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Pandora and UNICEF launch new partnership to empower 
and educate children and young people 

 
 
NEW YORK, 5. September 2019 – Pandora and UNICEF today announced a new global 
partnership to support the world’s most vulnerable children to lead healthier and safer lives 
and fulfil their potential. The three-year partnership between the international jewelry retailer 
and the United Nations Children’s Fund will also fund life skills training, with a focus on 
programmes that support female empowerment. 
 
Every day, girls are vulnerable to losing out on their education due to poverty, cultural 
practices and poor infrastructure. Violence and conflict also play a part in preventing girls 
from getting an education.  
 
Girls’ education goes beyond getting girls into school. It is about ensuring that girls learn and 
feel safe; complete all levels of education with the skills to effectively compete in the labor 
market; learn the skills necessary to navigate and adapt to a changing world; make 
decisions about their own lives; and contribute to their communities. 
 
“Together with UNICEF we wish to give a voice to the next generation and support their 
education and empowerment. Millions of children, especially girls, never attend school. 
Millions more never complete their education. And many struggle to exercise their 
fundamental right to be themselves and fulfil their potential. We would like to play our part in 
addressing these societal challenges,” said CEO of Pandora Alexander Lacik. 
 
“Young people are the future. Their ideas, energy and enthusiasm can change the world. 
This partnership with Pandora will also support the Generation Unlimited initiative, 
supporting young people with the tools they need for success. Together we can harness 
young people’s energy, enthusiasm and ideas, and help give them the skills they need to 
become active citizens who can contribute to their countries’ societies and economies.” said 
UNICEF Executive Director Henrietta Fore.  
 
Pandora will launch a series of cause-related marketing campaigns starting with a special 
edition collection of jewelry and kickoff on World Children’s Day on 20 November to raise 
funds over three years for UNICEF child survival, education and protection programmes 
across the world. The special edition collection will be available online and across Pandora’s 
stores in more than 100 countries. All profits made from the collection will go to UNICEF. 
 
### 
 
Notes to Editors: 
 
About UNICEF 
UNICEF works in some of the world’s toughest places, to reach the world’s most 
disadvantaged children. Across 190 countries and territories, we work for every child, 
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everywhere, to build a better world for everyone. For more information about UNICEF and its 
work for children, visit www.unicef.org  
 
Follow UNICEF on Twitter and Facebook 
 
ABOUT PANDORA 
Pandora designs, manufactures and markets hand-finished and contemporary jewellery 
made from high-quality materials at affordable prices. Pandora jewellery is sold in more than 
100 countries on six continents through more than 7,500 points of sale, including more than 
2,700 concept stores. 
 
Founded in 1982 and headquartered in Copenhagen, Denmark, Pandora employs more 
than 26,000 people worldwide of whom more than 11,500 are located in Thailand, where the 
Company manufactures its jewellery. Pandora is publicly listed on the Nasdaq Copenhagen 
stock exchange in Denmark. In 2018, Pandora’s total revenue was DKK 22.8 billion 
(approximately EUR 3.1 billion). 
 
 
For more information, please contact: 
 
CONTACT UNICEF 
Sofie Folden Lund 
Corporate Communications manager 
+45 2636 2377 
Sflund@unicef.dk 
 
 
CONTACT PANDORA 
CORPORATE COMMUNICATIONS              
Johan Melchior 
Director, External Relations 
+45 4060 1415 
jome@pandora.net 
 

 
INVESTOR RELATIONS 
Michael Bjergby 
VP, Investor Relations, Tax & Treasury 
+45 7219 5387 
miby@pandora.net 
 

Mads Twomey-Madsen 
VP, Corporate Communications & 
Sustainability 
+45 2510 0403 
madt@pandora.net 

Christian Møller 
Investor Relations Officer 
+45 7219 5361 
chmo@pandora.net 
 

 


