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• Q2 24 revenues increased by 2.1x from Q2 23 and 1H 
24 vs 1H 23 increased by 2.3x. Adjusted for number of 
vessels the growth is 7% and 15% respectively.

• Revenue growth driven by occupancy rate rising to 
69% (up from 62%) and ACR increasing to NOK 5,200 
(from NOK 4,500) from Q2 23.

• Future focus on enhancing operational profitability 
and cash flow generation:

• High potential for further price increases as current 
prices still reflect past ticket sales and cancellations.

• The strategy of offering shorter trips opens new and 
exciting commercial opportunities aimed at travellers 
with higher willingness to pay.

• Potential to increase occupancy and passenger 
numbers on the southbound route from Kirkenes to 
Bergen. 

• Emphasis on cost optimization through cost measures 
and efficiency improvements as growth stabilizes. -200 000
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