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SMCP in exclusive negotiations to acquire De Fursac,  

a French leader in men’s accessible luxury, poised for international expansion 

 

 

• Contemplated acquisition of 100% of De Fursac 

• Accelerating SMCP’s strategic roadmap by reinforcing menswear, one of the most attractive markets in 
ready-to-wear 

• Entering a new segment in men’s accessible luxury 

• Leveraging SMCP’s international & digital expertise to accelerate De Fursac’s successful growth trajectory 

• Positive impact on EPS from 2019 on a full year basis 

• 100% debt-financed acquisition, with full financing already in place 

 

SMCP is pleased to announce that it is in exclusive negotiations to acquire De Fursac, a French leader in men’s 

accessible luxury. With this acquisition, SMCP would strengthen its footprint in the fast-growing menswear 

accessible luxury market, where it is already developing successfully through Sandro men, and would gain access 

to a new segment. SMCP would leverage its proven international and digital expertise as well as its robust 

development platform to accelerate De Fursac’s strong growth trajectory. The transaction is expected to close 

before the end of Q3 2019 subject to completion of the information and consultation procedure of the works 

council, regulatory approval and customary conditions. 

 

Daniel Lalonde, SMCP’s Chief Executive Officer, said: “Today’s announcement is an exciting new chapter for SMCP. 

With De Fursac in our Group, we have a unique opportunity to accelerate our strategy, by tapping into a new 

segment in the fast-growing men’s accessible luxury market. De Fursac is an outstanding brand, poised for growth 

through international expansion, with the support of our expertise. We look forward to working with the talented 

teams of De Fursac, on our journey to become the global leader of accessible luxury and to continuing to create 

value for our shareholders.” 

 

Edmond Cohen, De Fursac’s President, said: « I am very pleased with this project which is first and foremost the 

result of entrepreneurs who share the same passion for creation and innovation and who are moving forward with 

the same enthusiasm and determination. I am convinced that SMCP is the ideal partner to support our ambitions 

and that our talented teams will integrate perfectly into this new Group.” 

 

The transaction has been unanimously approved by the Board of Directors of SMCP and its founders Evelyne 

Chetrite and Judith Milgrom “are proud to welcome this beautiful maison and delighted that SMCP is reaching this 

new milestone with Edmond Cohen and Alix Le Naour (Artistic Director of De Fursac), who are driven by the same 

passion for creation and entrepreneurship”. 

 



De Fursac, a French leader in men accessible luxury, poised for international expansion 

Founded in 1973 and with a strong Parisian DNA, De Fursac has a unique positioning in the men’s accessible luxury 

market, blending tailoring heritage with style, chic and timelessness. De Fursac benefits from a network of 54 

stores in premium locations across 29 cities in France and Switzerland. Known for its expertise in tailoring with an 

edgy and a timeless style, De Fursac has been successfully expanding an offer of urban-casualwear over the past 

several years. 

In 2018, De Fursac’s sales reached €41.4 million with a strong like-for-like sales growth of +5.4% and an EBITDA 

margin above SMCP’s margin. Consistently ranked among the Top 3 brands in all French department stores in 

men’s accessible luxury, De Fursac already benefits from a strong desirability among international customers, 

especially the Chinese. 

 

SMCP to enter a complementary segment of the fast-growing menswear market 

Men’s accessible luxury represents a large market of €21 billion and is expected to continue to grow by +4.4%1 

per year over the next five years. Acquiring De Fursac, which is positioned in a different market segment, modern 

tailoring (blending tailoring and casual codes), will allow SMCP to complement its offer and expand its customer 

base.  

 

SMCP to leverage its international and digital expertise to accelerate De Fursac’s growth trajectory 

De Fursac's integration into the SMCP Group will be greatly facilitated by their similar’s business model based on: 

i/a retail pure player’s profile and; ii/ a blend of luxury and fast fashion’s codes. The prestigious locations of De 

Fursac’s network, its personalised shopping experience, and its fast and agile production cycle and sourcing 

capabilities, make it a perfect match for SMCP.  

SMCP will be able to leverage its strong expertise and in-house resources to accelerate De Fursac’s successful 

growth trajectory. SMCP will significantly accelerate De Fursac’s geographical expansion in Europe and Greater 

China, targeting more than 30% international exposure over the mid-term. The Group also plans to accompany 

De Fursac on its digital journey, targeting more than 10% sales penetration over the mid-term. 

 

An accretive acquisition from 2019  

This acquisition will be accretive on EPS from 2019, on a full year basis. It is 100% debt-financed, with full financing 

already in place. It should close by the end of Q3 2019 subject to completion of the information and consultation 

procedure of the works council, regulatory approval and customary conditions. 

 

Advisors: 

SMCP has been advised by BNP Paribas (financial advisor) and Clifford Chance (legal advisor). 

De Fursac has been advised by AyacheSalama (legal advisor). 

 

A conference call for investors and analysts will be held by Daniel Lalonde, CEO and Philippe Gautier, CFO and 
Operations Director from 9.00 a.m. (Paris time). 

Related slides will also be available on the website (www.smcp.com), in the Finance section. 

FR: +33 (0)1 76 70 07 94 
UK: +44 (0) 2071 928000 
US: +1 631 510 7495 
DE: +49 (0)30 2215 31802 
HK: +852 58085558 
 
The access pin code for the call is 3668626 

 

                                                      
1 Source: CAGR 2018-2022 -Euromonitor, Altagamma, BCG market model 

http://www.smcp.com/


DISCLAIMER:  FORWARD-LOOKING STATEMENTS 

Certain information contained in this document may include projections and forecats. These projections and 

forecasts are based on SMCP management's current views and assumptions. Such statements are not guarantees 

of future performance of the Group. Actual results or performances may differ materially from those in such 

projections and forecasts as a result of numerous factors, risks and uncertainties.  

This document has not been independently verified. SMCP makes no representation or undertaking as to the 

accuracy or completeness of such information. None of the SMCP or any of its affiliates representatives shall bear 

any liability (in negligence or otherwise) for any loss arising from any use of this presentation or its contents or 

otherwise arising in connection with this presentation.  

For more information regarding these factors, risks and uncertainties, please refer to the information contained 

in the documents filed with the French Financial Markets Authority (Autorité des Marchés Financiers - AMF) as 

part of the regulated information disclosure requirements and available on SMCP's website (www.smcp.com). 
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ABOUT SMCP 

SMCP is a global leader in ready-to-wear’s accessible luxury with three distinct contemporary Parisian fashion 

brands, Sandro, Maje and Claudie Pierlot. Present in 40 countries with 1,466 points of sale, SMCP generated 

€1 bn sales in 2018. Evelyne Chetrite and Judith Milgrom founded Sandro and Maje in Paris, in 1984 and 1998 

respectively and continue to provide creative direction for the brands. Claudie Pierlot was founded in 1984 by 

Madame Claudie Pierlot and acquired by SMCP in 2009. SMCP is listed on the regulated market of Euronext Paris 

(compartment A, ISIN Code FR0013214145, ticker: SMCP).   
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