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Strong growth and implementation of strategic 
initiatives  
 

 
July - September 2022 

 Net sales increased by 27.8 % to SEK 129.9 
(101.6) million. Adjusted for currency effects, 
sales increased by 23.1% to SEK 125.1 (101.6) 
million. 

 SaaS revenues increased by 8.9 % to SEK 48.4 
(44.5) million.  

 ARR amounted to SEK 192.2 million. 
compared to (187.9) MSEK previous quarter 

 EBITDA amounted to SEK 17.2 (13.2) 
million. Adjusted for non-recurring items, 
EBITDA amounted to SEK 17.2 (24.0) 
million. 

 Operating profit amounted to SEK 7.6 (4.3) 
million. 

 
January - September 2022 

 Net sales increased by 23.1 % to SEK 367.1 
(298.1) million. 

 SaaS revenues increased by 11,3 % to SEK 
142.5 (128.1) million.  

 EBITDA amounted to SEK 31.0 (34.8) 
million. Adjusted for non-recurring items, 
EBITDA amounted to SEK 33.9 (54.4) 
million. 

 Operating profit amounted to SEK 1.9 (8.4) 
million. 

 
 

 

Significant events during the quarter 
 No significant events occurred during the quarter. 

 
Significant events after the quarter 

 ZetaDisplay has initiated the refinancing process of its senior unsecured bonds. 
 
   

FINANCIAL INDICATORS JUL-SEP JUL-SEP JAN-SEP JAN-SEP 
ROLLING 12 

MONTHS JAN-DEC 

(TSEK) 2022 2021 2022 2021 
Q4 2021-Q3 

2022 
2021 

Net sales 129 881 101 620 367 114 298 108 489 484 420 478 

SaaS-revenues (recurring) 48 422 44 463 142 526 128 073 187 588 173 135 

Gross margin (%) 57,0 64,4 58,1 63,1 57,9 61,4 

EBITDA 17 159 13 220 31 056 34 789 46 384 50 117 

EBITDA-margin (%) 13,2 13,0 8,5 11,7 9,5 11,9 

Operating profit 7 612 4 291 1 947 8 429 7 981 14 463 

Operating margin (%) 5,9 4,2 0,5 2,8 1,6 3,4 

Profit/loss for the period -1 156 -338 -14 424 -4 168 -16 348 -6 092 

Equity ratio (%) 35,2 34,5 35,2 34,5  34,2 
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Comments from the CEO 

Strong growth and implementation of strategic 
initiatives
ZetaDisplays net sales amounted to SEK 129.9 
(101.6) million, which is an increase of 27.8% 
compared to the same period last year. Adjusted 
for currency effects, sales increased by 23.1% to 
SEK 125.1 (101.6) million. SaaS revenues 
amounted to SEK 48.4 (44.5) million and 
accounted for 37.3 (43.8) % of net sales. ARR 
was reported at SEK 192.2 million and EBITDA 
amounted to SEK 17.2 (13.2) million. Adjusted 
for non-recurring items, EBITDA was SEK 17.2 
(24.0) million. 

Net sales are attributable to increasing activity in 
the market. Project sales were 42.5% higher than 
the corresponding period last year and were 
reported at SEK 81.4 (57.1) million. Gross profit 
amounted to SEK 74.0 (65.5) million, 
corresponding to a gross margin of 57.0 (64.4) %. 
The margin was affected by a higher share of 
project sales compared to the previous year. 

Comment 

During the quarter, we experienced increased 
business activity, both among our existing 
customers and in new customer sales. Our 
framework agreements continue to develop 
according to plan, accelerating growth in all parts 
of our offering and contributing to our international 
expansion. During the quarter, we made several 
new installations in existing and new markets. The 
implementation of the Group strategic initiatives is 
progressing according to plan and strengthens the 
ability in all parts of the organization. It gives us 
good opportunities for continued growth in the 
short and long term. We are also seeing increased 
activity regarding new business opportunities in 
new customer sales. This is as a result of the 
investments we have made in our offering and our 
organization, which has strengthened our ability. 

 

Outlook 

We closely follow developments in the market and 
in the rest of the world. Through our strong 
partnership with leading suppliers and through 
coordination within the group and a stable 
international customer portfolio, we are well 
prepared to be able to manage any effects. Our 
assessment is that the market will continue to show 
stable growth during the current year.  

 

Our performance has been strong during the 
quarter. I would like to thank our employees for 
their strong commitment and our customers for the 
trust we receive. During the quarter, we continued 
to invest in the future, which creates confidence for 
continued scalable growth in a growing market. 

 

Per Mandorf 

President and CEO 
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Market 
Digital Signage is a software steered interface for 
communication with consumers within a retail 
environment or with employees in larger 
organizations as well as communication in public 
spaces. Digital communication is now an integral 
part of the new communications concept that 
retailers and other companies are developing for 
the future. This creates an interesting and expansive 
market for ZetaDisplay, which delivers a total 
concept containing concept development, 
communication strategy, analysis, software 
development, hardware expertise, installation and 
technical support and services.  

Today, the Group has operations in six European 
countries and in the United States. ZetaDisplay 
continuously evaluates new forms of alliances with 
companies and organizations within Digital 
Signage to be able to grow the market together.  

Sales of service solutions are increasing as an 
important part of the business after the initial 
installation and produce steady SaaS-revenues. The 
maturity level among our customers is rising, and 
ZetaDisplay is receiving inquiries from existing 
customers who intend to take the next step and 
develop and broaden their investment in this 
channel.  

To meet current and future customer demands, 
ZetaDisplay needs to continuously enhance its 
processes, systems, and product solutions. A 
substantial portion of the investments goes into 
increased technical functionality and harmonized 
platforms, to enable us to exploit economies of 
scale within the organization. This is also a way of 
creating a secure and future-proof solution for our 
customers.
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Financial overview 
Profit and loss items are compared with the corresponding time period last year. Balance sheet items and cash flows refer to the position at 
the end of the period and are compared with the corresponding period last year.  

 
Third quarter July - September 2022 
Net sales 
Net sales for the quarter increased by 27.8 % to 
SEK 129.9 (101.6) million, compared with the 
corresponding quarter last year. Implementation 
projects, consisting of hardware and installation, 
increased by 42.5% while SaaS revenues increased 
by 8.9 % to SEK 48.4 (44.5) million. Of total net 
sales, 37.3% (43.8) consisted of SaaS revenues. 

Gross profit 
Gross profit amounted to SEK 74.0 (65.5) million, 
corresponding to a gross margin of 57.0 (64.4) %. 
The lower gross margin is explained by a larger 
share of hardware and project revenues compared 
to the third quarter last year. 

Operating expenses 
The cost of goods sold amounted to SEK -56.0 
 (-36.1) million and consists primarily of hardware 
and installations. The difference is attributable to a 
higher volume of implementation projects 
compared to the third quarter last year. 

Other external costs amounted to SEK -21.2 (-22.3) 
million. 

Personnel costs amounted to SEK -39.5 (-34.9) 
million. Costs have increased because more staff 
are needed to meet the increased growth. 

Depreciation and amortization amounted to SEK    
-9.5 (-8.9) million.  

EBITDA 
EBITDA amounted to SEK 17.2 (13.2) million, 
against respondent had an EBITDA margin of 13.2 
(13.0) %.  

Adjusted for costs for the strategic review and 
acquisition costs, EBITDA amounted to SEK 24.0 
million last year, corresponding to an EBITDA 
margin of 23.6%. 

Operating income 
Operating profit amounted to SEK 7.6 (4.3) 
million, corresponding to a margin of 5.9 (4.2) %.  

Financial records 
Financial items amounted to SEK -6.6 (-3.6) 
million. External interest expenses related to the 
bond loan amounted to SEK -4.4 (-3.6) million.  

Tax 
Tax expenses for the quarter amounted to SEK -2.1 
(-1.0) million. It is estimated that tax deficits are 
not expected to be used soon. Therefore, no 
deferred tax asset has been recognized in respect of 
the quarter deficit. 

Profit for the quarter 
Profit for the quarter amounted to SEK -1.1 (-0.3) 
million.  

Cash flow 
During the quarter, the Group generated cash flow 
from operating activities of SEK -6.6 (11.9) 
million. Cash flow from investing activities 
amounted to SEK -4.8 (-15.9) million, of which 
investments in intangible non-current assets 
amounted to SEK -4.8 (-5.8) million and 
acquisitions of property, plant and equipment 
amounted to SEK -0.0 (-0.3) million. Cash flow 
from financing activities amounted to SEK -3.0 
(5.8) million. Total cash flow during the quarter 
amounted to SEK -14.3 (1.8) million. 
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The period January - September 2022 
Net sales 
Net sales for the period increased by 23.1 % to 
SEK 367.1 (298.1) million, compared with the 
corresponding period last year. The increase is 
partly explained by the acquisition of NORDLAND 
systems GmbH but also recovery in the market 
because of the pandemic. SaaS revenues increased 
by 11.3 % to SEK 142.5 (128.1) million. Of the 
total net sales, 52.4 (43.0) % consisted of SaaS 
revenues. 

Gross profit 
Gross profit amounted to SEK 213.1 (188.1) 
million, corresponding to a gross margin of 58.1 
(63.1) %. 

Operating expenses 
The cost of goods sold amounted to SEK -153.9 
(-110,0) million and consists of hardware and 
installations.  

Other external costs amounted to SEK -73.0 (-58.8) 
million. The increase compared to the previous 
year is related to strategic investments to structure 
the Group for future growth and scalability.  

Personnel costs amounted to SEK -125.9 (-108.4) 
million. Personnel costs include SEK 2.9 million, 
which is considered as non-recurring costs. The 
number of employees has increased in connection 
with the reinforcements that have been made of 
increased competencies centrally and acquisitions.  

Depreciation and amortization amounted to SEK -
29.1 (-26.4) million.  

EBITDA 
EBITDA amounted to SEK 31.0 (34.8) million, 
corresponding to an EBITDA margin of 8.5 (11.7) 
%.  

Adjusted for non-recurring costs, EBITDA 
amounted to SEK 33.9 million, corresponding to an 
EBITDA margin of 9.2%. 

Adjusted for costs for the strategic review and 
acquisition costs, EBITDA amounted to SEK 54.4 
million the previous year, corresponding to an 
EBITDA margin of 18.3%.  

Operating income 
Operating profit amounted to SEK 1.9 (8.4) 
million, corresponding to an operating margin of 
0.5 (2.8) %.  

Financial records 
Financial items amounted to SEK -13.7 (-9.3) 
million. External interest expenses related to the 
bond loan amounted to SEK -11.6 (-10.7) million.  

Tax 
Tax expenses for the period amounted to SEK -2.7 
(-3.3) million. It is estimated that tax deficits are 
not expected to be used soon. Therefore, no 
deferred tax asset has been recognised in respect of 
the deficit for the period.  

Profit for the period 
Profit for the period amounted to SEK -14.4 (-4.2) 
million.  

Cash flow 
During the period, the Group generated cash flow 
from operating activities of SEK -2.8 (24.9) 
million. Cash flow from investing activities 
amounted to SEK -21.2 (-50.5) million, of which 
investments in intangible non-current assets 
amounted to SEK -15.9 (-15.8) million, acquisition 
of property, plant and equipment amounted to SEK 
-0.2 (-0,6) million and acquisitions of subsidiaries 
amounted to -5.1 (-34.1). Cash flow from financing 
activities amounted to SEK -11.0 (-10.7) million. 
Total cash flow during the period amounted to SEK 
-55.0 (-36.3) million. 

Financial position 
The equity/assets ratio at the end of the period was 
35.2 (34.5) %. The Group had a total of SEK 74.0 
(122.7) million in cash and cash equivalents and 
unutilized credits as of September 30, of which SEK 
41.4 (90.8) million related to cash and cash 
equivalents. Net debt at the end of the period 
amounted to SEK -278.6 (-225.4) million. 

The borrowing consists of a bond loan of a nominal 
amount of SEK 300 million. The bond loan matures 
in March 2023 and was listed on 20 September 2019 
for institutional trading on the Corporate Bond List 
of Nasdaq Stockholm. The bond loan carries a 
floating interest rate of Stibor 3m + 4.75 percent. 
There is a risk that the Group will not succeed in 
obtaining sufficient financing and this could have a 
significant negative impact on the company's 
operations and, by extension, going concern. During 
the third quarter of 2022, the company's Board of 
Directors initiated the financing process and have 
appointed ABG Sundal Collier as financial advisor 
and White & Case as legal advisor to support the 
process. Given past successful funding, 
management are confident that this refinancing 
process will be successful.  

The ZetaDisplay Group has an outstanding claim of 
approximately SEK 3.0 million from a customer in 
Russia regarding services performed in 2021. 
Transfer of the settlement from Russia is not 
possible now, but management estimates that the 
proceeds will be paid in the short term.  
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Segments 
ZetaDisplay reports in segments. The segments consist of Sweden (including Denmark and other markets), 
Norway, Finland (including the Baltics), the Netherlands, Germany, and the Group-wide segment. For financial 
information by segment and for the period, see Note 3.  

Parent company 
The operations of the parent company ZetaDisplay 
AB (publ) include a larger part of the business in 
segment Sweden, but also provide a number of 
Group-wide support functions for other segments. 
These include software development, coordination 
of sales, purchasing, delivery, service, and support, 
as well as finance. 

Parent Company sales amounted to SEK 44.2 
(32.5) million, for the third quarter. Operating 
profit/loss amounted to SEK -6.3 (-2.7) million and 
profit after tax to SEK -11.0 (-5.4) million. 

The Parent Company had a total of SEK 45.3 
(84.9) million in cash and cash equivalents and 

unutilized credits as of September 30, of which 
SEK 25.3 (64.9) million related to cash and cash 
equivalents.  

Investments in fixed assets during the period 
amounted to SEK 8.2 (4.8) million, of which 
investments in subsidiaries amounted to SEK 0 
(2.2) million and investments in intangible assets 
amounted to SEK 3.1 (2.5) million. 

 

 

Other information 
Number of employees 
The average number of full-time employees was 
197 during the last 9-month period, compared with 
186 in the corresponding period the previous year. 

Related party transactions 

In addition to what is described in the section 
share-related incentive programs above, there are 
no significant transactions except for customary 
transactions with Group companies, ordinary 
salaries and remuneration to senior executives and 
their companies, board fees and issued options and 
incentive programs.  

 
 
 
The share and shareholders 

Following compulsory acquisition of shares, 
Hanover Active Equity Fund II S.C.A SICAV -
RAIF is the sole shareholder1 of the ordinary 
shares of ZetaDisplay as of 30 September 2022 
(525).  

Annual General Meeting 

The Annual General Meeting was held on 30 June 
2022. The AGM resolved all proposed matters in 
accordance with the previously published proposals 
of the Board of Directors or shareholders. For 
further information, please refer to the 
ir.zetadisplay.com. 

Significant risks and uncertainties 

Through its operations, the Group is exposed to 
various financial risks such as market risk 
(consisting of currency risk, interest rate risk and 
price risk), credit risk and liquidity risk. The 
Group's overall risk management involves seeking 
minimal unfavorable effects on earnings and 
position.  

The Group's business risks and risk management as 
well as financial risks are described in detail in the 
Annual Report for 2021, pages 33-35. At the time 
of publication of this interim report, the war was  

 

 

 

 

 

 

going on at the EU's borders. ZetaDisplay has only 
insignificant exposure to Russia, Belarus, and 
Ukraine in terms of sales to customers in these 
countries.  

Furthermore, ZetaDisplay has no subsidiaries in the 
countries in question nor any significant direct 
exposure to suppliers in Russia, Belarus, or 
Ukraine. However, it is difficult in the current 
situation to assess the indirect impact of the war on 
GDP growth, inflation, global supply chains and 
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consumer confidence and demand for the Group's 
products.  

During the last two quarters of 2022, the increase in 
international marketing activities has created some 
challenges in hardware deliveries. We have been able 
to manage the situation thanks to our strong position 
with leading suppliers and through coordination 
within the Group. No events of material importance 
have occurred during the interim period that affect or 

alter these descriptions of the Group's risks and their 
management.  

Financial targets 

The most important lever in our business model is 
the share of SaaS revenues from total sales and our 
ability to increase revenues over the lifetime of a 
project. The Group's success is based on an 
efficient and scalable delivery and service platform.  

 

Malmö, November 30, 2022 

Per Mandorf 

President and CEO 

This report has been subject to review by the company's auditor.  

 

For further information please contact: 
 
Per Mandorf, President and CEO, Phone +46(0)704-25 82 34, E-mail per.mandorf@zetadisplay.com 
 
Michael van Straten, Group CFO, Telephone +45 53848283, E-mail michael.vanstraten@zetadisplay.com 
 
  

 

About ZetaDisplay 

ZetaDisplay is a leader in the Nordic region and second leader in Europe and we drive the digital transformation 
in physical environments daily. Our solutions, concepts and software digitize, influence, and inform people's 
behavior at the time of decision-making in stores, in public environments and in workplaces. Our solutions are 
known as Digital Signage which we develop and offer as SaaS solutions. We are a global leader that actively 
influences the development of the international Digital Signage market organically, through innovation and 
through acquisitions. 

ZetaDisplay is based in Malmö, has a turnover of approximately SEK 450 million and employs 200 employees 
in ten offices in six European countries and the United States. In total, the company manages over 80,000 
installations in more than 50 markets. ZetaDisplay is owned by the British investment company Hanover 
Investors. More information at www.ir.zetadisplay.com and www.hanoverinvestors.com 
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Note 1 ZetaDisplay Group  

ZetaDisplay AB (publ), 556603-4434, is a Swedish limited liability company with its registered office in Malmö 
Municipality, Skåne County, Sweden. The company's head office is located in Malmö and has the address: Höjdrodergatan 
21, 212 39 Malmö. 

 

 

Note 2 Accounting principles 

Consolidated financial statements for ZetaDisplay AB  
have been prepared in accordance with International 
Financial Reporting Standards (IFRS) as adopted by the 
EU, the Swedish Annual Accounts Act (ÅRL) and the 
Financial Reporting Board RFR 1 "Supplementary 
Accounting Rules for Groups". The parent company's 
financial statements are prepared in accordance with the 
Annual Accounts Act and RFR 2, "Accounting for legal 
entities". 

The Group applies the same accounting principles and 
calculation methods as in the most recent annual report. 

New standards and interpretations that entered into force 
on 1 January 2022 have not had any effect on the Group's 

or the Parent Company's financial statements for the 
interim period. 

The interim report is prepared in accordance with IAS 34 
"Interim reporting". Disclosures pursuant to IAS 34 p. 
16A are disclosed both in the notes and elsewhere in the 
interim report.  

ESMA's guidelines on alternative performance measures 
are applied, which means that the report contains 
disclosure requirements regarding financial measures that 
are not defined in accordance with IFRS. For definitions 
see pages 18-19. 

 

 

 
  



  ZetaDisplay AB (publ) 
Interim report  

January– September 2022 

 

ZETADISPLAY AB (publ) I  HÖJDRODERGATAN 21 212 39 MALMÖ I     IR.ZETADISPLAY.COM Page 17 of 20 

Note 3 SEGMENT REPORTING 

  

  

  

 

 

 

SaaS revenues in the period and quarter consist of revenues that are recognized over time and hardware, installation, and 
other services as well as internal revenue consists of revenue that is recognized at a certain time.  
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Contingent considerations relating to acquisitions 

The liabilities are contingent considerations relating to acquisitions.  

Fair Value measurement is carried out according to level 3, which means that fair value is determined on the 
basis of valuation models where material inputs is based on unobservable data. The liabilities are measured at 
fair value and are based on certain performance thresholds related to EBITDA in 2021 and 2022.  
  



  ZetaDisplay AB (publ) 
Interim report  

January– September 2022 

 

ZETADISPLAY AB (publ) I  HÖJDRODERGATAN 21 212 39 MALMÖ I     IR.ZETADISPLAY.COM Page 20 of 20 

 

Alternative performance measurements  
ZetaDisplay presents some financial measures in the financial statements which are not defined under IFRS. The 
Company considers that these measures provide valuable additional information to investors, as they allow the 
Company's performance to be assessed. As not all businesses calculate financial measures in the same way, 
these are not always comparable to measures used by other companies. These financial measures should 
therefore not be seen as a substitute for measures defined in accordance with IFRSs. 

 

  

Non-IFRS measures Definition Reason 

ARR (Annual recurring 
revenue) 

Last month for the quarter/period SaaS-revenues 
(recurring) calculated to 12 months 

The performance measure indicates recurring 
revenues over the next 12 months based on 
revenues from existing customers at the end of the 
period. The key ratio is also essential to facilitate 
industry comparison 

Gross margin Net sales minus cost of goods for resale in relation 
to net sales 

Measure to show the margin before the effect of 
costs such as other external expenses, staff costs 
and depreciation 

EBITDA  Operating profit excl. depreciation and 
amortization of tangible and intangible noncurrent 
assets 

EBITDA is adjusted for items that affect 
comparability, so the company believes this is a 
useful indicator of results from operating activities 

EBITDA-margin EBITDA in relation to net sales The EBITDA margin is adjusted for items that 
affect comparability, so the company believes this 
is a useful indicator of the margin from operating 
activities 

Net debt Interest-bearing liabilities decreased by interest-
bearing assets and cash and cash equivalents 

 

Measures to show the Company's indebtedness 

Operating profit Profit/loss for the period before financial items and 
tax 

Operating profit is a useful indicator of income 
from operating activities 

Operating margin Operating profit in relation to net sales The operating margin is a useful indicator to 
compare the change in operating profit between 
two periods 

SaaS-revenues (recurring) Income of a recurring nature such as licenses, 
support and other agreed income 

This measure is useful in showing how much of 
the revenue is of a recurring nature and how it 
nominally changes between quarters and over time 

Equity ratio Equity in relation to total assets The company considers that this indicator is 
useful, and a supplement to other performance 
measures, for assessing the possibility of making 
dividend payments and strategic investments and 
to judge the company’s ability to meet its financial 
commitments 

 

 


