Lunch team to our family of companies. Allos Hof-Manufaktur, our
German business, has successfully grown over the past years in the Health Food and Grocery channels. We
believe that the integration of Little Lunch will gives us many opportunities in this important country and
across Europe.”

Daniel and Dennis Gibisch(Founders of Little Lunch) commented: “We have built up Little Lunch with a lot
of love and passion and made it a success in Germany. Among all possible partners we looked at we found
the fit with Wessanen the strongest. We are excited about the new opportunities that will come out of
working together with such a strong partner at our side.”

For more information, please contact:

Klaus Arntz (EVP Marketing and Sustainability)
Phone +31683168668

Email  klaus.arntz@wessanen.com
Twitter @Wessanen_250
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About Wessanen

Wessanen is a leading company in the European market for healthy, organic and sustainable food. In our offices and
production sites in six countries we employ around 1,350 people. Our purpose is ‘connecting to nature’ and we focus
on organic, vegetarian, fair trade and nutritionally beneficial products. Our family of companies is committed to
making food that supports biodiversity. Our brands include many pioneers and market leaders: Allos, Alter Eco, Abbot
Kinney's, Bjorg, Bonneterre, Clipper, Destination, El Granero, Isola Bio, Kallg, Whole Earth and Zonnatura. In 2019
Wessanen has become Europe’s first multinational B Corp food business

; it uff G O‘ T, - T
iore CLIPFER 25 B oo s ==




