
 

 

EssilorLuxottica and Meta expand the accessibility 

of wearables category with new collection 
 

Building on their market-leading portfolio of AI glasses, the two companies aim 

 to introduce more consumers to smart eyewear innovation 

 

 

Paris, France and Menlo Park, CA (23 June 2026) – EssilorLuxottica and Meta announced the launch of 

Meta Glasses, a new collection of AI glasses aimed at opening up the smart eyewear category to broader 

audiences, including consumers looking for more attainable innovation.   

 

The two companies have established the AI glasses category from the ground up with the deepest lineup 

of products ranging from Ray-Ban Meta, the #1 selling AI glasses in the world, to Oakley Meta, ushering in 

a new era of Athletic Intelligence, to Meta Ray-Ban Display, the first of its kind with an in-lens display. Earlier 

this year, the introduction of Ray-Ban Meta Optics rounded out the offering with styles optimized for 

prescriptions and all-day comfort. 

 

While millions of consumers are wearing AI glasses from the portfolio today, EssilorLuxottica and Meta aim 

to inspire broader adoption around the world with a new Meta and EssilorLuxottica branded collection 

starting at $299. 

 

“We’re incredibly proud of our first-to-market innovation in the smart eyewear space and our ability to deliver 

consumers around the world richer, more connected experiences. While our iconic brands continue to be a 

leading driver of adoption in the market, we see an opportunity to drive access to broader audiences through 

this company-branded collection. More price-sensitive consumers will have an opportunity to experience 

the power that wearables bring into their everyday lives,” said Francesco Milleri, Chairman and CEO of 

EssilorLuxottica. 

 

“Our partnership with EssilorLuxottica is about putting powerful AI into frames people actually want to wear. 

I believe glasses are going to be a main way people access personal superintelligence – and with Meta 

Glasses, we’re going to make that accessible to a lot more people,” said Mark Zuckerberg, CEO at Meta. 

 

The new collection will include 3 Rx-able styles (rectangle, square and oval shapes) with multiple lens 

choices including clear, sun and Transitions lenses. Meta Glasses are available starting today on Meta.com 

in the US, Canada, UK, France, Italy, Germany, Spain and other European countries and at leading optical 

retailers, including LensCrafters and Sunglass Hut in the US. Additional markets and retailers will be added 

later in the year.  
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EssilorLuxottica EssilorLuxottica is a global leader in the design, manufacture and distribution of advanced vision care products, 

eyewear and med-tech solutions. The Group is home to the most innovative lens technologies, including Varilux, 
Stellest and Transitions, iconic brands such as Ray-Ban, Oakley and Supreme, top-selling smart eyewear products 
including Ray-Ban Meta, Oakley Meta Vanguard and Nuance Audio, the most desired luxury licensed brands and 
world-class retailers including Sunglass Hut, LensCrafters, Vision Express and Apollo. With 210,000 employees 
across 150 countries, 600 operations facilities, serving 300,000 eye care professionals and operating approximately 
20,000 stores, the Group generated consolidated revenue of Euro 28.5 billion in 2025. EssilorLuxottica trades on the 
Euronext Paris market and is included in the Euro Stoxx 50 and CAC 40 indices. Codes and symbols: ISIN: 
FR0000121667; Reuters: ESLX.PA; Bloomberg: EL:FP. www.essilorluxottica.com 
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