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HEINEKEN Expands 0.0 Draught to 10,000 Outlets Across Europe 

 

• This milestone marks growing mainstream acceptance of non-alcoholic beer and 

changing social drinking norms. 

• Heineken® 0.0 now on draught in nearly 60% of Irish outlets and over 2,000 venues in 

the UK and Spain, showing strong demand for alcohol-free options. 

 

Amsterdam, 10 September 2025 – HEINEKEN today announced the installation of a Heineken® 

0.0 draught at its 10,000th outlet in Europe. This milestone marks the company’s leadership 

in the non-alcoholic beer category and underscores the mainstream acceptance of alcohol-

free options in bars and restaurants across key markets including the Netherlands, UK, Spain, 

Ireland, and France.  

 

As the pioneer of the 0.0 category, HEINEKEN continues to deliver on its commitment to 

innovation, consumer choice, and responsible consumption. The company has steadily 

installed Heineken® 0.0 taps, with nearly 60% of outlets in Ireland, and more than 2,000 outlets 

in both the UK and Spain now offering Heineken® 0.0 on draught. This expansion reflects the 

rapid growth in demand for alcohol-free options across pubs and bars. 

 

“Reaching 10,000 outlets with Heineken® 0.0 on draught proves that alcohol-free beer has 

truly entered the mainstream. With 0.0 draught sitting front and centre alongside other beer 

taps, and more and more widely available in bars and restaurants, the notion that you’re 

ordering something ‘different’ when opting for an alcohol-free is a thing of the past,” said 

Michael Gillane, Regional Global Brands Director Europe. “Heineken 0.0 on draught helps to 

normalize non-alcoholic beer in even more social settings, making great beer accessible to 

everyone.” 

 

Demand for Heineken® 0.0 on tap is surging across key European markets including the 

Netherlands, UK, Spain, Ireland, and France, with venues reporting strong uptake. In the 

Netherlands specifically, alcohol-free draught consumption is experiencing notable annual 

growth of 25%. From lunchtime gatherings and after-work drinks to nights out and sporting 

events, consumers are embracing alcohol-free alternatives. A recent Nielsen study 

commissioned by HEINEKEN revealed that one in four sports fans now chooses alcohol-free 

options while cheering on their team, underscoring how quickly 0.0 has become part of 

everyday social occasions. 

HEINEKEN offers three draught solutions that protect quality and help ensure venues of all 

sizes are able to offer that premium, freshly poured pint experience to people who have 

chosen not to drink.  
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“At HEINEKEN, innovation is at the heart of everything we do. Our commitment to technological 

advancement led us to develop a true 0.0 beer on draught, ensuring zero alcohol formation in 

the line. A true breakthrough in the industry,” said Jules Macken, Global Innovation Director at 

HEINEKEN. “By offering Heineken® 0.0 on different systems from 8-litre system for smaller 

venues, to 20-litre system, and our cutting-edge system for high-volume locations, we’re able 

to serve the unique needs of outlets of every size. This flexibility empowers venues to deliver 

the premium, freshly poured 0.0 experience their customers prefer, no matter the occasion.” 

 

Launched in 2018 – just one year after its bottled counterpart – Heineken® 0.0 draught has 

grown in line with changing cultural attitudes towards moderation. With an 18% global share 

of the 0.0 beer category, HEINEKEN is leading the way in expanding consumer choice, fuelling 

category growth, and reinforcing its commitment to responsible consumption. 
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Press enquiries      

Marlous den Bieman  

E-mail: pressoffice@heineken.com     

Tel: +31-20-5239-355      

   

Investor and analyst enquiries 

Tristan van Strien / Lennart Scholtus 

E-mail: investors@heineken.com 

Tel: +31-20-5239-590 

 

About HEINEKEN 

HEINEKEN is the world's most international brewer. It is the leading developer and marketer of premium 

and non-alcoholic beer and cider brands. Led by the Heineken® brand, the Group has a portfolio of more 

than 340 international, regional, local and specialty beers and ciders. With HEINEKEN’s over 85,000 

employees, we brew the joy of true togetherness to inspire a better world. Our dream is to shape the 

future of beer and beyond to win the hearts of consumers. We are committed to innovation, long-term 

brand investment, disciplined sales execution and focused cost management. Through "Brew a Better 

World", sustainability is embedded in the business. HEINEKEN has a well-balanced geographic footprint 

with leadership positions in both developed and developing markets. We operate breweries, malteries, 

cider plants and other production facilities in more than 70 countries. Most recent information is 

available on our Company's website and follow us on LinkedIn and Instagram. 
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