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Luxembourg, July 18, 2019

' Building the Tigo of the future
Group highlights'

The financial highlights discussed and summarized in the table below are presented on an IFRS basis and therefore do
not include the fully consolidated results from our Guatemala and Honduras joint ventures.

e Revenue up 5.4% aided by the acquisitions of Cable Onda as well as Nicaragua

e QOperating profit lower on one-off charges and higher amortization expense

e Netincome up to $46 million due mostly to revaluation gains

e Continued integration of Cable Onda, completion of Nicaragua acquisition, and disposal of Chad
e Issued a SEK 2.0 billion senior unsecured bond, a first under our Sustainability Bond Framework

Financial highlights ($ millions) Q2 2019 Q2 2018 % change H1 2019 H1 2018 % change
Revenue 1,054 1,000 5.4% 2,089 1,976 5.7%
Operating Profit 110 168 (34.5)% 274 324 (15.4)%
Net Income 46 (1) NM 60 16 NM

Latin America segment highlights — Q2 2019

Our Latin America (“Latam”) segment includes our Guatemala and Honduras joint ventures as if they were fully
consolidated. These highlights and the table that follows include non-IFRS measures. See page 20 for a description of
these measures and for reconciliations to the nearest equivalent IFRS measures.

e Organic service revenue growth* of 2.0%

e EBITDA* up 13.8% on IFRS 16 adoption - organic growth* of 1.5%

e  Excluding the impact of IFRS 16, EBITDA margin* improved 0.3 percentage point year-on-year

e OCF* up 6.4% organically in Q2 and 6.9% in H1

e Added 94,000 HFC customer relationships to reach 3.3 million

e Added 540,000 4G smartphone data customers to reach 11.9 million, 32% of our mobile customer base

Latam segment highlights ($ millions) Q2 2019 Q22018 % change H1 2019 H1 2018 % change
Revenue 1,461 1,384 5.6% 2,887 2,736 5.5%
Service Revenue* 1,358 1,280 6.1% 2,689 2,538 6.0%
Organic growth 2.0% 5.5% (3.5) pt 2.8% 4.7% (1.9) pt
EBITDA 584 514 13.8% 1,176 1,028 14.4%
Organic growth 1.5% 4.4% (2.9) pt 3.0% 2.9% 0.1pt
EBITDA Margin 40.0% 37.1% 2.9 pt 40.7% 37.6% 3.2 pt
Capex 224 209 6.9% 392 361 8.6%
OCF (EBITDA — Capex) 360 304 18.5% 784 667 17.5%
Organic growth 6.4% 7.4% (1.0) pt 6.9% 1.5% 5.4 pt

* Non-IFRS measure. See page 22 for a description of these measures and for reconciliations to the nearest equivalent IFRS

measures.

' With the exception of balance sheet items, the comparative 2018 financial information in this earnings release has been
adjusted for the classification of our operations in Chad as discontinued operations. Our operations in Chad were disposed
of on June 26, 2019.
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Millicom Chief Executive Officer Mauricio Ramos commented:

“We made significant progress on a number of strategically important fronts during Q2. First, we delivered solid quarter
of growth in KPls, especially HFC customer relationships, where our organic net additions are approaching 100,000 per
quarter. Second, the integration of Cable Onda is progressing very well, and we now expect that Panama OCF for 2019
should surpass our initial expectations by about 10%, thanks mostly to procurement and other cost savings. We are well
prepared to add mobile operations to our Panama operations later this year. Third and finally, consistent with our strategy
of re-deploying capital from Africa to Latin America, we completed the disposal of our operations in Chad, and we closed
our acquisition in Nicaragua. Although the current macroeconomic environment in Nicaragua presents challenges, we
are excited about the long-term growth opportunity we see in the country."

2019 Outlook

Organic service revenue and EBITDA growth for our Latam segment in H1 were slightly below our expectations, while
OCF growth was better than expected. We had anticipated that H1 would be slowerthan H2in 2019, due to the meaningful
contribution from a large government contract in Colombia during H1 2018. As a result, we are maintaining our outlook
for 2019. We acknowledge that organic EBITDA growth may end the year around the low end of our expected range, and
yet organic OCF growth may end near the top end of the range.

Financial targets Year-to-date Medium-term plan

Latam segment
Service revenue growth (organic YoY) 3-5% 2.8% Mid-single-digit
EBITDA* growth (organic YoY) 4-6% 3.0% Mid-to-high single-digit
Capex* Slightly above $1.0 billion $392 million
OCF* growth (organic YoY) Mid-to-high single-digit 6.9% Around 10%

* EBITDA, Service Revenue, Capex and OCF (EBITDA less Capex) are non-IFRS measures. Please refer to disclosures on
page 22 for a description of non-IFRS measures and reconciliations to the nearest equivalent IFRS measures.

Relevant Event

OnJune 3, 2019, Millicom announced the offering and sale of 11 million shares of Millicom held by Kinnevik AB. On June
12,2019, Millicom announced that Kinnevik AB had informed the company of its decision not to proceed with the offering.

IFRS 16 - Leases

IFRS 16 became effective on January 1% 2019 and primarily affects the accounting for operating leases, which have been
brought onto our balance sheet at the present value of the remaining lease payments, discounted using the lessee’s
incremental borrowing rate as of January 1 2019. On adoption, an additional lease liability of $536 million was recognized.
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The application of the new standard had the following impacts on EBITDA and EBITDA margin as compared to what our
results would have been if we had continued to follow the IAS 17 standard in the six and three month periods ended

June 30, 2019:

EBITDA

Q2 2019 H1 2019
IFRS 16 positive impact on EBITDA vs.
IAS 17 S millions S millions
Latin America segment 38 80
Africa segment 8 17
Group (IFRS) 33 68

EBITDA margin

Q2 2019 H1 2019
EBITDA EBITDA EBITDA EBITDA
IFRS 16 impact on Margin with Margin w/o Variance (in Margin with Margin w/o Variance (in
EBITDA IFRS 16 IFRS 16 pts) IFRS 16 IFRS 16 pts)
Latin America segment 40.0% 37.4% 2.6 40.7% 37.9% 2.8
Africa segment 18.4% 9.4% 2.0 25.7% 16.8% 8.9
Group (IFRS) 31.6% 28.5% 3.1 33.6% 30.4% 33

For comparative purposes, the organic growth figures discussed throughout this report exclude the impact of this

accounting change implemented as of January 1* 2019.

The application of this standard has no impact on cash flow generation, but it does impact components of our cash flow
reporting, as lease expense is removed from EBITDA, and offsetting cash flows are booked as either lease interest or
lease capital payments. The net effectis that cash flow from operationsincreases, while cash flow from financing decreases

commensurately.

For the six-month period ended June 30, 2019, the adoption of IFRS 16 increased operating free cash flow by
approximately $68 million (598 million including Guatemala and Honduras), this was partially offset by additional lease
interest payments of $24 million (536 million including Guatemala and Honduras). For the same period, the adoption of
IFRS 16 reduced financing cash flow by $46 million, as principal repayments on all lease liabilities are included in financing

activities.

The Group adopted the standard using the modified retrospective approach with the cumulative effect of applying the
new Standard recognized in retained profits as of January 1%, 2019. Comparatives for the 2018 financial statements were
not restated. As a result, last-twelve-month EBITDA used to calculate net debt-to-EBITDA is affected by the fact EBITDA
in H1 2019 reflects IFRS 16, while EBITDA in the previous two quarters (Q3 2018 and Q4 2018) does not.

Therefore, we currently calculate leverage metrics by excluding the IFRS 16 lease liabilities from net debt and by using
EBITDA after leases for the period since January 1, 2019, when IFRS 16 was adopted, as detailed in the Non-IFRS
reconciliations beginning on page 22. The following tables summarize the impact of IFRS 16 on our financial
statements:
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Income Statement data Q2 2019 H1 2019

Millicom Guatemala Millicom Guatemala
In USD millions Group (IFRS) and Honduras Group (IFRS) and Honduras
EBITDA - increase 33 14 68 30
Depreciation expense - increase (32) (11) (51) (22)
Lease Interest expense - increase (16) (7) (32) (15)
Net Income - decrease (16) (2) (18) 3)

Cash Flow Q2 2019 H1 2019

Millicom Guatemala and Millicom Guatemala and
In USD millions Group (IFRS) Honduras Group (IFRS) Honduras
Additional interest payments (IFRS 16) (13) (7) (24) (12)
Additional lease Capital payments (IFRS 16) (25) (7) (46) (17)

Balance sheet data As of June 30, 2019

Millicom Guatemala and
In USD millions Group (IFRS) Honduras

Additional lease liabilities (IFRS 16) 591 328
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Group Quarterly Financial Review - Q2 2019

Income statement data (IFRS) % %
Q2 2019 Q22018 H1 2019 @ H1 2018
($ millions, except EPS in $) change change
Revenue 1,054 1,000 5.4% 2,089 1,976 5.7%
Cost of sales (298) (291) 2.4% (589) (559) 5.2%
Gross profit 757 710 6.7% 1,500 1,417 5.9%
Operating expenses (424) (391) 8.5% (798) (783) 1.8%
Depreciation (209) (168) 24.5% (405) (332) 21.8%
Amortization (62) (35) 79.5% (122) (70) 74.9%
Share of net profit in Guatemala and Honduras 46 27 70.6% 90 65 38.1%
Other operating income (expenses), net 3 25 (89.8)% 8 27 (70.4)%
Operating profit 110 168 (34.5)% 274 324 (15.4)%
Net financial expenses (128) (83) 53.9% (264) (164) 60.9%
Other non-operating income (expenses), net 33 (6) NM 45 21 113.2%
Gains (losses) from other JVs and associates, net (18) (48) (62.0)% (15) (68) (78.1)%
Profit (loss) before tax (3) 31 (109.6)% 40 113 (64.4)%
Net tax credit (charge) (24) (35) (30.9)% (42) (67) (36.5)%
Profit (loss) for the period from continuing ops. (27) (4) NM (2) 46 (104.6)%
Non-controlling interests 8 6 49.4% (2) 1 NM
Profit (loss) from discontinued operations 64 (3) NM 64 (32) NM
Net profit (loss) for the period 46 (1) NM 60 16 NM
Weighted average shares outstanding (millions) 101.11 100.79 0.3% 101.10 100.76 0.3%
EPS 0.45 (0.01) NM 0.59 0.16 NM

Group revenue increased 5.4% (S54 million) year-on-year to $1,054 million in Q2 2019. The increase largely reflects the
acquisition of Cable Onda in Panama, which we acquired in December 2018, as well as a smaller contribution from the
acquisition of Nicaragua operations, which we consolidated as of May 1, 2019. The acquired revenue, combined with
organic growth, more than offset the translation impact of weaker currencies in the majority of our markets.

Cost of sales increased 2.4% ($7 million) year-on-year to $298 million. The increase largely reflects the impact of
acquisitions, as previously mentioned, partially offset by lower handset costs.

Operating expenses increased 8.5% (S33 million) year-on-year to $424 million. The increase reflects the acquired
operations as well as one-off charges related to a $21 million fine in Tanzania and $16 million in Corporate costs stemming
from the Central America acquisition. These factors were partially offset by the adoption of IFRS 16, which reduced

operating expenses by $33 million.

Depreciation increased 24.5% ($41 million) year-on-year to $209 million, mostly due to the adoption of IFRS 16, which
added $32 million, and due to the acquisitions. Amortization expenses increased 79.5% (528 million) year-on-year to
$62 million, from a higher intangible asset base due to the recent acquisitions.

Our share of profits in Guatemala and Honduras reached $46 million in Q2 2019, an increase of 70.6% year-on-year
due to steady growth in Guatemala and to improved performance in Honduras. Other operating income of $3 million
decreased by $22 million year-on-year due primarily to smaller gains on the sale of towers. As a result of the above,
operating profit was $110 million in Q2 2019, down 34.5% from $168 million in Q2 2018.
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Net financial expenses increased $45 million to $128 million. The increase is due to higher levels of gross debt to fund
our recent acquisitions, and to the impact of IFRS 16, which added $16 million to interest expense during the period.

Income from other non-operating items was $33 million in Q2 2019 compared to a loss of $6 million in Q22018 due to
the revaluation of our equity investmentin Jumia, partially offset by a revaluation of the Cable Onda put option liability.

Loss from associates and other joint ventures of $18 million in Q2 2019 compares to a loss of $48 million in Q2 2018,
due to lower losses in Ghana.

Tax expense was $24 million in Q2 2019, down from $35 million in Q2 2018 due to lower profitability in our operations
as well as a net deferred tax credit.

As aresult of the above factors, net loss from continuing operations was $27 million in the quarter, compared to a loss
of $4 million in Q2 2018. Profit from discontinued operations of $64 million reflects the gain on the sale of our Chad
operations, which we disposed of on June 26, 2019. Non-controlling interests share of net profit was $8 million in Q2
2019 compared to $6 million in Q2 2018, reflecting our partners' share of losses in our subsidiaries in Colombia and
Panama.

Net profit was $46 million or $0.45 pershare for Q22019 comparedtoaloss pershare of $0.01inQ22018.The weighted
average number of shares during the quarter was 101.1 million, an increase of 0.3% year-on-year mainly related to
vesting of shares under our employee share-based compensation plans. As of June 30, 2019, we had 101,739,217

shares outstanding, including 616,638 held in treasury.

Cash Flow
Cash flow data ($ millions) % H12019 H12018 %
change change
Operating free cash flow* 101 79 27.1% 102 127 (19.7)%
Finance charges paid, net (92) (42) 119.3% (155) (109) 41.8%
Lease interest payments, net (34) (15) NM (66) (34) 94.1%
Free cash flow* (25) 23 NM (119) (16) NM
Dividends from Guatemala and Honduras 54 71 (24.4)% 105 94 12.2%
E\Itve"rjeirt]gs and advances to non-controlling (1) (1) (30.8)% (12) 1) NM
Equity free cash flow* 28 93 (69.9)% (26) 76 NM

* Non-IFRS measures. See page 22 for a description of these measures. Please refer to Note 5 of our Unaudited Interim Condensed Consolidated
Financial Statements for the reconciliation of Operating free cash flow to the nearest IFRS measures. In prior periods, equity free cash flow was
calculated by including the results of Guatemala and Honduras as if fully consolidated. On that same comparable basis, equity free cash flow
reached a positive 546 million in H1 2019, compared to 5149 million in H1 2018.

As most of the cash flow items in the above table can vary meaningfully from quarter to quarter throughout any given
year, we believe it is more useful to review cash flow performance on a cumulative H1 basis.

For the first half of 2019, operating free cash flow, defined as EBITDA, less cash Capex, working capital, other non-cash
items and taxes paid, was $102 million, a decline of $25 million compared to $127 million in H1 2018. Factors that
contributed to the decline include a $24 million reduction in EBITDA from discontinued operations in H1 2019 compared
to H1 2018, as well as $16 million in one-off items related to our recent acquisitions and our US listing.

Net finance charges paid increased by $46 million during the period, mainly due to higher average gross debt in H1 2019
compared to H1 2018, required to fund our recent acquisitions.
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Lease interest payments increased to $66 million in H1 2019 from $34 million in H1 2018. As a result of the adoption of
IFRS 16, lease interest payments include $24 million that would have been classified as operating cash flow under IAS
17.

Dividends received from Guatemala and Honduras increased $11 million year-on-year to $105 million in H1 2019, which
reflect the solid financial performance and cash flow generation in both countries. Meanwhile, dividends paid to non-
controlling interests increased to $12 million from S1 million in H1 2018, due to dividends paid in Colombia.

As a result of the above factors, equity free cash flow was negative $26 million in H1 2019 compared to $76 million
reported in H1 2018.

Debt

pebtinformation Flnancial Cash Fingﬁtcial Leases é’(:(t)ﬁi otaliet
($ millions) £Eh Debt* Debt ~ debt*
Latin America 2,349 345 2,004 701 3,049 2,704
Of which local currency 1,703 283 1,420 701 2,403 2,121
Africa 67 26 41 226 293 267
Of which local currency — 19 (19) 226 226 207
Corporate 2,623 470 2,153 15 2,638 2,168
Of which local currency 59 126 (67) — 59 (67)
Millicom Group (IFRS) 5,039 840 4,198 941 5,981 5,139
Of which local currency 1,762 428 1,334 926 2,688 2,261
Guatemala and Honduras JVs 1,303 283 1,019 329 1,631 1,348
Of which local currency 260 94 165 — 260 165
Underlying (non-IFRS) 6,342 1,125 5,217 1,270 7,612 6,487
Of which local currency 2,022 522 1,499 926 2,948 2,426
Total - Proportionate (non-IFRS) 6,244 930 5,315 929 7,173 6,244

* Net debt is a non-IFRS measure defined as gross debt including leases, less cash and pledged and term deposits of 3 million. See page 22 for a

description of non-IFRS measures and for reconciliations to the nearest equivalent IFRS measures.

In order to provide investors with a more complete picture of the Group's financial situation, this section discusses gross
debt, financial leases, cash, and net debt on an underlying basis, a non-IFRS measure that includes Guatemala and
Honduras as if fully consolidated.

As of June 30, 2019 underlying gross debt reached $7,612 million, an increase of $318 million compared to $7,294 million
reported as of March 31, 2019. The increase in underlying gross debt reflects the issuance of a SEK 2.0 billion sustainability
bond during the second quarter, $150 million drawn from a new $300 million credit facility from a consortium of Nordic
banks, as well as a $58 million increase in lease liabilities mainly driven by the consolidation of Nicaragua, partially offset
by the sale of Chad and the repayment of debt in certain countries. Included in our underlying gross debt, Guatemala
and Honduras had gross debt of $1,631 million as of June 30, 2019, down slightly from $1,640 million as of March 31,
2019.

Approximately 61% of underlying gross debt at June 30, 2019 was in Latam, 4% in Africa, and the remaining 35% at the
corporate level. Finance lease liabilities of $1,270 million represented 17% of underlying gross debt. Excluding leases,
32% was in local currency or swapped for local currency, and 81% of underlying gross debt was at fixed rates or swapped
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for fixed rates. The average cost of underlying gross financial debt remained stable at 6.3%, while the average maturity
was 5.6 years, as of June 30, 2019,

Our underlying cash position declined $120 million to $1,125 million, including $283 million in Guatemala and Honduras,
as of June 30, 2019. As a result, underlying net debt was $6,487 million as of June 30, 2019, an increase of $437 million
compared to $6,050 million as of March 31, 2019. The acquisition of operations in Nicaragua and the first installment of
the dividend both contributed to the increase in underlying debt, partially offset by proceeds from the sale of Chad and
cash flow generated in the quarter.

Underlying Net debt to EBITDA'increased to 2.43x as of June 30, 2019 from 2.18x as of December 31, 2018. Proportionate
net debt to EBITDA' which captures our proportional ownership in each country, was 2.88x as of June 30, 2019, up from
2.52x as of December 31, 2018.

'Underlying net debt to EBITDA and proportionate net debt to EBITDA are non-IFRS measures. Leverage metrics shown
here are calculated excluding the impact of IFRS 16 on underlying net debt and proportionate net debt and by using
EBITDA after leases. See page 3 for more information on the impact of IFRS 16 adoption on our financials, and refer to
page 22 for a description of non-IFRS measures and for reconciliations to the nearest equivalent IFRS measures.
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Operating segment performance

Our management determines operating and reportable segments based on the reports that are used by the chief operating
decision maker to make strategic and operational decisions from both a business and geographic perspective. The Millicom
Group’s risks and rates of return for its operations are predominantly affected by operating in different geographical
regions. The Millicom Group has businesses in two main regions, Latin America and Africa, which constitute our two
segments.

Our Latin America segment includes the results of Guatemala and Honduras as if they were fully consolidated, as this
reflects the way our management reviews and uses internally reported information to make decisions about operating
matters and to provide increased transparency to investors on those operations. Our Africa segment does not include our
joint venture in Ghana because our management does not consider it to be a strategic part of the group.

Please refer to Note 5 of our Unaudited Interim Condensed Consolidated Financial Statements for more details on our
segments.

The information contained herein can also be accessed electronically in the Financial & Operating Data Excel file published
at www.millicom.com/investors alongside this earnings release.

Latin America segment
Business units
We discuss our Latam results under two principal business units:

1. Mobile, including mobile data, mobile voice, and mobile financial services (MFS) to consumer, business and government
customers;

2. Cable and other fixed, including broadband, Pay TV, content, and fixed voice services for residential (Home) customers,
as well as voice, data and value-added services and solutions to business and government customers.

Market environment

The macroeconomic environment remained relatively stable and slightly subdued in most of our Latam markets, with
most countries experiencing annual GDP growth of between 2-5%" with the notable exception of Nicaragua, where
economic activity continued to contract. In Paraguay, economic activity appears to have slowed somewhat year-to-date
due to commaodity prices and challenges in neighboring Argentina, one of its main trading partner. Economic activity also
appears to be slowing in Panama.

Currencies weakened around 3% in Colombia and Paraguay during the quarter, producing a cumulative depreciation of
12% and 10% for each currency respectively over the last twelve months. However, both currencies began to appreciate
in the latter part of June, and this has continued in early July.

Competitive intensity remained elevated in Paraguay and El Salvador, especially in the mobile segment, and competitive
pressure intensified sharply in the prepaid mobile market in Bolivia, although we began to see early signs of stabilization
inJune.

"Source: IMF World Economic Outlook April 2019
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We recently commissioned Oxford Economics, an independent consultancy, to perform a study of our markets, including
10-year forecasts for key macroeconomic variables, including socio-economic factors such as household formation. One
key observation from the study is that compounded annual growth of the middle class, defined as households with annual
income greater than $20,000, is projected to range from 4.5% in Costa Rica to 12.3% in Bolivia over the next decade. We
plan to release highlights of the study in the Fall.

Latam segment - Key Performance Indicators

In Q2 2019, we added' 538,000 4G smartphone data users to reach 11.9 million, an increase of 43.2% year-on-year. We
also continued to expand our postpaid customer base, adding" 60,000 in Q2 and 279,000 over the past year.

Monthly mobile ARPU declined 2.7% in US dollar terms and 2.2% in local currency terms, due to lower ARPU in Colombia,
Bolivia and El Salvador, partially offset by ARPU growth in Guatemala and Honduras.

In our residential cable business (Home), we added 94,000 HFC customer relationships in Q2, a level similar to the record
of 95,000 added in Q1 2019.

Home ARPU decreased 1.0% to $29.30, due to the translation effect of weaker currencies. In local currency terms, Home
ARPU increased in a majority of our markets.

Key Performance Indicators (‘000)

Mobile customers 37,162 33,891 33,691 32,908 33,063 12.4%
Of which 4G customers 11,947 10,756 10,487 8,341 8,341 43.2%
Of which Postpaid subscribers 4,824 4,545 4,477 4,395 4,326 11.5%
Mobile ARPU ($) 7.4 7.5 7.8 8.0 8.0 (7.5)%
Total homes passed 11,432 11,231 11,076 9,908 9,639 18.6%
Of which HFC homes passed 10,958 10,722 10,559 9,387 9,076 20.7%
HFC customer relationships 3,294 3,200 3,105 2,642 2,560 28.7%
HFC revenue generating units 6,539 6,323 6,118 5,046 4,843 35.0%
Home ARPU ($) 29.3 29.5 27.3 28.9 29.6 (1.0)%

Latam segment financial results

In Q2 2019, revenue in our Latam segment increased 5.6% year-on-year to $1.5 billion, while service revenue
increased 6.1%, thanks to the acquisitions of Cable Onda and Nicaragua, as well as organic growth, which was more
than offset by weaker foreign exchange rates. Adjusting for currency, accounting changes and including Cable Onda in
both periods, organic service revenue growth was 2.0%

By country, organic service revenue growth was strongest in Guatemala (7.6%) and Bolivia (5.1%), while growth
continued to lag in El Salvador (decreasing 7.6%). Honduras sustained the improved performance seen since H2 2018,
while growth slowed in Colombia, as a large government contract flattered the results in Q2 2018.

'Net customer additions adjusted to exclude customers acquired in Nicaragua in Q2 2019

10
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By business unit, organic service revenue growth in Mobile slowed slightly to 0.7% year-on-year, and Cable grew 3.6%.
Growth in Cable reflected healthy growth of 7.7% in Home, partially offset by negative growth in B2B, due to the impact
of the previously-mentioned government contract in Colombia. Revenue from telephone and equipment increased 0.9%

year-on-year to $103 million.

Latam Financial Highlights
Q22019 Q22018 9% change H12019 H12018 % change

($m, unless otherwise stated)

Revenue 1,461 1,384 5.6% 2,887 2,736 5.51%
Organic growth* 2.1% 4.3% (2.2) pt 2.9% 3.7% (0.8) pt
Service revenue* 1,358 1,280 6.1% 2,689 2,538 6.0%
Organic growth* 2.0% 5.5% (3.5) pt 2.8% 4.7% (1.9) pt
Mobile 802 806 (0.5)% 1,580 1,611 (2.0)%
Of which Mobile data 415 400 3.6% 816 787 3.7%
Cable and other fixed 543 462 17.6% 1,085 904 19.9%
EBITDA’ 584 514 13.8% 1,176 1,028 14.4%
Organicgrowth* 1.5% 4.4% (2.9) pt 3.0% 2.9% 0.1 pt
EBITDA margin® 40.0% 37.1% 2.9 pt 40.7% 37.6% 3.2 pt
Capex” 224 209 6.9% 392 361 8.6%

* Non-IFRS measures. Capex is defined as capital expenditures excluding spectrum, license costs and finance lease capitalizations. See page 22 for a
description of non-IFRS measures and for reconciliations to the nearest equivalent IFRS measures.

EBITDA for our Latam segment increased 13.8% year-on-year to $584 million in Q2 2019 which included Cable Onda in
Panama (547 million) as well as two months of Telefonica Nicaragua (517 million) and a $38 million increase from IFRS16
adjustments, partially offset by weaker currencies. Stripping out those impacts, organic EBITDA growth was 1.5%.
Honduras, Guatemala, Bolivia, and Panama contributed positively to organic EBITDA growth, while El Salvador and

Paraguay had negative organic EBITDA growth.

The EBITDA margin for our Latam segment improved 2.9 percentage points to 40.0% in Q2 2019 (37.4% excluding the
impact of IFRS16), up from 37.1% in Q2 2018. The improvement, excluding the IFRS 16 benefit, stems from margin
expansion in markets such as Honduras, Bolivia and Panama, as well as a shift in country mix towards higher-margin

countries such as Guatemala, Panama and Nicaragua.

Capex in Latin America totaled $224 million, of which 88% was related to our networks. Of the network capex, 71% went
to support the growth of cable, while 29% was for mobile. Customer premise equipment was 34% of Latam capex.

During the quarter, we expanded our HFC network to reach an additional 235,000 homes passed across our footprint,
which covered 11.4 million at the end of Q2 2019. Our markets have approximately 30 million households. On the mobile
front, we increased the size of our 4G network by 12%, adding more than 450 points of presence to end the quarter with
more than 9,900. At quarter end, our 4G networks covered approximately 67% of the population in our markets
(approximately 120 million), up from 60% at the end of Q2 2018.

11
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Latam segment performance by country - Q2 2019 and H1 2019

Q22019 H12019
$ millions Revenue Vi€  EgiTpA 'ﬁfﬂ;ﬁ Revenue orVic®  EpiTDA 'ﬁfggﬁ
Bolivia 161 156 64 39.8% 319 310 127 40.0%
Colombia 378 355 121 32.2% 769 723 258 33.5%
El Salvador 97 87 30 30.9% 193 175 65 33.7%
Guatemala 355 310 188 53.0% 698 613 378 54.1%
Honduras 148 138 70 47.1% 295 275 136 46.1%
Panama 99 99 47 47.1% 199 199 91 45.9%
Paraguay 151 142 69 45.8% 305 288 145 47.6%
Others* 73 71 (5) (6.5)% 110 106 (25) (22.6)%
Latam Segment 1,461 1,358 584 40.0% 2,887 2,689 1,176 40.7%
* ‘Others’ includes Costa Rica, Nicaragua, inter-company eliminations, and regional costs.
SOUTH AMERICA
Colombia
Q22019 | Q22018 | %change | H12019 | H12018 @ % change
Mobile customers ('000) 9,079 8,110 12.0% 9,079 8,110 12.0%
Of which, 4G customers ('000) 2,799 2,129 31.5% 2,799 2,129 31.5%
Home Customer relationships* ('000) 1,686 1,646 2.4% 1,686 1,646 2.4%
HFC Customer relationships ('000) 1,296 1,166 11.2% 1,296 1,166 11.2%
Revenue ($ millions) 378 432 (12.7)% 769 849 (9.5)%
Organic growth 0.2% 3.4% (3.2) pt 1.7% 1.7% —pt
Service revenue ($ millions) 355 405 (12.3)% 723 799 (9.5)%
Organic growth 0.6% 6.0% (5.4) pt 1.7% 3.3% (1.6) pt
EBITDA ($ millions) 121 127 (4.1)% 258 248 3.8%
Organic growth (1.9)% 6.9% (8.8) pt 4.1% (1.2)% 5.3pt
EBITDA margin 32.2% 29.3% 29 pt 33.5% 29.2% 4.3 pt

* Home Customer Relationships includes (1) HFC (2) DTH (3) Others.

In Home, we added 34,000 HFC customer relationships during the quarter, once again offsetting churn on our copper
network, such that total customer relationships increased 2.4% year-on-year during Q2 2019. The improving customer
trendisalsovisible in revenue-generating-units (RGUs), which expanded by about 4%, while the RGUs on our HFC network

grew 15% year-on-year during Q2 2019.

In Mobile, we added 103,000 customers, including 30,000 in postpaid. More importantly, the number of 4G smartphone
data customers continues to grow rapidly and represented 31% of our total customer base as of the end of Q2 2019, up
from 26% at the end of Q2 2018.

Service revenue declined 12.3% year-on-year in Q2 2019, due largely to the weaker Colombian Peso, which devalued
12.2% year-on-year. Organic service revenue growth was 0.6% in Q2 2019, down from 2.8% reported in Q1 2019. The
slowdown in organic service revenue growth relative to the first quarter of the year reflects mainly the B2B business,

12



EARNINGS Release
Q2 2019

thO MILLICOM

THE DIGITAL LIFESTYLE

which benefited from a large government contract last year that added approximately 2.6 percentage points to Colombia
service revenue growth in Q2 2018. Growth also slowed somewhat in our Home business due to a moderation in ARPU
growth, which was slightly positive in the quarter. Growth in Mobile remains solid near mid-single-digit levels, but growth
slowed by about a percentage point due to the declining contribution of wholesale revenue from MVNO customers.

EBITDA declined 4.1% year-on-year in USD terms and 1.9% organically to $121 million in Q2 2019. One-offs of $4 million
related mostly to an arbitration case negatively impacted organic EBITDA growth by 3.8 percentage points. The
government contract in Q2 2018 also adversely affected organic EBITDA growth. EBITDA margins reached 32.2% (28.7%
excluding the impact of IFRS 16), a decrease of 0.6 percentage points compared to the 29.3% reported in Q2 2018,
excluding the IFRS 16 benefit.

Paraguay
Q22019 Q22018 | % change = H12019 | H12018 | % change

Mobile customers ('000) 3,227 3,325 (2.9)% 3,227 3,325 (2.9)%
Home Customer relationships* 426 397 7.1% 426 397 7.1%
Revenue ($ millions) 151 172 (12.3)% 305 345 (11.6)%
Organic growth (2.7)% 4.4% (7.1) pt (2.9)% 5.4% (8.3) pt
Service revenue ($ millions) 142 159 (10.7)% 288 319 (9.6)%
Organic growth (0.9)% 6.2% (7.1) pt (0.8)% 7.0% (7.8) pt
EBITDA ($ millions) 69 83 (16.9)% 145 171 (14.8)%
Organic growth (8.5)% 8.1% (16.6) pt (8.0)% 6.0% (14.0) pt
EBITDA margin % 45.8% 48.4% (2.6) pt 47.6% 49.4% (1.8) pt

* Home Customer Relationships includes (1) HFC (2) DTH (3) Others.

Competition in Mobile remained challenging in Paraguay in Q2 2019, impacting ARPU, which declined slightly year-on-
year, compared to low single positive growth seen in Q2 2018. Our mobile customer base declined 2.9% year-on-year,
but our new commercial offerings helped to stabilize our market share and produced modest positive net customer
additions during the quarter. Meanwhile, we continued to grow our 4G customer base, which increased about 40% year-

on-year.

Our Home customer relationshipsincreased 7.1% during the quarter, driven by an increase in HFC customer relationships,
which had a double digit increase during the quarter. Home ARPU declined slightly, due to retention efforts as a
consequence of increased competition in some areas of the country.

Service revenue declined 10.7% impacted by the 9.6% depreciation of the Paraguayan Guaraniyear-on-year. Onan organic
basis, service revenue declined by 0.9%, reflecting weaker performance in Mobile partially offset by healthy trends in
Cable, which generated mid-single digit organic growth during the quarter. Service revenue benefited from a $5 million
one-off favorable adjustment to deferred revenue, which added 3.3 percentage points to organic service revenue growth

in the quarter.

EBITDA declined 16.9% in USD terms and 8.5% organically in the quarter reflecting lower revenue and increased
commercial activity resulting from the more intense competitive environment. One-offs totaled approximately $2 million
and added 3.2 percentage points to organic EBITDA growth in the period. The EBITDA margin remains very healthy 45.8%
(45.5% excluding the impact of IFRS16) compared to 48.4% in Q2 2018.
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Bolivia
Q22019 Q22018 | % change @ H12019 H12018 | % change

Mobile customers ("000) 3,550 3,541 0.3% 3,550 3,541 0.3%
Home Customer relationships* 467 329 41.9% 467 329 41.9%
Revenue ($ millions) 161 153 5.1% 319 294 8.3%
Organic growth 5.1% 14.9% (9.8) pt 8.3% 10.4% (2.1) pt
Service revenue ($ millions) 156 149 5.1% 310 286 8.5%
Organic growth 5.1% 15.7% (10.6) pt 8.5% 11.1% (2.6) pt
EBITDA ($ millions) 64 59 8.5% 127 109 17.4%
Organic growth 5.4% 17.5% (12.1) pt 12.5% 5.9% 6.6 pt
EBITDA margin % 39.8% 38.6% 1.2 pt 40.0% 36.9% 3.1pt

* Home Customer Relationships includes (1) HFC (2) DTH (3) Others.

In Q2 2019, we reached the milestone of surpassing 1 million homes-passed, with a HFC cable network that reaches
seven of the country's nine departments. We added 42,000 customer relationships during Q2 2019, our second strongest
quarter ever, second only to Q2 2018 which benefited from the World Cup. We ended the quarter with 467,000 customer
relationships, up 41.9% year-on-year, whilst customers on our HFC network have increased 70% year-on-year.

In Mobile, competition in prepaid has intensified noticeably since the beginning of the year, and we have reacted in order
to protect our market share. As a result, ARPU declined at a high single-digit rate, but we suffered only modest subscriber
losses during the quarter. In addition, we saw more encouraging subscriber trends during June.

Service revenue grew 5.1% year-on-year, supported by growth of around 40% in Cable, partially offset by a mid single-
digit decline in Mobile. EBITDA rose 8.5% year-on-year, and 5.4% organically, and the margin expanded to 39.8%, (38.7%
excluding the impact of IFRS 16) due to operating leverage on the incremental revenue generation.

CENTRAL AMERICA

Guatemala
Q2 2019 Q2 2018 % change H1 2019 H1 2018 % change

Mobile customers ('000) 10,926 10,652 2.6% 10,926 10,652 2.6%
Home Customer relationships* 499 459 8.8% 499 459 8.8%
Revenue ($ millions) 355 339 4.6% 698 674 3.6%
Organic growth 8.0% 5.6% 2.4pt 7.7% 4.8% 2.9pt
Service revenue (S millions) 310 298 4.2% 613 594 3.1%
Organic growth 7.6% 6.4% 1.2pt 7.3% 6.0% 1.3pt
EBITDA ($ millions) 188 172 9.6% 378 346 9.3%
Organic growth 6.8% 5.7% 1.1pt 7.1% 7.1% 0.0pt
EBITDA margin % 53.0% 50.6% 2.4pt 54.1% 51.3% 2.8pt

* Home Customer Relationships includes (1) HFC (2) DTH (3) Others.

Guatemala continued to perform very strongly in Q2 2019. We ended Q2 2019 with 10.9 mobile customers, an increase
of 2.6% year-on-year, with postpaid customers up around 10%. In Cable, we continued to focus on upgrading the Cable
DX network acquired one year ago in order to improve customer experience and offer faster broadband speeds. This is
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beginning to benefit ARPU, which increased by almost 5% sequentially in Q2 2019 compared to Q1 2019. We ended Q2
2019 with 499,000 customer relationships, an increase of 8.8% year-on-year.

Service revenue grew 4.2% in USD terms, impacted by the weaker Guatemalan Quetzal, which was stable during the
period but was 3.1% weaker compared to Q2 2018. Excluding the currency impact, organic service revenue growth
accelerated to 7.6%, up from 7.0% in Q1 2019. On an organic basis, Mobile grew more than 6%, while Cable service
revenue growth was in the low teens.

EBITDA rose 9.6% (6.8% organically), and the margin increased 2.4 percentage points to 53.0% (50.0% excluding the
impact of IFRS 16) from 50.6% reported in Q2 2018.

Honduras
Q22019 Q22018 | % change | H12019 H12018 @ % change

Mobile customers ('000) 4,624 4,798 (3.6)% 4,624 4,798 (3.6)%
Home Customer relationships* ('000) 170 163 4.6% 170 163 4.6%
Revenue ($ millions) 148 146 1.6% 295 290 1.6%

Organic growth 4.4% 0.3% 4.1pt 4.7% 0.2% 4.5 pt
Service revenue ($ millions) 138 138 (0.4)% 275 276 (0.3)%

Organic growth 2.4% 0.3% 2.1pt 2.8% 0.2% 2.6pt
EBITDA ($ millions) 70 60 15.9% 136 122 11.9%

Organic growth 12.5% (3.4)% 15.9pt 8.4% (2.0)% 10.4 pt
EBITDA margin % 47.1% 41.2% 58pt 46.1% 41.9% 4.2 pt

* Home Customer Relationships includes (1) HFC (2) DTH (3) Others.

Honduras maintained its positive performance with strong growth in EBITDA. In Mobile, we remained focused on
expanding our 4G network and on upgrading our customers from 3G to 4G. We also continue to migrate select customers
from prepaid to postpaid. As a result, we have been experiencing positive ARPU growth for most of the past year, in local
currency terms. In Home, we continue to focus on improving the penetration of our network and on cross-selling to our
existing customers. In Q2 2019, customer relationships increased 4.6% year-on-year, while HFC RGUs increased more
than 10%.

Service revenue decreased 0.4% year-on-year, as the 2.7% depreciation of the Honduran Lempira offset organic growth
of 2.4%. On an organic basis, Mobile sustained positive low-single-digit growth for a third consecutive quarter, while
Cable experienced low-teen growth.

EBITDA increased 15.9% (12.5% on an organic basis), and the margin expanded 5.8 percentage points to 47.1% (44.4%
excluding the impact of IFRS 16).
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Panama

Q22019 H12019

Home Customer relationships* ('000) 452 452
Revenue ($ millions) 99 199
Organic growth** (0.7)% 1.8%
Service revenue ($ millions) 99 199
Organic growth** (0.7)% 1.8%
EBITDA ($ millions) 47 91
Organic growth** 4.0% 6.0%
EBITDA margin % 47.1% 45.9%

* Home Customer Relationships includes (1) HFC (2) DTH (3) Others. ** Organic growth rates calculated using 2018 financials as reported by Cable
Onda to the Panama Stock Exchange.
In Panama, we made significant progress on executing our integration plan, including the identification of cost and capex

synergies.

In contrast, revenue growth has slowed due to a decline in B2B caused by a slowdown in new government contracts in
the period immediately preceding federal elections. In addition, performance in Q2 2018 was particularly robust in both
B2B and Home, which benefited from Panama's participation in the 2018 Soccer World Cup for the first time in the
country's history. As a result of these factors, service revenue declined 0.7% year-on-year in Q2.

EBITDA grew 4.0%, and the EBITDA margin reached 47.1% (45.1% excluding the impact of IFRS 16). Year-to-date, capex
has declined double-digits year-on-year, such that EBITDA less capex is up more than 50% year-on-year in the first six
months of the year, even after excluding the benefit from IFRS 16.

During the quarter, we continued to prepare for the planned acquisition and integration of Telefonica's operations. During
June, we received approval from ASEP, the public services regulator, and we remain on track to close the transaction

during H2 2019, and possibly as early as Q3, once the remaining approvals are received.

El Salvador
Q22019 Q22018 | % change @ H12019 H12018 | % change

Mobile customers ('000) 2,459 2,637 (6.8)% 2,459 2,637 (6.8)%
Home Customer relationships* 274 282 (2.9)% 274 282 (2.9)%
Revenue ($ millions) 97 103 (6.0)% 193 206 (6.5)%
Organic growth (6.0)% (3.0)0% (3.0) pt (6.5)% (0.8)% (5.7) pt
Service revenue 87 94 (7.6)% 175 190 (7.6)%
Organic growth (7.6)% (3.6)% (4.0) pt (7.6)% (0.8)% (6.8) pt
EBITDA ($ millions) 30 32 (5.5)% 65 69 (5.1)%
Organic growth (14.4)% (16.8)% 24 pt (14.1)% (4.4)% (9.7) pt
EBITDA margin % 30.9% 30.7% 0.2 pt 33.7% 33.3% 0.5 pt

* Home Customer Relationships includes (1) HFC (2) DTH (3) Others.

Although we have now largely addressed our operational challenges in El Salvador, the broader market environment

remains difficult, and this continues to impact our financial performance in the country.
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In Q2 2019, service revenue declined 7.6% year-on-year, due to weaker performance in the prepaid, compared to the
relative stabilization in postpaid and home. The business in general, but particularly Mobile, was impacted by new
regulation relating to the rollover of unused data balances and our customer interactions.

EBITDA declined 5.5% year-on-year and 14.4% organically, due to the decline in revenue. The EBITDA margin of 30.9%
(28.0%, excluding the impact of IFRS 16) remains well below our aspirations for this business, but we are committed to
making the investments needed to improve our long-term revenue growth, margins, and return on capital in the country.

Africa segment - Key Performance Indicators

:Sgg;’)erformance Indicators Q219 Q218 0321 ?gs
Mobile customers 11,888 12,221 (2.7)%
MES customers 6,443 6,454 (0.2)%
Mobile ARPU ($) 24 2.6 (7.7)%

Following our disposal of Chad in Q2 2019, our Africa segment operations are now comprised of Tanzania, including
Zantel. Mobile subscribers declined 598,000 in the quarter and 2.7% year-on-year due to intensifying competitive pressure

and our implementation of a stricter customer registration process.

ARPU declined 7.7% (5.5% organically) due in large part to a reduction in regulated interconnection rates. The number
of customers that use mobile financial services (MFS) was stable year-on-year at 6.4 million, representing approximately

54% of our Mobile customer base.

Africa segment financial results

Please refer to Note 5 of our Unaudited Interim Condensed Consolidated Financial Statements for more details on our

segments.

Africa Financial Highlights

) Q2 2019 Q22018 | %change @ H12019 H12018' = % change
(Sm, unless otherwise stated)
Revenue 92 96 (4.3)% 186 194 (4.2)%
Organic’ growth (3.0)% 9.2% (12.2) pt (1.9)% 8.5% (10.4) pt
Service revenue 92 96 (4.4)% 186 194 (4.2)%
Organic’ growth (3.0)% 9.1% (12.1) pt (1.9)% 8.5% (10.4) pt
EBITDA" 17 23 (25.4)% 48 47 0.6%
Organic’ growth (68.4)% 9.9% (78.3) pt (35.4)% 7.9% (43.3) pt
EBITDA" margin % 18.4% 23.6% (5.2) pt 25.7% 24.5% 1.2pt
Capex" 8 4 79.0% 15 7 99.5%

i) 2018 numbers have been restated to exclude Chad.
ii)  Organic YoY in local currency and constant perimeter to exclude Chad for all periods.
iii)  Organic growth, EBITDA and Capex are non-IFRS measures. See page 22 for a description of non-IFRS measures and for reconciliations to the

nearest equivalent IFRS measures.

Following our disposal in Q2 2019, results from Chad are reported as discontinued operations, and our Africa segment
operations now represent only 5.9% of Underlying Revenue and 2.9% of Underlying EBITDA in Q2 2019.
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Service revenue declined 4.4% in US dollars and 3.0% organically during Q2 2019 due to the impact of lower
interconnection rates on ARPU, partially offset by very strong growth in our smaller B2B unit.

EBITDA declined 25.4% (68.4% organically) year-on-year in Q2 2019 due in large part to one-off charges of $21 million

related to a fine, which more than offset the $8.3 million benefit from IFRS 16 and caused EBITDA margin to decline by
5.2 percentage points year-on-year.
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Corporate Responsibility highlights — Q2 2019

Corporate Responsibility supports financing of significant environmental and social investments in Latam

On May 15, Millicomissued its first Sustainability Bond, which is listed on the Nasdaqg Stockholm Sustainable Bond Market.
In accordance with our Sustainability Bond Framework, the funds will support Millicom’s efforts to strengthen its positive
impact on society and its customer focus by reducing its climate footprint and increasing digital and financial inclusion
in the markets where it operates. With this bond, Millicom continues to innovate, incorporating sustainability into its
financing strategy.

Successful completion of GNI Assessment on Freedom of Expression and Privacy practices

Millicom successfully completed its first ever external GNI Assessment on Freedom of Expression (FOE) and Privacy
practices. The multi-stakeholder GNI (The Global Network Initiative) Board of Directors determined that Millicom is
making good faith efforts to implement the GNI Principles with improvement over time. This determination was based
on a report from an expert external assurer which assessed Millicom’s processes, policies, and governance model to
safeguard FoE and Privacy of users. This is the first time that telecommunications companies have been assessed as part
of the GNI, marking a milestone for both the GNI and Millicom.

Bringing our purpose to life, one datacenter at a time

DatacenterDynamics has awarded Millicom Paraguay with a CEEDA (Certified Energy Efficient Datacenter Award) silver
certification. CEEDA recognizes the implementation of energy efficiency best practices in operating data centers. Four
other Millicom datacenters are in the process of obtaining this certification in Bolivia, Panama, Honduras and Guatemala.
Alsothis quarter, Colombiaand Panama datacenters were awarded a Tier [ll Gold Certification of Operational Sustainability
by Uptime Institute. As part of Millicom’s commitment to environmental stewardship, we strive to use resources
efficiently, and to reduce our environmental footprint while managing our operational costs.

Millicom’s Child Rights program is now a regional one

An intensive program agenda enabled the transfer of capacity, resources and best practices from Tigo Colombia’s Child
Online Protection (COP) program to other operations and the creation of a regional program named “Conectate
Segur@” (Connect Safely). The program is being rolled out in all our operations in cooperation with local partners and
our volunteer force to train children and adolescents on the safe, responsible, creative and productive use of the internet.
With this effort we are consolidating our strategy, which has evolved and matured over the past 4 years, and homogenizing
the metrics by which we are monitoring and measuring the impact of our actions on education on COP.

Health, safety, security and environment

We have started integrating and reviewing Cable Onda’s health, safety and security processes against Millicom’s core
HS&E Management System with the intention to include them in the 2019 ISO external auditing process later in the year.
Millicom engaged in its 7th annual International Health & Safety Week with attendees representing all departments
across the group and, like previous years, engaged with sharing our health, safety and wellbeing approach and practices
to our vast community of internal stakeholders. Our security department continues its focus on the management and
control of contracted and managed services. Unfortunately, we recorded a fatality of an outsourced engineer, bringing
the total amount of fatalities to 3 this year.

Compliance and anti-corruption program

While continuing to foster a strong, living ethics business culture, during the second quarter of 2019 we launched a
refresher e-training on the Company’s Code of Conduct and Anti-Corruption program. These courses require company
employees to submit the Annual Conflict of Interest Declaration, as well as read, understand and acknowledge the
Company’s compliance policies. This e-training contains interactive modules related to Hospitalities, Sponsorships &
Donations, as well as Conflicts of Interest. Accompanying our Company’s growth in Latin America, we have also continued
integrating our Ethics & Compliance program and related infrastructure in the new acquired entities.
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Conference call details

A presentation and conference call to discuss these results will take place on July 19™ 2019 at 2:00 PM (Luxembourg/
Stockholm) / 1:00 PM (London) / 8:00 AM (New York). Please dial in 5-10 minutes before the scheduled start time to
register your attendance. Dial-in numbers for the call are as follows:

Luxembourg: +352 2786 0515 us: +1 866 966-1396
Sweden: +46 (0)8 5069 2180 UK: +44 (0) 844 571 8892

The access code is: 5385459

A live audio stream, presentation slides, and replay information can be accessed at www.millicom.com.

Financial calendar

2019
October 23 Q3 results
October 24 Q3 results conference call

For further information, please contact

Press: Investors:
Vivian Kobeh, Corporate Communications Director Michel Morin, VP Investor Relations
+1 786 628 5300 +1(786) 628-5270 investors@millicom.com

press@millicom.com

Sarah Inmon, Investor Relations Manager
+1 (786) 628-5303 investors@millicom.com

About Millicom

Millicom (NASDAQ U.S.: TIGO, Nasdaq Stockholm: TIGO_SDB) is a leading provider of cable and mobile services dedicated
to emerging markets in Latin America and Africa. Millicom sets the pace when it comes to providing high-speed broadband
and innovation around The Digital Lifestyle services through its principal brand, TIGO. As of December 31* 2018, Millicom
operating subsidiaries and joint ventures employed more than 21,000 people and provided mobile services to
approximately 50 million customers, with a cable footprint of more than 11 million homes passed. Founded in 1992,
Millicom International Cellular S.A. is headquartered in Luxembourg.
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Forward-Looking Statements

Statements included herein that are not historical facts, including without limitation statements concerning future
strategy, plans, objectives, expectations and intentions, projected financial results, liquidity, growth and prospects, are
forward-looking statements. Such forward-looking statements involve a number of risks and uncertainties and are subject
to change at any time. This includes, but is not limited to, Millicom’s expectation and ability to pay semi-annual cash
dividends on its common stock in the future, subject to the determination by the Board of Directors, and based on an
evaluation of company earnings, financial condition and requirements, business conditions, capital allocation
determinations and other factors, risks and uncertainties. In the event such risks or uncertainties materialize, Millicom’s
results could be materially adversely affected. The risks and uncertainties include, but are not limited to, the following:

e Global economic conditions and foreign exchange rate fluctuations as well as local economic conditions in the
markets we serve;

e Telecommunications usage levels, including traffic and customer growth;

e Competitive forces, including pricing pressures, the ability to connect to other operators’ networks and our
ability to retain market share in the face of competition from existing and new market entrants as well as industry
consolidation;

e Legal or regulatory developments and changes, or changes in governmental policy, including with respect to
the availability of spectrum and licenses, the level of tariffs, tax matters, the terms of interconnection, customer
access and international settlement arrangements;

e Adverse legal or regulatory disputes or proceedings;

e Thesuccess of our business, operating and financing initiatives and strategies, including partnerships and capital
expenditure plans;

e The level and timing of the growth and profitability of new initiatives, start-up costs associated with entering
new markets, the successful deployment of new systems and applications to support new initiatives;

e Relationships with key suppliers and costs of handsets and other equipment;

e  Our ability to successfully pursue acquisitions, investments or merger opportunities, integrate any acquired
businesses in a timely and cost-effective manner and achieve the expected benefits of such transactions;

e The availability, terms and use of capital, the impact of regulatory and competitive developments on capital
outlays, the ability to achieve cost savings and realize productivity improvements;

e Technological development and evolving industry standards, including challenges in meeting customer demand
for new technology and the cost of upgrading existing infrastructure;

e The capacity to upstream cash generated in operations through dividends, royalties, management fees and
repayment of shareholder loans; and

e Other factors or trends affecting our financial condition or results of operations.

A further list and description of risks, uncertainties and other matters can be found in Millicom’s Registration Statement
on Form 20-F, including those risks outlined in “Item 3. Key Information—D. Risk Factors,” and in Millicom’s subsequent
U.S. Securities and Exchange Commission filings, all of which are available at www.sec.gov.

All forward-looking statements attributable to us or any person acting on our behalf are expressly qualified in their
entirety by this cautionary statement. Readers are cautioned not to place undue reliance on these forward-looking
statements that speak only as of the date hereof. Except to the extent otherwise required by applicable law, we do not
undertake any obligation to update or revise forward-looking statements, whether as a result of new information, future
events or otherwise.
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Non IFRS Measures

This press release contains financial measures not prepared in accordance with IFRS. These measures are referred to as
“non-IFRS” measuresandinclude: non-IFRS service revenue, non-IFRS EBITDA, and non-IFRS Capex, among others defined
below. Annual growth rates for these non-IFRS measures are often expressed in organic constant currency terms to
exclude the effect of changes in foreign exchange rates, the adoption of new accounting standards such as IFRS 16, and
are proforma for material changes in perimeter due to acquisitions and divestitures.

The non-IFRS financial measures are presented in this press release as Millicom’s management believes they provide
investors with an additional information for the analysis of Millicom’s results of operations, particularly in evaluating
performance from one period to another. Millicom’s management uses non-IFRS financial measures to make operating
decisions, as they facilitate additional internal comparisons of Millicom’s performance to historical results and to
competitors' results, and provides them to investors as a supplement to Millicom’s reported results to provide additional
insight into Millicom’s operating performance. Millicom’s Remuneration Committee uses certain non-IFRS measures
when assessing the performance and compensation of employees, including Millicom’s executive directors.

The non-IFRS financial measures used by Millicom may be calculated differently from, and therefore may not be
comparable to, similarly titled measures used by other companies - refer to the section “Non-IFRS Financial Measure
Descriptions” for additional information. In addition, these non-IFRS measures should not be considered in isolation as
a substitute for, or as superior to, financial measures calculated in accordance with IFRS, and Millicom’s financial results
calculated in accordance with IFRS and reconciliations to those financial statements should be carefully evaluated.

Financial Measure Descriptions

Service revenue is revenue related to the provision of ongoing services such as monthly subscription fees, airtime and data usage
fees, interconnection fees, roaming fees, mobile finance service commissions and fees from other telecommunications services such
as data services, short message services and other value-added services excluding telephone and equipment sales.

EBITDA is operating profit excluding impairment losses, depreciation and amortization, and gains/losses on fixed asset disposals.
EBITDA after leases is EBITDA after lease depreciation and lease interest expenses related to the adoption of IFRS 16.
Underlying measures, such as Service revenue, EBITDA and Net debt, include Guatemala and Honduras as if fully consolidated.

Proportionate EBITDA is the sum of EBITDA after leases in every country where Millicom operates, including its Guatemala and
Hondurasjoint ventures, pro rata for Millicom’s ownership stake in each country, less unallocated costs and inter-company eliminations.

Organic growth represents year-on year-growth excluding the impact of changes in FX rates, perimeter, and accounting.
Net debt is Gross debt including lease liabilities less cash and pledged and term deposits.
Net debt excluding leases is Net debt excluding lease liabilities related to the adoption of IFRS 16.

Proportionate net debt is the sum of the Net debt excluding leases in every country where Millicom operates, including its Guatemala
and Honduras joint ventures, pro rata for Millicom’s ownership stake in each country.

Net debt to EBITDA is the ratio of Net debt excluding leases over LTM (last twelve month) EBITDA after leases.
Proportionate net debt to EBITDA is the ratio of proportionate net debt excluding leases over LTM proportionate EBITDA after leases.

Capex is balance sheet capital expenditure excluding spectrum and license costs and finance lease capitalizations from tower sale and
leaseback transactions.

Cash Capex represents the cash spent in relation to capital expenditure, excluding spectrum and licenses costs and finance lease
capitalizations from tower sale and leaseback transactions.

Operating Cash Flow (OCF) is EBITDA less Capex.
Operating Free Cash Flow is OCF less changes in working capital and other non-cash items and taxes paid.

Equity Free Cash Flow is Operating Free Cash Flow less finance charges paid (net), less advances for dividends to non-controlling
interests, plus dividends received from joint ventures.

Please refer to our 2018 Annual Report for a complete list of non-IFRS measures and their descriptions.
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Non-IFRS Reconciliations

Reconciliation from Reported Growth to Organic Growth for the Latam and Africa segments’

Revenue Service Revenue EBITDA OCF
Latam Segment ($ millions) Q2 Q2 Q2 Q2 Q2 Q2 Q2
2019 2018 2019 2018 2019 2018 2019

A- Current period 1,461 1,384 1,358 1,280 584 514 360 304
B- Prior year period 1,384 1,345 1,280 1,251 514 491 304 281
C- Reported growth (A/B) 5.6% 2.9% 6.1% 2.3% 13.8% 5.0% 18.5% 8.3%
D- Accounting change impact — (1.8)% 0.0% (3.6)% 6.9% 0.5% 11.2% 0.9%
E- Change in Perimeter impact 9.8% — 10.6% — 10.4% — 8.9% —
F- FX impact (6.2)%  0.4% (6.4)% 0.4% (5.1)% - (7.9)% -
G- Organic Growth (C-D-E-F) 2.1% 4.3% 2.0% 5.5% 1.5% 4.4% 6.4% 7.4%

Revenue Service Revenue EBITDA OCF

Latam Segment ($ millions)
H1 2019 H1 2018 H1 2019 H12018 H1 2019 H12018 H1 2019 H1 2018

A- Current period 2,887 2,736 2,689 2,538 1,176 1,028 784 667
B- Prior year period 2,736 2,674 2,538 2,497 1,028 996 667 654
C- Reported growth (A/B) 5.5% 2.3% 6.0% 1.7% 14.4% 3.2% 17.5% 2.5%
D- Accounting change impact — (1.8)% 0.0% (3.5)% 7.3% 0.2% 10.9% 0.3%
E- Change in Perimeter impact 8.4% — 9.1% — 8.8% — 6.7% —
F- FX impact (5.9)% 0.4% (5.9)% 0.5% (5.5)% 0.1% (7.00% 0.7%
G- Organic Growth (C-D-E-F) 2.9% 3.7% 2.8% 4.7% 3.0% 2.9% 6.9% 1.5%
Revenue Service Revenue EBITDA

Africa Segment ($ millions) — -

Q2 2019 Q2 2018 Q2 2019 Q2 2018 Q2 2019 Q2 2018
A- Current period 92 96 92 96 17 23
B- Prior year period 96 90 96 90 23 21
C- Reported growth (A/B) (4.3)% 6.8% (4.3)% 6.8% (25.3)% 7.8%
D- Accounting change impact — — — (0.2)% 29.9% (0.3)%
E- Change in Perimeter impact 0.0% — 0.0% 0.0% 0.0% 0.0%
F- FX impact (1.3)% (2.1)% (1.3)% (2.1)% 13.1% (1.8)%
G- Organic Growth (C-D-E-F) (3.0)% 9.2% (3.0)% 9.1% (68.4)% 9.9%

' Please refer to Note 5 of our Unaudited Interim Condensed Consolidated Financial Statements for more details on our

segments.
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Revenue Service Revenue EBITDA
Africa Segment ($ millions) - - _
H1 2019 H1 2018 H1 2019 H1 2018 H1 2019 H1 2018

A- Current period 186 194 186 194 53 57

B- Prior year period 194 182 194 182 57 54

C- Reported growth (A/B) (4.2)% 6.6% (4.2)% 6.6% (8.2)% 7.2%
D- Accounting change impact — (0.1)% —% (0.1)% 28.9% (0.1)%
E- Change in Perimeter impact — — - — — —

F- FX impact (2.3)% (1.8)% (2.3)% (1.8)% (1.6)% (0.7)%
G- Organic Growth (C-D-E-F) (1.9)% 8.5% (1.9)% 8.5% (35.4)% 7.9%

Reconciliation from Reported Growth to Organic Growth for the main Latam markets

Service Q2 2019 Q2 2018 Organic IFRS 16 Perimeter  Reported
revenue

Guatemala 310 298 7.6% (3.4)% — — 4.2%
Colombia 355 405 0.6% (12.9)% — — (12.3)%
Paraguay 142 159 (0.9)% (9.7)% — — (10.7)%
Honduras 138 138 2.4% (2.8)% — — (0.4)%
Bolivia 156 149 5.1% — — — 5.1%
Panama 99 — (0.7)% — — NM (0.7)%
El Salvador 87 94 (7.6)% — — — (7.6)%
Others 71 37 NM NM NM NM NM
Latam* 1,358 1,280 2.0% (6.4)% - 10.6% 6.1%

* Perimeter impact on Latam segment reflects acquisition of Cable Onda and using service revenue as reported by the
company to the Panama Stock Exchange.

EBITDA Q2 2019 Q2 2018 Organic IFRS 16 Perimeter Reported
Guatemala 188 172 6.8% (3.4)% 6.1% — 9.6%
Colombia 121 127 (1.9)% (12.5)% 10.3% — (4.1)%
Paraguay 69 83 (8.5)% (0.1)% 0.6% — (16.9)%
Honduras 70 60 12.5% (0.1)% 6.5% — 15.9%
Bolivia 64 59 5.4% — 3.1% — 8.5%
Panama 47 — 4.0% — — NM 4.0%
El Salvador 30 32 (14.4)% — 8.9% — (5.5)%
Others& 0 0 NM NM NM NM NM
Latam* 584 514 1.5% (5.1)% 6.9% 10.4% 13.8%

* Perimeter impact on Latam segment reflects acquisition of Cable Onda and using service revenue as reported by the
company to the Panama Stock Exchange.
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Summary of one-offs in Q2

2019 ($ millions) Revenue EBITDA Comment
Colombia — (4) Mostly due to a legal case
Deferred revenue adjustment, partially offset by

Paraguay > 2 smaller items
Latam 5 (2)
Africa — (21) Regulatory fine
Corporate — (16) Acquisition and integration costs
Total 5 (39)
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Foreign Exchange rates used to support FX impact calculations in the above Organic Growth reconciliations

Average FX rate (vs. USD) End of period FX rate (vs. USD)

Q119 QoQ Q218 YoY Q219 Q119 QoQ Q218 YoY

Bolivia BOB | 691 691 00% 691 00% | 691 691 00% 691 0.0%
Colombia COP | 3,247 3,165 (2.5)% 2,849 (12.2)%| 3,206 3,175 (1.0)% 2,931 (8.6)%
CostaRica CRC | 591 607 2.7% 566 (42)% | 580 599  33% 567 (2.3)%
Guatemal GTQ | 7.69 772 04% 745 (3.1)% | 771 768 (0.4)% 7.49 (2.8)
)
)

X R

Honduras HNL | 24.55 24.47 (0.3)% 23.88 (2.7)% | 24.59 2452 (0.3)% 24.07 (2.1
Paraguay PYG | 6,233 6,071 (2.6)% 5635 (9.6)% | 6,190 6,181 (0.1)% 5,703 (7.9
Chad XAF | 588 589  0.2% 565 (3.9)9% | 577 601  42% 571  (1.0)%
Ghana GHS | 532 510 (41)% 450 (15.3)%| 545 535 (1.8)% 478 (12.3)%
Tanzania  TZS | 2,304 2,318  0.6% 2,271 (1.4)% | 2,301 2,311 04% 2276 (1.1)%

X

EBITDA after leases reconciliation

Q219 Q218 H119

Underlying EBITDA 582 542 1,198 1,084
Underlying RoU depreciation (43) — (73) —
Underlying lease interest expense (24) — (47) —
Underlying EBITDA after leases 515 542 1,079 1,084

Reconciliation Net debt to EBITDA to Proportionate net debt to EBITDA as of June 30, 2019

Debt Information Underlying Proportionate
$ millions ‘G’;g:: Net debt Leve:;age* Ownership g;ob:: Net debt Leve;age*
Bolivia 305 266 1.09x 100% 305 266 1.09x
Colombia 1,031 902 1.91x 50% 515 451 1.91x
Costa Rica 148 139 2.76x 100% 148 139 2.76x
El Salvador 294 270 2.22x 100% 294 270 2.22x
Guatemala 929 661 0.95x 55% 511 364 0.95x
Honduras 374 359 1.31x 67% 249 239 1.31x
Panama 262 242 1.38x 80% 210 194 1.38x
Paraguay 550 446 1.47x 100% 550 446 1.47x
Nicaragua 7 (12) NM 100% 7 (12) -0.13x
Latam 3,901 3,272 1.35x = 2,790 2,357 1.35x
Africa 169 143 1.49x - 282 139 1.47x
Corporate 2,623 2,153 — 100% 2,623 2,153 —
Total Debt 6,693 5,568 2.43x = 5,577 4,648 2.88x
IFRS 16 Leases 919 919 — — 667 667 —
Total Debt,
including IFRS 16 7,612 6,487 - - 6,244 5,315 -
leases

* Gross debt excluding leases related to IFRS 16. ** Leverage defined as net debt to last-twelve-month (LTM) EBITDA. IFRS 16
Adjusted Leverage excludes leases related to IFRS 16 adoption, while LTM EBITDA is after leases.
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Debt maturity profile

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 >2029

International Bonds — — — — — 1,013 500 500 300 500 750

Floating MIC S.A.

Sustainability Bond Due 2024 - - - - - 213 - - - - -

6.875% Comcel USD 800mm

Bond Due 2024 - - - — 800 — — — — _

6.000% MIC S.A. USD

500mm Bond Due 2025 - - - - — — 500 — — — _

6.625% MIC S.A. USD

500mm Bond Due 2026 - - - - — — — 500 — — —

5.875% Telecel USD 300mm

Bond Due 2027 - - - - - - - — 300 — —

5.125% MIC S.A. USD

500mm Bond Due 2028 - - - - — — — — — 500

6.250% MIC S.A. USD

750mm Bond Due 2029 - - - - — — — — — — 750

Local Bonds (Colombia &

Bolivia) 112 39 38 40 83 89 180 86 (2) (6) 43

Bank and DFI 200 232 227 308 366 210 287 15 117 41 75
Total 313 271 265 347 449 1,312 967 600 415 535 868
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Fully consolidated P&L reconciliation for IFRS 16 implementation (unaudited)

- IFRS16 2 Al
(Smillions) Q2 2019 Impact befo;eleRS Q22018 % change
Revenue 1,054 — 1,054 1,000 5.4%
Cost of sales (298) — (298) (291) 2.4%
Gross profit 757 — 757 710 6.7%
Operating expenses (424) 33 (457) (391) 16.8%
EBITDA 333 33 300 319 (5.8)%
Depreciation (209) (32) (177) (168) 5.3%
Amortization (62) — (62) (35) NM
Share of profit in Guatemala and Honduras 46 (2) a7 27 76.7%
Other operating income (expenses), net 3 (1) 4 25 (83.8)%
Operating profit 110 (3) 113 168 (32.9)%
Net financial expenses (128) (16) (112) (83) 34.3%
Other non-operating income (expenses), net 33 — 33 (6) NM
Gains (losses) from other JVs and associates, net (18) - (18) (48) (62.0)%
Profit (loss) before tax (3) (20) 17 31 (46.2)%
Net tax credit (charge) (24) — (24) (35) (32.2)%
Profit (loss) for the period from continuing ops. (27) (20) (7) (4) 73.5%
Non-controlling interests 8 4 4 6 (20.7)%
Profit (loss) from discontinued operations 64 — 64 (3) NM
Net profit (loss) for the period 46 (16) 62 (1) NM
. IFRS16 pieut

(Smillions) H1 2019 Impact befo;eGIFRS H1 2018 % change
Revenue 2,089 — 2,089 1,976 5.7%
Cost of sales (589) — (589) (559) 5.3%
Gross profit 1,500 — 1,500 1,417 5.9%
Operating expenses (798) 68 (866) (783) 10.5%
EBITDA 703 68 634 634 0.1%
Depreciation (405) (51) (354) (332) 6.6%
Amortization (122) — (122) (70) 74.9%
Share of net profit in Guatemala and Honduras 90 (3) 93 65 42.9%
Other operating income (expenses), net 8 (1) 9 27 (64.8)%
Operating profit 274 13 261 324 (19.4)%
Net financial expenses (264) (32) (232) (164) 41.4%
Other non-operating income (expenses), net 45 — 45 21 113.2%
Gains (losses) from other JVs and associates, net (15) — (15) (68) (78.1)%
Profit (loss) before tax 40 (20) 60 113 (47.1)%
Net tax credit (charge) (42) (1) (42) (67) (37.7)%
Profit (loss) for the period from continuing ops. (2) (20) 18 46 (60.6)%
Non-controlling interests (2) 3 (5) 1 NM
Profit (loss) from discontinued operations 64 — 64 (32) NM
Net profit (loss) for the period 60 (18) 78 16 NM
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Operating Free Cash Flow Reconciliation

Cash Flow Data Q219 Q218 H119

Net cash provided by operating activities 176 188 323 355
Purchase of property, plant and equipment (179) (141) (349) (292)
Proceeds from sale of property, plant and equipment 3 40 12 52
l(légzz)blzrc?(ctergﬂzigr:nssale of towers part of tower sale and (5) (39) (13) (50)
Purchase of intangible assets and licenses (24) (28) (103) (133)
Proceeds from sale of intangible assets — — — —
(Less) Purchase of spectrum and licenses 4 4 11 52
(Less) Finance charges paid, net 126 56 221 143
Operating free cash flow 101 79 102 127

Capex Reconciliation

Capex Reconciliation Q219 Q218 H1 19 H118
Consolidated:
Additions to property, plant and equipment 173 164 286 273
Of which finance lease capitalizations from tower sale _ _
. 11 15
and leaseback transactions
Additions to licenses and other intangibles 62 23 89 87
Of which spectrum and license costs 48 1 49 52
Total consolidated additions 235 187 374 360
Of which is capital expenditures related to the corporate 3 1 4 2
offices
Latin America Segment Q219 Q2 18 H1 19 H118
Additions to property, plant and equipment 207 190 344 323
Of which finance lease capitalizations from tower sale _ _
. 8 12
and leaseback transactions
Additions to licenses and other intangibles 65 29 96 101
Of which spectrum and license costs 48 1 48 52
Latin America Segment total additions (Underlying) 272 219 440 424
Capex excluding spectrum and finance lease
capitalizations 223 209 392 361
Africa Segment Q218 H119
Additions to property, plant and equipment 8 4 15 7
Of which finance lease capitalizations from tower sale _ _ _ —
and leaseback transactions
Additions to licenses and other intangibles — — — —
Of which spectrum and license costs — - — —
Africa Segment total additions 8 4 15 7
Capex excluding spectrum and finance lease 8 a 15 7
capitalizations
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OCF (EBITDA- Capex) Reconciliation

Latam OCF Underlying Q219 Q218 H119 H1 18
Latam EBITDA 584 514 1,176 1,028
(-) Capex (Ex. Spectrum) 224 209 392 361
Latam OCF 360 304 784 667
Africa OCF Q219 Q218 H1 19 H118
Africa EBITDA 17 23 48 47
(-) Capex (Ex. Spectrum) 8 4 15 12
Africa OCF 9 18 33 36

Guatemala and Honduras Financial Statement data (unaudited)

Until 2015, Millicom group results included Guatemala and Honduras on a 100% consolidation basis. Since 2016, these
businesses are treated as joint ventures and are consolidated using the equity method. To aid investors to better track
the evolution of the company’s performance over time, we provide the following indicative unaudited financial statement
data for the Millicom group as if our Guatemala and Honduras joint ventures had been fully consolidated.

Income statement data Q2 2019

Millicom

(IFRS)

(Smillions)

Revenue

Cost of sales

Gross profit

Operating expenses

EBITDA

EBITDA margin

Depreciation & amortization

Share of net profit in joint ventures
Other operating income (expenses), net
Operating profit

Net financial expenses

Other non-operating income (expenses), net
Gains (losses) from associates

Profit (loss) before tax

Net tax credit (charge)

Profit (loss) for the period

Profit (loss) from discontinued operations

Non-controlling interests

Net profit (loss) for the period

1,054
(298)
757
(424)
333
31.6%
(271)
46

110
(128)
33
(18)
(3)
(24)
(27)
64

46

Guatemala Lo Underlying
and HJ(\)Induras Eliminations (non-IFRS)
s
499 - 1,553
(111) - (408)
388 - 1,145
(139) - (563)
249 - 582
49.9% — 37.4%
(112) — (383)
— (46) —
(2) - 1
135 (46) 199
(28) — (156)
(1) - 32
- - (18)
106 (46) 57
(22) — (47)
84 (46) 11
— — 64
(38) — (29)
46 (46) 46
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Income statement data H1 2019 Millicom Guatemala L Underlying
($millions) (IFRS) and HI(\,I,:duras Eliminations (non-IFRS)
Revenue 2,089 983 — 3,073
Cost of sales (589) (218) — (807)
Gross profit 1,500 766 — 2,266
Operating expenses (798) (270) — (1,067)
EBITDA 703 496 — 1,198
EBITDA margin 33.6% 50.4% — 39.0%
Depreciation & amortization (527) (221) — (748)
Share of net profit in joint ventures 90 — (90) —
Other operating income (expenses), net 8 (4) — 4
Operating profit 274 271 (90) 455
Net financial expenses (264) (56) — (320)
Other non-operating income (expenses), net 45 (2) — 44
Gains (losses) from associates (15) — — (15)
Profit (loss) before tax 40 214 (90) 164
Net tax credit (charge) (42) (49) — (91)
Profit (loss) for the period (2) 165 (90) 73
Profit (loss) from discontinued operations 64 — — 64
Non-controlling interests (2) (75) — (77)
Net profit (loss) for the period 60 90 (90) 60
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ASSETS

Intangible assets, net

Property, plant and equipment, net
Right of Use Assets

Investments in joint ventures and associates
Other non-current assets

TOTAL NON-CURRENT ASSETS
Inventories, net

Trade receivables, net

Other current assets

Restricted cash

Cash and cash equivalents

TOTAL CURRENT ASSETS

Assets held for sale

TOTAL ASSETS

EQUITY AND LIABILITIES

Equity attributable to owners of the Company
Non-controlling interests

TOTAL EQUITY

Debt and financing

Other non-current liabilities

TOTAL NON-CURRENT LIABILITIES

Debt and financing

Other current liabilities

TOTAL CURRENT LIABILITIES

Liabilities directly associated with assets held for sale
TOTAL LIABILITIES

TOTAL EQUITY AND LIABILITIES

2,687
2,680
872
3,051
313
9,602
50
367
663
146
840
2,065

11,676

2,343
252
2,595
2,595
5,621
830
6,451
360
2,270
2,630

9,081
11,676

Guatemala and Underlying
Honduras JVs (non-IFRS)
2,864 5,551
930 3,610
328 1,200
(2,920) 131
97 410
1,300 10,903
25 75
72 438
470 1,133
13 159
281 1,122
861 2,926
— 8
2,161 13,837
(41) 2,302
679 931
638 3,233
638 3,233
1,436 7,057
(87) 743
1,349 7,800
195 555
(21) 2,248
174 2,804
1,523 10,604
2,161 13,837
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Cash Flow Data - Q2 2019 i af;‘ﬁf;:';i'fas Underlying
(Smillions) IFRS Vs (non-IFRS)
Profit (loss) before taxes from continuing operations 40 123 164
Profit (loss) for the period from discontinued operations 66 — 66
Profit (loss) before taxes 106 123 230
Net cash provided by operating activities (incl. discontinued ops) 323 395 718
Net cash used in investing activities (incl. discontinued ops) (646) (248) (894)
Net cash from (used by) financing activities (incl. discontinued ops) 646 (107) 538
Exchange impact on cash and cash equivalents, net — — —
Net (decrease) increase in cash and cash equivalents 322 40 363
Cash and cash equivalents at the beginning of the period 528 241 769
Effect of cash in disposal group held for Sale (9) — (9)
Cash and cash equivalents at the end of the period 840 281 1,122

Regulatory Statement

This information was prior to this release inside information and is information that Millicom is obliged to make
public pursuant to the EU Market Abuse Regulation. This information was submitted for publication, through
the agency of the contact person set out above, at 22:05 CET on July 18, 20189.
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PY i T e —————
Unaudited Interim Condensed Consolidated Financial Statements tho MILLICOM
N’

Six months Six months Three months  Three months
ended June 30, ended June 30, ended June 30, ended June 30,
2019 2018 (i) 2019 2018 (i)
$ millions Notes
Revenue 5 2,089 1,976 1,054 1,000
Cost of sales
Gross profit 1,500 1,417 757 710
Operating expenses 2
Depreciation 2
Amortization
Share of profit in the joint ventures in Guatemala and
Honduras 14
Other operating income (expenses), net
Operating profit 5 274 324 110 168
Interest and other financial expenses 2,10
Interest and other financial income
Other non-operating (expenses) income, net 6
Pr(t)fit (loss) from other joint ventures and associates,
ne
Profit (loss) before taxes from continuing 40 113 (3) 31
operations
Charge for taxes, net
Profit before taxes from continuing operations (2 46 (27) (4)
Profit (loss) for the period from discontinued operations 4
Net profit for the period 62 15 37 (7)
Attributable to :
Owners of the Company 60 16 46 (1)
Non-controlling interests 2 (1) (8) (6)
Earnings per common share for net profit
attributable to the owners of the Company:
Basic ($) 7 0.59 0.16 0.45 (0.01)
Diluted ($) 7 0.59 0.16 0.45 (0.01)

(i) Re-presented for IFRS 15 assessment of wholesale carrier business as agent not principal (see note 2). Not restated for the application of IFRS 16 as the
Group elected the modified retrospective approach (see note 2).

The accompanying notes are an integral part of these unaudited interim condensed consolidated financial statements
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PY i T e —————
Unaudited Interim Condensed Consolidated Financial Statements tho MILLICOM
N’

Six months Six months Three months  Three months

ended June 30, ended June 30, ended June 30, ended June 30,
$ millions 2019 2018 (i) 2019 2018 (i)
Net profit (loss) for the period 62 15 37 (7)
Other comprehensive income (to be reclassified to income
statement in subsequent periods), net of tax:
Exchange differences on translating foreign operations 14 11 7 (62)
Cash flow hedges (11) — (10) 1
Total comprehensive income for the period 65 25 34 (69)
Attributable to
Owners of the Company 62 24 45 (54)
Non-controlling interests 4 2 (10) (13)
Total comprehensive income for the period arises from:
Continuing operations 1 32 (38) (64)
Discontinued operations 64 (7) 72 (5)

(i) Not restated for the application of IFRS 16 as the Group elected the modified retrospective approach (see note 2).

The accompanying notes are an integral part of these unaudited interim condensed consolidated financial statements
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PY i T e —————
Unaudited Interim Condensed Consolidated Financial Statements tho MILLICOM
N’

June 30, December
$ millions Notes 2019 31, 2018 (i)
ASSETS
NON-CURRENT ASSETS
Intangible assets, net 9 2,687 2,374
Property, plant and equipment, net 8 2,680 3,041
Right of use assets 2 872 —
Investments in joint ventures 14 2,929 2,867
Investments in associates 15 122 169
Contract costs, net 5 4
Deferred tax assets 210 202
Other non-current assets 12 98 126
TOTAL NON-CURRENT ASSETS 9,602 8,784
CURRENT ASSETS
Inventories 50 39
Trade receivables, net 367 343
Contract assets, net 40 37
Amounts due from non-controlling interests, associates and joint ventures 12 29 34
Prepayments and accrued income 186 129
Current income tax assets 87 108
Supplier advances for capital expenditure 31 25
Equity investment 15 128 —
Other current assets 162 127
Restricted cash 146 158
Cash and cash equivalents 840 528
TOTAL CURRENT ASSETS 2,065 1,529
Assets held for sale 8 3
TOTAL ASSETS 11,676 10,316

(i) Not restated for the application of IFRS 16 as the Group elected the modified retrospective approach (see note 2).

The accompanying notes are an integral part of these unaudited interim condensed consolidated financial statements
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June 30, December
$ millions Notes 2019 31, 2018 (i)
EQUITY AND LIABILITIES
EQUITY
Share capital and premium 633 635
Treasury shares (54) (81)
Other reserves (545) (538)
Retained profits 2,250 2,535
Profit (loss) for the period/year attributable to equity holders 60 (10)
Equity attributable to owners of the Company 2,343 2,542
Non controlling interests 252 249
TOTAL EQUITY 2,595 2,790
LIABILITIES
Non current liabilities
Debt and financing 10 4,777 4,123
Lease liabilities ) 844 _
Amounts due to non-controlling interests, associates and joint ventures 12 226 135
Provisions and other non-current liabilities 368 350
Derivative financial instruments 13 1 1
Deferred tax liabilities 225 233
Total non-current liabilities 6,451 4,841
Current liabilities
Debt and financing 10 262 458
Lease liabilities 2 98 —
Put option liability 3 253 239
Payables and accruals for capital expenditure 239 335
Other trade payables 255 282
Amounts due to non-controlling interests, associates and joint ventures 12 346 348
Accrued interest and other expenses 459 383
Current income tax liabilities 47 58
Contract liabilities 80 87
Dividend payable 134 —
Provisions and other current liabilities 457 494
Total current liabilities 2,630 2,684
TOTAL LIABILITIES 9,081 7,526
TOTAL EQUITY AND LIABILITIES 11,676 10,316

(i) Not restated for the application of IFRS 16 as the Group elected the modified retrospective approach (see note 2).

The accompanying notes are an integral part of these unaudited interim condensed consolidated financial statements
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- June 30, June 30,
$ millions Notes 2019 2018 (I)

Cash flows from operating activities (including discontinued operations)

Profit before taxes from continuing operations 40 113
Profit (loss) before taxes from discontinued operations 4 66 (29)
Profit before taxes 106 85

Adjustments to reconcile to net cash:
Interest and other financial expenses 273 175
Interest and other financial income (8) (8)

Adjustments for non-cash items:

Depreciation and amortization 5 538 416
(Profit) loss from other joint ventures and associates,net 15 68
Loss (gain) on disposal and impairment of assets, net 4 (82) 11
Share based compensation 14 10
Share of profit in Guatemala and Honduras joint ventures (90) (65)
Other non-cash non-operating (income) expenses, net (45) (20)

Changes in working capital:

Decrease (increase) in trade receivables, prepayments and other current assets,net (141) (131)
(Increase) decrease in inventories (8) (6)
Increase (decrease) in trade and other payables, net 19 25
Changes in contract assets, liabilities and costs, net 3 (4)
Total changes in working capital (128) (115)
Interest (paid) (227) (153)
Interest received 6 10
Taxes (paid) 5 (49) (37)
Net cash provided by operating activities 323 355

Cash flows from investing activities (including discontinued operations):

Acquisition of subsidiaries, joint ventures and associates, net of cash acquired 3 (430) —
Proceeds from disposal of subsidiaries and associates, net of cash disposed 4 110 177
Purchase of intangible assets and licenses 9 (103) (133)
Purchase of property, plant and equipment 8 (349) (292)
Proceeds from sale of property, plant and equipment 8 12 52
Dividends received from joint ventures 14 105 94
Settlement of financial derivative instruments 13 — (63)
Cash (used in) provided by other investing activities, net 9 11
Net cash used in investing activities (646) (154)
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Cash flows from financing activities (including discontinued operations):

Proceeds from debt and financing 10 1,646 286
Repayment of debt and financing 10 (855) (239)
Dividends paid to non-controlling interests (12) (1)

Dividends paid to owners of the Company (133) (133)
Net cash provided by (used in) financing activities 646 (88)
Exchange impact on cash and cash equivalents at the beginning of the period (4)

Net (decrease) increase in cash and cash equivalents 322 110
Cash and cash equivalents at the beginning of the period 528 619
Effect of cash in disposal group held for sale 4 (9) 6

Cash and cash equivalents at the end of the period 840 735

(i) Not restated for the application of IFRS 16 as the Group elected the modified retrospective approach (see note 2).

The accompanying notes are an integral part of these unaudited interim condensed consolidated financial statements
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Number
of
shares
Number held by
of the Retained Non-
shares Group Share Share Treasury profits Other controlling  Total
$ millions (000°’s) (000’s) capital premium shares (i) reserves Total interests equity
Balance on December 31, 2017 101,739 (1,195) 153 484 (106) 3,035 (470) 3,096 185 3,282
Adjustment on adoption of IFRS 15 o - - o o 10 o 10 @) 6
and IFRS 9 (net of tax)
Total Comprehenswe income for - o o o - 16 8 24 5 o5
the period
Dividends (ii) — — — — — (266) — (266) — (266)
Dividends to non controllin
. ’ — - - — — - - - (1) (1)
interest
Purchase of treasury shares — (65) — — (6) — — (6) — (6)
Share based compensation — — — — — — 12 12 — 12
Issuance of shares under share- o 334 - @) 29 (5) 1) 1 o 1
based payment schemes
Balance on June 30, 2018 101,739 (926) 153 483 (82) 2,792 (474) 2,871 181 3,052
Balance on December 31, 2018 101,739 (913) 153 482 (81) 2,525 (538) 2,542 249 2,790
Total comprehenswe income for o o o o o 61 1 62 4 65
the period
Dividends (iii) — — — — — (268) — (268) — (268)
Dividends to non controllin
| ’ - - - — — — - - (1) (1)
interest
Purchase of treasury shares — (108) — — (10) 3 — (7) — (7)
Share based compensation — — — — — — 14 14 — 15
Issuance of shares under share- - 405 - @) 36 (11) (22) 1 - 1
based payment schemes
Balance on June 30, 2019 101,739 (616) 153 481 (54) 2,310 (545) 2,343 252 2,595

(i) Retained profits — includes profit attributable to equity holders, of which at June 30, 2019, 5326 million (2018: 5324 million) are not distributable to
equity holders.

(ii) Dividends — A dividend distribution of 52.64 per share was approved by the Annual General Meeting of shareholders and paid in equal portions in May
2018 and November 2018.

(iii) Dividends - A dividend distribution of 52.64 per share was approved by the Annual General Meeting of shareholders on May 2, 2019. Half of this dividend
has been paid during Q2 2019. The second half will be paid in November 2019.

The accompanying notes are an integral part of these unaudited interim condensed consolidated financial statements
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Notes to the unaudited interim condensed consolidated statements

1. ORGANIZATION

Millicom International Cellular S.A. (the “Company” or “MIC SA”), a Luxembourg Société Anonyme, and its subsidiaries, joint ventures and
associates (the “Group” or “Millicom”) is an international telecommunications and media company providing digital lifestyle services in
emerging markets, through mobile and fixed telephony, cable, broadband, Pay-TV in Latin America and Africa.

On July 18, 2019, the Board of Directors authorized these interim condensed consolidated financial statements for issuance.
2. SUMMARY OF CONSOLIDATION AND ACCOUNTING POLICIES

These interim condensed consolidated financial statements of the Group are unaudited. They are presented in US dollars and have been
prepared in accordance with International Accounting Standard (“IAS”) 34 ‘Interim Financial Reporting’ as issued by the International
Accounting Standards Board and as adopted by the European Union. In the opinion of management, these unaudited interim condensed
consolidated financial statements reflect all adjustments that are necessary for a proper presentation of the results for interim periods.
Millicom’s operations are not affected by significant seasonal or cyclical patterns.

These unaudited interim condensed consolidated financial statements should be read in conjunction with the audited consolidated financial
statements for the year ended December 31, 2018. These financial statements are prepared in accordance with consolidation and
accounting policies consistent with the 2018 consolidated financial statements, except for the changes described below.

Adjustments related to "principal vs agent" under IFRS 15 considerations for the wholesale carrier business

In Q3 2018, the Group reconsidered the accounting under IFRS 15 "Revenue from Contracts with Customers" (adopted as of January 1,
2018), of its wholesale carrier business to recognize 2018 revenue on a net basis as an agent rather than as a principal under the modified
retrospective transition method. Therefore the statements of income for the six-month and three-month periods ended June 30, 2018
have been re-presented compared to last year's published results to net revenue and cost of sales by $57 million and $28 million,
respectively, with no impact on gross profit and cash flows, and impact on the Latin America segment only.

New and amended IFRS standards
The following changes to standards effective for annual periods starting on January 1, 2019 have been adopted by the Group:
. IFRS 16 "Leases". The Group had to change its accounting policies as a result of adopting IFRS 16 Leases.

On adoption, an additional lease liability of $536 million has been recognized and the application of the new standard decreased
operating expenses by $33 million and $68 million, respectively, as compared to what our results would have been if we had continued
to follow IAS 17 for the three and six months ended June 30, 2019. The impact of the adoption of the leasing standard and the new
accounting policies are further explained below. The application of this standard also affects the Group’s depreciation, operating and
financial expenses, debt and other financing and leverage ratios. The change in presentation of operating lease expenses results in
a corresponding increase in cash flows derived from operating activities and a decline in cash flows from financing activities.

e  The following new or amended standards became applicable for the current reporting period and did not have any significant impact
on the Group’s accounting policies or disclosures and did not require retrospective adjustments.

° Amendments to IFRS 9 "Financial instruments" on prepayment features with negative compensation.

° IFRIC 23 "Uncertainty over Income Tax Treatments" clarifies how the recognition and measurement requirements of IAS
12 Income taxes, are applied where there is uncertainty over income tax treatments.

° Amendments to IAS 19 "Employee benefits" on plan amendment, curtailment or settlement.
° Amendments to IAS 28 "Investments in associates" on long term interests in associates and joint ventures.
° Annual improvements 2015-2017
The following changes to standards, which are not expected to materially affect the Group, will be effective from January 1, 2020:

¢  Amendments to the conceptual framework. The IASB has revised its conceptual framework. The Group does not expect
these amendments to have a material impact on the consolidated financial statements. These amendments have not yet
been endorsed by the EU.
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2. SUMMARY OF CONSOLIDATION AND ACCOUNTING POLICIES (CONTINUED)

e  Amendments to IFRS 3 - definition of a business. This amendment revises the definition of a business. The Group does
not expect these amendments to have a material impact on the consolidated financial statements. These amendments
have not yet been endorsed by the EU.

. Amendments to IAS 1, ‘Presentation of financial statements’, and IAS 8, ‘Accounting policies, changes in accounting
estimates and errors’. These amendments have not yet been endorsed by the EU.

Changes in accounting policies

This note explains the impact of the adoption of IFRS 16 "Leases" on the Group’s financial statements and discloses the new accounting
policies that have been applied from January 1, 2019.

The Group adopted the standard using the modified retrospective approach with the cumulative effect of applying the new Standard
recognized in retained profits as of January 1, 2019. Comparatives for the 2018 financial statements were not restated.

a) Adjustments recognized on adoption of IFRS 16

On adoption of IFRS 16, the Group recognized lease liabilities in relation to leases which had previously been classified as
‘operating leases’ under the principles of IAS 17 Leases. These liabilities were measured at the present value of the remaining
lease payments, discounted using the lessee’s incremental borrowing rate as of January 1, 2019. The right-of-use asset was
measured at an amount equal to the lease liability, adjusted by the amount of any prepaid or accrued lease payments relating
to the leases recognized in the statement of financial position immediately before the date of initial application. The weighted
average lessee’s incremental borrowing rate applied to the lease liabilities on January 1, 2019 was 12.7%. Each lease commitment
was individually discounted using a specific incremental borrowing rate, following a build-up approach including: risk-free rates,
industry risk, country risk, credit risk at cash generating unit level, currency risk and commitment’s maturity.

For leases previously classified as finance leases Millicom recognized the carrying amount of the lease asset and lease liability
immediately before transitionasthe carryingamount of theright of use assetand the lease liability at the date of initial application.
The measurement principles of IFRS 16 are only applied after that date.

$ millions 2019
Operating lease commitments disclosed as at December 31, 2018 801
(Plus): Non lease components obligations 57
(Less): Short term leases recognized on a straight line basis as an expense (3)
(Less): Low value leases recognized on a straight line basis as an expense (2)
(Less): Contract included in the lease commitments but with starting date in 2019 and not part of the IFRS 16 (17)
opening balances
(Plus/Less): Other (13)
Gross lease liabilities 823
Discounted using the lessee's incremental borrowing rate at the date of the initial application (287)
Incremental lease liabilities recognized at January 1, 2019 536
(Plus): Finance lease liabilities recognized at December 31, 2018 353
Lease liabilities recognized at January 1, 2019 889
Of which are:

Current lease liabilities 95

Non-current lease liabilities 794

10
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2. SUMMARY OF CONSOLIDATION AND ACCOUNTING POLICIES (CONTINUED)

The application of IFRS 16 affected the following items in the statement of financial position on January 1, 2019:

FINANCIAL POSITION As at January 1, Effect of As at January 1, Reason
$ millions 2019 before adoption of 2019 after for the
application IFRS 16 application change
ASSETS
Property, plant and equipment, net 3,041 (306) 2,736 (i)
Right-of-use asset (non-current) NEW — 846 846 (ii)
Prepayments 129 (6) 123 (iii)
LIABILITIES
Lease liabilities (non-current) NEW — 794 794 (iv)
Debt and other financing (non-current) 4,123 (337) 3,786 (v)
Lease liabilities (current) NEW — 95 95 (iv)
Debt and other financing (current) 458 (16) 442 (v)
Other current liabilities 494 (2) 492 (vi)
(i) Transfer of previously capitalized assets under finance leases to Right-of-Use assets.
(ii) Initial recognition of Right-of-Use assets, transfer of previously recognized finance leases and of lease prepayments being part of the
Right-of-Use asset cost at transition.
(iii) Transfer of lease prepayments being part of the Right-of-Use asset cost at transition.
(iv) Initial recognition of lease liabilities and transfer of previously recognized finance lease liabilities.
(v) Transfer of previously recognized finance lease liabilities to new Lease liabilities accounts.
(vi) Reclassification of provisions for onerous contracts to Right-of-Use assets.

The application of IFRS 16 also impacts classifications within the statement of cash flows, segment information and EPS for the
period starting from January 1, 2019. Its application had nevertheless no significant impact on the Group's retained profits.

In applying IFRS 16 for the first time, the Group has used the following practical expedients permitted by the standard:

° the use of a single discount rate to a portfolio of leases with reasonably similar characteristics

° reliance on previous assessments on whether leases are onerous

° the accounting for operating leases with a remaining lease term of less than 12 months as at January 1, 2019 as short-term
leases

° the exclusion of initial direct costs for the measurement of the right-of-use asset at the date of initial application, and
° the use of hindsight in determining the lease term where the contract contains options to extend or terminate the lease.

The Group has also elected not to reassess whether a contract is, or contains a lease at the date of initial application. Instead,
for contracts entered into before the transition date the group relied on its assessment made when applying IAS 17 and IFRIC 4
Determining whether an Arrangement contains a Lease.

b) Leases accounting policy applied from January 1, 2019 are as follows:

The Group leases various lands, sites, towers (including those related to towers sold and leased back), offices, warehouses, retail
stores, equipment and cars. Rental contracts are typically made for fixed periods but may have extension options as described
below. Lease terms are negotiated on an individual basis and contain a wide range of different terms and conditions. The lease
agreements do not impose any covenants, but leased assets may not be used as security for borrowing purposes.

Through December 31, 2018, leases of property, plant and equipment were classified as either finance or operating leases.
Payments made under operating leases (net of any incentives received from the lessor) were charged to the statement of income
on a straight-line basis over the period of the lease.

11
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2. SUMMARY OF CONSOLIDATION AND ACCOUNTING POLICIES (CONTINUED)

From January 1, 2019, leases are recognized as a right-of-use asset and a corresponding liability at the date at which the leased
asset is available for use by the Group. Each lease payment is allocated between the liability and finance cost. The finance cost
is charged to profit or loss over the lease period so as to produce a constant periodic rate of interest on the remaining balance
of the liability for each period. The right-of-use asset is depreciated over the shorter of the asset's useful life and the lease term
on a straight-line basis.

Assets and liabilities arising from a lease are initially measured on a present value basis. Lease liabilities include the net present
value of the following lease payments:

° fixed payments (including in-substance fixed payments), less any lease incentives receivable

° variable lease payment that are based on an index or a rate

° amounts expected to be payable by the lessee under residual value guarantees

° the exercise price of a purchase option if the lessee is reasonably certain to exercise that option, and

° payments of penalties for terminating the lease, if the lease term reflects the lessee exercising that option.

The lease payments are discounted using the interest rate implicit in the lease. If that rate cannot be determined, the lessee’s
incremental borrowing rate is used, being the rate that the lessee would have to pay to borrow the funds necessary to obtain
an asset of similar value in a similar economic environment with similar terms and conditions. The incremental borrowing rate
applied can have a significant impact on the net present value of the lease liability recognized under IFRS 16.

Right-of-use assets are measured at cost comprising the following:

° the amount of the initial measurement of lease liability

° any lease payments made at or before the commencement date less any lease incentives received
° any initial direct costs, and

° restoration costs.

Payments associated with short-term leases and leases of low-value assets are recognized on a straight-line basis as an expense
in the statement of income. Short-term leases are leases with a lease term of 12 months or less. Low-value assets comprise IT-
equipment and small items of office furniture.

Furthermore, the Group has taken the additional following decisions in adopting the standard:
° Non-lease components are capitalized (IFRS16.15)
° Intangible assets are out of IFRS 16 scope (IFRS16.4)

According to the new Standard, lease term is defined as the non-cancellable period for which a lessee has the right to use an
underlying asset, together with both: (a) periods covered by an option to extend the lease if the lessee is reasonably certain to
exercise that option; and (b) periods covered by an option to terminate if the lessee is reasonably certain not to exercise that
option. The assessment of such options is performed at the commencement of a lease. As part of the assessment, Millicom
introduced the 'time horizon concept': the reasonable term under which the company expects to use a leased asset considering
economic incentives, management decisions, business plans and the fast-paced industry Millicom operates in. The assessment
must be focused on the economic incentives for Millicom to exercise (or not) an option to early terminate/extend a contract.
The Group has decided to work on the basis the lessor will generally accept a renewal/not early terminate a contract, as there
is an economic incentive to maintain the contractual relationship.

Millicom considered the specialized nature of most of its assets under lease, the low likelihood the lessor can find a third party
to substitute Millicom as a lessee and past practice to conclude that, pending clarification from IFRIC, the lease term can go
beyond the notice period when there is more than an insignificant penalty for the lessor not to renew the lease. This analysis
requires judgment and has a significant impact on the lease liability recognized under IFRS 16.

Under IFRS 16, the accounting of sale and leaseback transactions has changed as the underlying sale transaction needs to be
firstly analyzed using the guidance of IFRS 15. The seller/lessee recognizes a right-of-use asset in the amount of the proportional
original carrying amount that relates to the right of use retained. Accordingly, only the proportional amount of gain or loss from
the sale must be recognized. The impact from sale and leaseback transactions was not material for Millicom Group as of the
date of initial application.

12
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3. ACQUISITION AND DISPOSAL OF SUBSIDIARIES, JOINT VENTURES, ASSOCIATES AND OTHER NON-CONTROLLING
INTERESTS

Acquisitions 2019

On February 20, 2019, MIC S.A., Telefonica Centroamerica and Telefonica S.A. entered into 3 separate stock purchase agreements (the
“Telefonica CAM Acquisitions”) pursuant to which, subject to the terms and conditions contained therein, Millicom agreed to purchase
100% of the shares of Telefonica Moviles Panama, S.A., a company incorporated under the laws of Panama, from Telefonica Centroamerica
(the “Panama Acquisition”), 100% of the shares of Telefonica de Costa Rica TC, S.A., a company incorporated under the laws of Costa Rica,
from Telefonica (the “Costa Rica Acquisition”) and 100% of the shares of Telefonia Celular de Nicaragua, S.A., a company incorporated
under the laws of Nicaragua, from Telefonica Centroamerica (the “Nicaragua Acquisition”). The Telefonica CAM Acquisitions Stock Purchase
Agreements contain customary representations and warranties and termination provisions. While the consummation of the remaining
Telefonica CAM Acquisitions is subject to regulatory approvals and the absence of legal impediments, we still expect to close The Panama
Acquisition and the Costa Rica acquisition by the end of 2019.

The aggregate purchase price for the Telefonica CAM Acquisitions is $1.65 billion, subject to potential purchase price adjustments.
Nicaragua Acquisition

This transaction closed on May 16, 2019 after receipt of the necessary approvals and, since that date, Millicom holds all voting rights into
Telefonia Celular de Nicaragua ("Nicaragua") and controls it. On the same day, Millicom paid a cash consideration of $437 million, subject
to final price adjustment expected in Q3 2019. As at June 30, 2019, the purchase accounting is still a work-in-progress and no value has
been allocated yet to identifiable assets and liabilities. As a result, the excess of the acquisition price over the company's net assets as of
the acquisition date is currently shown under goodwill for $338 million. In its subsequent interim financial statements, the Group will
disclose the amounts and explanations of the adjustments to the purchase accounting, including any retrospective adjustments to the
second quarter financial results. The goodwill is currently not expected to be tax deductible. For convenience purposes, the acquisition
date was set on May 1, 2019 as there is no material adjustments from this date to May 16, 2019. From May 1, 2019 to June 30, 2019,
Nicaragua contributed $37 million of revenue and a net profit of $10 million to the Group. If Nicaragua had been acquired on January 1,
2019 incremental revenue for the six-month period ended June 30, 2019 would have been $112 million and incremental net profit for
that period would have been $6 million. Acquisition related costs included in the statement of income under operating expenses were
approximately $5 million.

Acquisitions 2018

On October 7, 2018, the Company signed an agreement to acquire a controlling 80% stake in Cable Onda, the largest cable and fixed
telecommunications services provider in Panama. The selling shareholders retained a 20% equity stake in the company. The transaction
closed on December 13, 2018 after receipt of necessary approvals, for a cash consideration of $956 million. Millicom concluded that it
controls Cable Onda since closing date and therefore fully consolidates it in its financial statements with a 20% non-controlling interest.
The deal also includes certain liquidity rights such as call and put options which are further detailed in the audited consolidated
financial statements for the year ended December 31, 2018. As of June 30, 2019, the put option liability is valued at $253 million
(December 31, 2018: $239 million) (see note 6) and call options values remain immaterial.

For the purchase accounting, Millicom determined the fair value of Cable Onda's identifiable assets and liabilities based on transaction
and relative values. The non-controlling interest was measured based on the proportionate share of the fair value of the net assets of
Cable Onda. The purchase accounting is still provisional at June 30, 2019, particularly in respect of the evaluation of certain tangible
assets and tax contingencies. Management expects to finalize the purchase accounting during Q3 2019.
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3. ACQUISITION AND DISPOSAL OF SUBSIDIARIES, JOINT VENTURES, ASSOCIATES AND OTHER NON-CONTROLLING
INTERESTS (Continued)

The provisional purchase accounting remains unchanged as at June 30, 2019 and is as follows:

Provisional fair values

(100%)
($ millions)
Intangible assets (excluding goodwill), net(i) 673
Property, plant and equipment, net 348
Current assets (excluding cash)(ii) (iii) 54
Cash and cash equivalents 12
Total assets acquired 1,088
Non-current liabilities(iv) 422
Current liabilities(v) 141
Total liabilities assumed 563
Fair value of assets acquired and liabilities assumed, net 525
Transaction costs assumed by Cable Onda (vi) 30
Fair value of non-controlling interest in Cable Onda (20%) 111
Millicom’s interest in the fair value of Cable Onda (80%) 444
Acquisition price 956
Provisional Goodwill 512
(i) Intangible assets not previously recognized at the date of acquisition, are trademarks for an amount of 5280 million, with estimated useful lives of

3 years, a customer list for an amount of 5370 million, with estimated useful life of 20 years and favorable content contracts for S19 million, with
a useful life of 10 years.

(i) Current assets include indemnification assets for tax contingencies at fair value for an amount of 54 million — see (v) below.
(i) The fair value of trade receivables acquired was S34 million.
(iv)  Non-current liabilities include a deferred tax liability of 5158 million resulting from the above adjustments.

(v)  Current liabilities include the fair value of certain tax contingent liabilities of 55 million. These are partly covered by the indemnification assets
described in (ii) above.

(vi)  Transaction costs of S30 million have been assumed and paid by Cable Onda before the acquisition by Millicom on the closing date. As they
related to the acquisition, these costs have been accounted for as post-acquisition costs in the Millicom Group income statement. These, together
with acquisition-related costs of S11 million, have been recorded under operating expenses in 2018.

Disposals 2019

On March 14, 2019, Millicom signed an agreement for the sale of its entire operations in Chad to Maroc Telecom. The Group received
the necessary regulatory approvals in June 5, 2019 and the transaction completed on June 26, 2019 (see note 4).

14
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4. DISCONTINUED OPERATIONS AND ASSETS HELD FOR SALE

Discontinued operations - Chad

On June 26, 2019, the Group completed the disposal of its operations in Chad. In accordance with Group practices, the Chad operation
has been classified as assets held for sale and discontinued operations as from June 5, 2019. On June 26, 2019, Chad was deconsolidated
and a gain on disposal of $79 million, net of costs of disposal of $3 million, was recognized. Foreign currency exchange losses accumulated
in equity of $8 million have also been recycled in the statement of income accordingly. The resulting net gain of $72 million has been
recognized under ‘Profit (loss) for the period from discontinued operations, net of tax’. The operating net loss of the operation for the
period from January 1, 2019 to June 26, 2019 was $5 million. The final sale consideration is still subject to adjustment under the terms of
the sale and purchase agreement with Maroc Telecom. Management does not expect any material deviation from the initial consideration.

The assets and liabilities deconsolidated on the date of the disposal were as follows:

Assets and liabilities reclassified as held for sale — Chad ($ millions) June 26,

2019
Intangible assets, net 18
Property, plant and equipment, net 93
Other non-current assets 14
Current assets 33
Cash and cash equivalents 9
Total assets of disposal group held for sale 167
Non-current financial liabilities 8
Current liabilities 131
Total liabilities of disposal group held for sale 140
Net assets held for sale at book value 28

Summary

Financial information relating to the discontinued operations for the three and six-month periods ended June 30, 2019 and June 30, 2018
are set out below. Figures shown below are after inter-company eliminations. 2018 statement of income figures include Rwanda (1 month),
Senegal (4 months) and Chad (6 months). 2019 figures include Chad only (6 months)

Results from Discontinued Operations ($ millions) Six months Six months Three months  Three months
ended June ended June ended June 30, ended June 30,
30, 2019 30, 2018 2019 2018
Revenue 50 131 19 46
Cost of sales (14) (39) (5) (14)
Operating expenses (27) (57) (13) (22)
Other expenses linked to the disposal of discontinued (5) (7 (5) (6)
operations
Depreciation and amortization (11) (14) (4) (7)
Other operating income (expenses), net — (10) — —
Gain/(loss) on disposal of discontinued operations 74 (28) 74 5
Operating profit (loss) 68 (24) 67 2
Interest income (expense), net () (4) (1) (2)
Profit (loss) before taxes 66 (29) 65 —
Credit (charge) for taxes, net ) (3) (1) 2)
Net profit (loss) from discontinued operations 64 (32) 64 (3)
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4. DISCONTINUED OPERATIONS AND ASSETS HELD FOR SALE (Continued)

Cash Flows from Discontinued Operations ($ millions) Six months ended June 30, Six months ended June
2019 30, 2018

Cash from (used in) operating activities, net (8) (25)

Cash from (used in) investing activities, net 5 1

Cash from (used in) financing activities, net 7 2

Net cash inflows/(outflows) 5 (22)

Tower Sale and Leasebacks

In 2017 and 2018, the Group announced agreements to sell and leaseback wireless communications towers in Paraguay, Colombia
and El Salvador. The table below summarizes the main aspects of these deals and impacts on the Group financial statements:

Paraguay Colombia El Salvador
Agreement date April 26, 2017 July 18, 2017 February 6, 2018
Total number of towers expected to be sold 1,410 1,207 811
Total number of towers transferred to June 30, 2019 1,307 942 547
Expected total cash proceeds ($ millions) 125 147 145
Cash proceeds received in 2017 ($ millions) 75 86 —
Cash proceeds received in 2018 ($ millions) 41 26 74
Cash proceeds received in 2019 ($ millions) - as of June 30 3 7 3
Gain on sale recognized in 2017 ($ millions) 26 37 —
Gain on sale recognized in 2018 ($ millions) 15 13 32
Gain on sale recognized in 2019 ($ millions) - as of June 30 — 2 1
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5. SEGMENT INFORMATION

Management determines operating and reportable segments based on information used by the chief operating decision maker (CODM)
to make strategic and operational decisions from both a business and geographic perspective. The Group’s risks and rates of return are
predominantly affected by operating in different geographical regions. The Group has businesses in two main regions: Latin America
(“Latam”) and Africa. The Latam figures below include Honduras and Guatemala as if they are fully consolidated by the Group, as this
reflects the way management reviews and uses internally reported information to make decisions. Honduras and Guatemala are shown
under the Latam segment. The joint venture in Ghana is not reported as if fully consolidated.

Revenue, operating profit (loss), EBITDA and other segment information for the periods ended June 30, 2019 and June 30, 2018, are as

follows:

i ; Guatemala  g;inations
(ss'):rmﬁ::;g? ended June 30, 2019 Arl;la(:rl'irl:a Africa Unallocated Hor?ggras traﬁggers Total

(vii)

Mobile revenue 1,580 181 — (741) — 1,020
Cable and other fixed services revenue 1,085 4 — (136) — 953
Other revenue 25 — — (3) — 23
Service revenue (i) 2,689 186 — (879) — 1,996
Telephone and equipment revenue (i) 198 — — (105) — 94
Total Revenue 2,887 186 — (983) — 2,089
Operating profit (loss) 484 — (29) (271) 90 274
Add back:
Depreciation and amortization 695 49 4 (221) — 527
S:srﬁoo:dpJ?;g in joint ventures in Guatemala o o o o (90) (90)
Other operating income (expenses), net (3) (1) — (4) — (8)
EBITDA (i) 1,176 48 (25) (496) — 703
EBITDA from discontinued operations — 4 — — — 4
EBITDA incl discontinued operations 1,176 53 (25) (496) — 707
Capital expenditure (iii) (548) (27) (4) 136 — (442)
Changes in working capital and others (iv) (62) 15 (66) — — (113)
Taxes paid (95) (6) (6) 58 — (49)
Operating free cash flow (v) 471 34 (101) (302) — 102
Total Assets (vi) 13,111 947 3,510 (5,666) 3,505 11,676
Total Liabilities 7,396 889 4,067 (2,106) 583 9,081
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5. SEGMENT INFORMATION (Continued)

Guatemala  g|iminations

(Ss":,rmﬁ grt]';? ended June 30, 2018 Ar|;1aetll-?ca Africa Unallocated Hor?g;;ras tra?‘lg‘fjers Total
vii

Mobile revenue 1,611 188 — (738) — 1,061
Cable and other fixed services revenue 904 5 — (120) — 789
Other revenue 23 1 — (2) — 21
Service revenue (i) 2,538 194 — (860) — 1,872
Telephone and equipment revenue (i) 198 — — (94) — 104
Total Revenue 2,736 194 — (954) — 1,976
Operating profit (loss) 468 8 9 (228) 65 324
Add back:

Depreciation and amortization 575 40 & (215) — 402

hare of profit in joint ventures in mal

inj lioondpu:)ast joint ventures in Guatemala o o o - (65) (65)
Other operating income (expenses), net (15) (2) (3) (7) — (27)
EBITDA (ii) 1,028 47 8 (450) — 634
EBITDA from discontinued operations — 28 — 28
EBITDA incl discontinued operations 1,028 75 8 (450) — 661
Capital expenditure (iii) (442) (34) — 105 — (372)
Changes in working capital and others (iv) (75) 6 (22) (14) — (106)
Taxes paid (121) (11) (4) 78 — (57)
Operating free cash flow (v) 390 36 (18) (281) — 127
Total Assets (vi) 10,321 1,078 240 (5,175) 3,108 9,127
Total Liabilities 5,593 998 1,487 (1,903) 346 6,074
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: Guatemala  pjimination
{sh:ﬁi?lgr?g)ths ended June 30, 2019 Aha;',;::a Africa (viii) Unallocated Hor?crzl‘gras tr:nas?grs Total
(vii)

Mobile revenue 802 90 — (373) — 519
Cable and other fixed services revenue 543 2 — (69) — 476
Other revenue 13 — — (1) — 12
Service revenue (i) 1,358 92 — (444) — 1,007
Telephone and equipment revenue (i) 103 — — (55) — 48
Total Revenue 1,461 92 _ (499) _ 1,054
Operating profit (loss) 228 (7) (21) (135) 46 110
Add back:
Depreciation and amortization 357 24 2 (112) — 271
Share of profit in joint ventures in Guatemala and o o o o (46) (46)
Honduras
Other operating income (expenses), net — — — (2) — (3)
EBITDA (ii) 584 17 (19) (249) — 333
EBITDA from discontinued operations — (4) — — (4)
EBITDA incl discontinued operations 584 13 (19) (249) — 329
Capital expenditure (iii) (242) (17) (2) 59 — (201)

24 22 (36) 10 19
Changes in working capital and others (iv) —
Taxes paid (72) (3) (7) 36 — (46)
Operating free cash flow (v) 294 15 (64) (144) — 101
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Three months ended June 30, 2018 Africa Guatemala and  Eliminations

($ millions) Latin America " " Unallocated  'yo g rag (vii)  and transfers  1otal
Mobile revenue 806 93 — (368) — 532
Cable and other fixed services revenue 462 3 — (62) — 402
Other revenue 12 — — (1) — 11
Service revenue (i) 1,280 96 — (430) — 946
Telephone and equipment revenue (i) 104 — — (49) — 59)
Total Revenue 1,384 96 — (480) _ 1,000
Operating profit (loss) 239 7 8 (112) 27 168
Add back:

Depreciation and amortization 287 20 1 (105) — 202
i:grﬁoorfdpur?af: in joint ventures in Guatemala o o o o 27) 27)
Other operating income (expenses), net (12) (4) (4) (5) — (25)
EBITDA (ii) 514 23 6 (223) — 319
EBITDA from discontinued operations — S| — = = &
EBITDA incl discontinued operations 514 26 6 (223) — 323
Capital expenditure (iii) (197) (13) — 45 — (165)
Changes in working capital and others (iv) ©) 1 3 (30) — (36)
Taxes paid (85) 9) (4) 54 — (43)
Operating free cash flow (v) 223 5 5 (153) — 79
(i) Service revenue is Group revenue related to the provision of ongoing services such as monthly subscription fees, airtime and data usage fees,

interconnection fees, roaming fees, mobile finance service commissions and fees from other telecommunications services such as data services,
SMS and other value-added services excluding telephone and equipment sales. Revenues from other sources comprises rental, sub-lease rental
income and other non recurrent revenues. The Group derives revenue from the transfer of goods and services over time and at a point in time.
Refer to the table below.

(ii) EBITDA is operating profit excluding impairment losses, depreciation and amortization and gains/losses on the disposal of fixed assets. EBITDA
is used by the management to monitor the segmental performance and for capital management. For the three and six-month periods ended
June 30, 2019, the application of IFRS 16 had a positive impact on EBITDA as compared to what our results would have been if we had continued
to follow the IAS 17 standard.

(iii) Excluding spectrum and licenses of 511 million (2018: $52 million) and cash received on tower deals of $13 million (2018: S50 million).

(iv) ‘Changes in working capital and others’ include changes in working capital as stated in the cash flow statement as well as share based payments
expense and non-cash bonuses (see note 3).

(v) Operating Free Cash Flow is EBITDA less capex (excluding spectrum and license costs) less change in working capital, other non-cash items (share-
based payment expense and non-cash bonuses) and taxes paid.

(vi) Segment assets include goodwill and other intangible assets.

(vii) Including eliminations for Guatemala and Honduras as reported in the Latin America segment.

(viii) Restated as a result of classification of certain of our African operations as discontinued operations (see notes 4 and 14).
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5. SEGMENT INFORMATION (Continued)

Revenue from contracts with customers from continuing operations

Six months ended June 30, Six months ended June 30, Three months ended June Three months ended
2019 2018 30, 2019 June 30, 2018
Timing of

revenue Latin Total Latin Total Latin Total Latin Total
$ millions recognition | America Africa Group | America Africa Group | America Africa Group | America Africa Group
Mobile Over time 824 127 951 858 136 994 422 63 484 430 67 498
Mobile Financial
Services Point in time 15 54 70 16 52 68 7 27 34 8 26 34
Cable and other
fixed services Over time 949 4 953 784 5 789 474 2 476 400 & 402
Other Over time 23 — 23 21 1 22 11 — 12 11 — 11
Service Revenue 1,810 186 1,996 1,678 194 1,872 914 92 1,007 849 96 946
Telephone and
equipment Point in time 93 — 94 104 — 104 48 — 48 55 — 55
Revenue from
contracts with
customers 1,903 186 2,089 1,782 194 1,976 962 92 1,054 904 96 1,000

6. OTHER NON-OPERATING (EXPENSES) INCOME, NET

The Group’s other non-operating (expenses) income, net comprised the following:

Six months Six months Three months Three months
ended June ended June ended June ended June

$ millions 30, 2019 30, 2018 30, 2019 30, 2018
Change in fair value of derivatives — (1) — (1)
Change in fair value in investment in Jumia (Note 15) 57 — 57 —
Change in value of put option liability (Note 3) (15) — (15) —
Exchange gains (losses), net 1 21 (11) (6)
Other non-operating income (expenses), net 2 1 1 1
Total 45 21 33 (6)
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7. EARNINGS PER COMMON SHARE

Earnings per common share (EPS) attributable to owners of the Company are comprised as follows:

Six months Six months Three months Three months
ended June ended June ended June ended June
$ millions 30, 2019 30, 2018 30, 2019 30, 2018
Basic and Diluted
Net profit (loss) attributable to owners of the Company from
continuing operations (4) 48 (19) 2
Net profit (loss) attributable to owners of the Company from
discontinuing operations 64 (32) 64 (3)
Net profit attributable to owners of the Company used to
determine the earnings per share 60 16 46 (1)
in thousands
Weighted average number of ordinary shares for basic and
diluted earnings per share 101,105 100,757 101,110 100,793
$
Basic and diluted
EPS from continuing operations attributable to owners of the
Company (0.04) 0.47 (0.19) 0.02
EPS from discontinued operations attributable to owners of the
Company 0.63 (0.31) 0.63 (0.03)
EPS for the period attributable to owners of the Company 0.59 0.16 0.45 (0.01)

8. PROPERTY, PLANT AND EQUIPMENT

During the six-month period ended June 30, 2019, Millicom added property, plant and equipment for $286 million (June 30, 2018: $273
million) and received $12 million in cash from disposal of property, plant and equipment (June 30, 2018: $52 million).

9. INTANGIBLE ASSETS

During the six-month period ended June 30, 2019, Millicom added intangible assets of $89 million (June 30, 2018: $87 million) and did
not receive any proceeds from disposal of intangible assets (June 30, 2018: nil).

10. DEBT AND FINANCING

MICSA

On February 20, 2019, MICS.A. entered into a $1.65 billion term loan facility agreement with a consortium of banks (the “Telefonica Bridge
Facility”), subsequently reduced to $1.05 billion and $650 million in April 2019 and June 2019, respectively. The Telefonica Bridge Facility
is available to be drawn from the date of the Telefonica Bridge Facility to and including the earlier of (i) March 1, 2020 and (ii) the date the
Telefonica Bridge Facility is terminated. The Telefonica Bridge Facility matures on the date following twelve months after the date of the
Telefonica Bridge Facility (unless extended for a period not exceeding six months). Interest on amounts drawn under the Telefonica Bridge
Facility is payable at LIBOR plus a variable margin. Amounts drawn under the Telefonica Bridge Facility may be used by MIC S.A. to (i) pay
the purchase price for the Telefonica CAM Acquisitions, (ii) refinance the debts of any member of the Telefonica CAM group and/or (iii)
pay any costs, fees, interests or other expenses in connection with the Telefonica CAM Acquisitions or the Telefonica Bridge Facility. On
signature date, Millicom recorded structuring and syndication fees for a total amount of $12 million under 'Interest expense'.
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10. DEBT AND FINANCING (Continued)

On March 25, 2019, the MIC S.A. issued a $750 million 6.25% senior notes due 2029. The Notes bear interest at 6.25% p.a., payable semi-
annually in arrears on March 25 and September 25 of each year, starting on September 25, 2019. It will use the net proceeds of the Notes
to finance, in part, the Telefonica CAM Acquisitions (see note 3). Costs of issuance of $8 million are amortized over the ten-year life of the
notes (the effective interest rate is 6.36%). Pending the consummation of any Telefonica CAM Acquisition and the satisfaction of certain
other conditions, $500 million of the gross proceeds of the offering of the Notes had been deposited into a segregated escrow account,
in the name of Millicom. As of June 30, 2019, and following the completion of Nicaragua acquisition, the remaining amount has been
released to cash.

On April 3, 2019, the Group obtained consents from the holders of its $500 million 6% Senior Notes due 2025 (the “Notes”) to amend
certain provisions of the indenture governing the Notes. It paid a cash payment of $1 million (equal to $2.50 per $1,000 principal amount
of Notes to holders of the Notes).

On April 24,2019, MICS.A. signed a $300 million Term Facility Agreement with DNB and Nordea (the “Facility”). The Facility bears interest
at maximum LIBOR + 3% p.a., payable semi-annually in arrears. The net proceeds of the Facility are intended to be used, among others,
to finance the Telefonica CAM Acquisitions (see note 3).

On May 15, 2019, MIC S.A. issued a SEK 2 billion (~$208 million) senior unsecured sustainability bond under its inaugural Sustainability
Bond Framework. The senior unsecured bond due 2024 carries a floating coupon priced at 3m Stibor+235bps (see also note 13). It has
been listed and commenced trading on the Nasdaq Stockholm sustainable bond list on June 12, 2019. Millicom intends to use the net
proceeds of the bond in accordance with the Sustainability Bond Framework which includes both environmental and social investments
such as in energy efficiencies, and the expansion of its fixed and mobile networks.

Paraguay

In January 2019, Telecel obtained a seven-year loan from BBVA Bank for PYG 177,000 million (approximately $20 million), denominated
in Paraguayan guaranies (“PYG”) which bears a fixed annual interest rate of 8.94%.

In April 2019, Telecel early redeemed its $300 million 6.75% Senior Notes due 2022 (the “Telecel 2022 Notes”). As a result, Telecel made
cash payments of $307 million including early redemption premium of $7 million. As the amount of the repurchase was able to be estimated
atMarch 31,2019, the $7 million premium and $3 million of related unamortized costs were included as financial expenses in the statement
of income in the three month period ended March 31, 2019 and the Notes were disclosed in current liabilities as at March 31, 2019.

On April 8,2019, Telecel issued $300 million 5.875% senior notes due 2027 (the “Telecel 2027 Notes”). The Telecel 2027 Notes bear interest
at 5.875% p.a., payable semi-annually in arrears on April 15 and October 15 of each year, starting on October 15, 2019. The net proceeds
of the Telecel 2027 Notes were used to finance the purchase of the Telecel 2022 Notes (see above).

On June 3, 2019, the global bond program for bonds up to PYG 300.000.000.000 (approximately $50 million with the closing rate as of
June 2019) was registered to be issued in different series from 1 year to 10 years. On June 5, 2019, 3 initial series for up to PYG
230.000.000.000 (approximately $37 million) were registered and issued as follows: (i) PYG 115.000.000.000 ( approximately $19 million),
at 8.75%, due June 3, 2024, (ii) PYG 50.000.000.000 (approximately $ 8 million), at 9.25%, due May 29, 2026 and (iii) PYG 65.000.000.000
(approximately S 10 million), at 10%, due May 31, 2029.

Tanzania

On June 4, 2019, MIC Tanzania Public Limited Company ("MIC Tanzania") entered into a loan facility agreement with the Standard Bank
of South Africa acting as an agent and a consortium of banks acting as the original lenders, for $174.75 million (tranche A) and
TZ5103,000 million (tranche B - approximately $45 million) which bears the following interests: for Tranche A Libor plus Margin and for
Trance B T-Bill rate plus Margin. Margin is set on 4.25% per annum. The facility agreement has a maturity of 66 months and is available
to be drawn until the end of 2019. Amounts drawn under this facility agreement will be used by MIC Tanzania (i) to pay an amount of
$25 million towards an intercompany loan, (ii) to repay the installment of the existing Zantel Facility falling due in October 2019
amounting to $25 million, (iii) to provide intercompany loans to or the making of equity injections into any member of the Group, (iv)
for general corporate purposes including capital expenditure and license fee payments.
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10. DEBT AND FINANCING (Continued)
Analysis of debt and financing by maturity

The total amount of debt and financing is repayable as follows:

$ millions

Due within:

One year
One-two years
Two-three years
Three-four years
Four-five years
After five years

Total debt and financing

As at June 30, 2019

263
120
243
495
703
3,216
5,039

December 31, 2018

458
338
403
570
468
2,345
4,580

(i) As at December 31, 2018, Debt and financing included finance lease liabilities of $353 million. As at June 30, 2019, and as a result of the application of
IFRS 16, these are now shown under Lease liabilities in the statement of financial position and therefore excluded from the table above in 2019.

As at June 30, 2019, the Group's share of total debt and financing secured by either pledged assets, pledged deposits issued to cover
letters of credit or guarantees issued was $680 million (December 31, 2018: $626 million). Assets pledged by the Group for these debts
and financings amounted to $3 million at June 30, 2019 (December 31, 2018: $2 million).

The table below describes the outstanding and maximum exposure under these guarantees and the remaining terms of the guarantees

as at June 30, 2019 and December 31, 2018.

$ millions

Outstanding
Terms exposure
0-1 year 176
1-3 years 134
3-5 years 370
More than 5 years =
Total 680

As at June 30, 2019

Bank and financing guarantees (i)

. Theoretical Outstanding
maximum exposure exposure
176 133

134 281

370 212

680 626

As at December 31, 2018

Theoretical
maximum exposure

133
281
212

626

(i) If non-payment by the obligor, the guarantee ensures payment of outstanding amounts by the Group's guarantor.

The Group’s interest and other financial expenses comprised the following:

Six months ended Six months ended
June 30, 2019

Three months

June 30, 2018 ended June 30

3

Three months
ended June 30,

$ millions 2019 2018

Interest expense on bonds and bank financing (168) (109) (82) (53)
Interest expense on leases (75) (43) (38) (23)
Loan redemption charges (10) — (3) —
Other (19) (20) 9) (11)
Total (272) (172) (132) (88)
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11. COMMITMENTS AND CONTINGENCIES

Litigation & claims

The Company and its operations are contingently liable with respect to lawsuits, legal, regulatory, commercial and other legal risks that
arise in the normal course of business. As at June 30, 2019, the total amount of claims and litigation risks against Millicom and its operations
was $370 million, of which $4 million related to its share in joint ventures (December 31, 2018: $687 million, of which $5 million related
to its share in joint ventures). Decrease is mainly due to reassessment of risks in Colombia from probable to remote.

As at June 30, 2019, $27 million has been provided for these risks in the consolidated statement of financial position (December 31, 2018:
$26 million). The Group’s share of provisions made by the joint ventures was $4 million (December 31, 2018: $4 million). While it is not
possible to ascertain the ultimate legal and financial liability with respect to these claims and risks, the ultimate outcome is not anticipated
to have a material effect on the Group’s financial position and operations.

Improper filing of shareholding in MIC Tanzania Public Limited Company

In June 2016, Millicom was served with claims by a third party seeking to exert rights as a shareholder of MIC Tanzania Public Limited
Company (Tigo Tanzania). InJune 2015, Millicom identified that anincorrect filing related to Tigo Tanzania had been made in the commercial
register, causing the register to incorrectly indicate that shares in the local subsidiary were owned by this third party. On July 26, 2018,
the Court of Appeal of Tanzania, the country’s highest court, reaffirmed in a ruling that Tigo Tanzania remains owned and controlled by
Millicom. Late 2018, the third party in question has filed for a review of the ruling by the same Court of Appeals, which already ruled in
our favor. Millicom considers the success of this review as remote and therefore continues to control and fully consolidate Tigo Tanzania.

Ongoing investigation by the International Commission Against Impunity in Guatemala (CICIG)

OnJuly 14, 2017, the CICIG disclosed an ongoing investigation into alleged illegal campaign financing that includes a competitor of Comcel,
our Guatemalan joint venture. The CICIG further indicated that the investigation would include Comcel. On November 23 and 24, 2017,
Guatemala's attorney general and CICIG executed search warrants on the offices of Comcel. On May 6, 2019, Guatemala’s attorney general
and CICIG raised pre-trial motions against various government officials related to the matter under investigation and alleging illegal
payments for passage of a telecommunications law in 2014 and 2015. As at June 30, 2019, the matter is still under investigation, and
Management is not able to assess the potential impact on these interim condensed consolidated financial statements of any remedial
actions that may need to be taken as a result of the investigations, or penalties that may be imposed by law enforcement authorities.
Accordingly, no provision has been recorded as of June 30, 2019.

Taxation

At June 30, 2019, the Group estimates potential tax claims amounting to $297 million. Tax risks amounting to $36 million have been
assessed as probable and recorded as tax liabilities (December 31, 2018: claims amounting to $254 million and tax liabilities of $47 million).
Out of these potential claims and tax liabilities, respectively $39 million and $3 million relate to Millicom’s share in joint ventures
(December 31, 2018: claims amounting to $29 million and tax liabilities of $2 million).

Capital commitments

At June 30, 2019, the Company and its subsidiaries and joint ventures had fixed commitments to purchase network equipment, land and
buildings, other fixed assets and intangible assets of $169 million of which $155 million are due within one year (December 31, 2018: $154
million of which $126 million are due within one year). Out of these commitments, respectively $51 million and $46 million related to
Millicom’s share in joint ventures (December 31, 2018: $S66 million and $56 million).
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12. RELATED PARTY TRANSACTIONS

The following transactions were conducted with related parties during the three and six-month periods ended June 30, 2019 and
June 30, 2018:

Six months Six months Three months  Three months
ended June 30, ended June 30, ended June 30, ended June 30,
$ millions 2019 2018 2019 2018
Expenses
Purchases of goods and services from Miffin (93) (78) (43) (37)
Purchases of goods and services from EPM (20) (21) (10) (11)
Lease of towers and related services from HTA (13) (14) (12) (7)
Other expenses (2) (2) (1) ()
Total (128) (115) (67) (57)
Six months Six months Three months Three months
ended June 30, ended June 30, ended June ended June 30,
$ millions 2019 2018 30, 2019 2018
Income / gains
Sale of goods and services to Miffin 148 139 75 71
Sale of goods and services to EPM 6 8 3 4
Other income / gains 1 1 — —
Total 154 148 79 75

As at June 30, 2019 and December 31, 2018, the Group had the following balances with related parties:

As at June 30,2019 As at December 31,
2018

$ millions

Liabilities

Payables to Guatemala joint venture (i) 403 315
Payables to Honduras joint venture (i) 158 143
Payables to EPM 2 14
Payables to Panama non-controlling interests 2 —
Other accounts payable 8 9
Sub-total 572 482
Lease liabilities to HTA (ii) 105 99
Total 677 580

(i) Amount payable mainly consist of dividend advances for which dividends are expected to be declared in the near future and/or shareholder loans.

(ii) Disclosed under “Lease liabilities” in the statement of financial position.
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For the three and six-month periods ended June 30, 2019

12. RELATED PARTY TRANSACTIONS (Continued)

As at June 30,2019 As at December 31,
2018

$ millions

Assets

Receivables from Guatemala and Honduras joint ventures 16 20
Receivables from EPM & 5
Advance payments to Helios Towers Tanzania 6 6
Receivable from AirtelTigo Ghana (i) 41 41
Other accounts receivable 6 1
Total 72 73
(i) Disclosed under ‘Other non-current assets’ in the statement of financial position.

13. FINANCIAL INSTRUMENTS

Other than the items disclosed below, the fair values of financial assets and financial liabilities approximate their carrying values as at
June 30, 2019 and December 31, 2018:

$ millions Carrying Value Fair Value (i)
As at June 30, December 31, As at June 30, December 31,
2019 2018 (ii) 2019 2018 (ii)
Financial liabilities
Debt and financing 5,039 4,580 5,011 4,418
(i) Fair values are measured with reference to Level 1 (for listed bonds) or 2.
(ii) As at December 31, 2018, Debt and financing included carrying value of finance lease liabilities of 5353 million. As at June 30, 2019, and as a

result of the application of IFRS 16, these are now shown under Lease liabilities in the statement of financial position and therefore excluded from the table
above in 2019.

Derivative financial instruments
Currency and interest rate swap contracts

MIC S.A. entered into swap contracts in order to hedge the foreign currency and interest rate risks in relation to the SEK 2 billion (~$208
million) senior unsecured sustainability bond issued in May 2019 (see note 10). These swaps are accounted for as cash flow hedges as the
timing and amounts of the cash flows under the swap agreements match the cash flows under the SEK bond. Their maturity date is May
2024. The hedging relationship is highly effective and related fluctuations are recorded through other comprehensive income. At June 30,
2019, the fair values of the swaps amount to an asset of $3 million.

Our operations in El Salvador and Costa Rica also entered into several swap agreements in order to hedge foreign currency and interest
rate risks on certain long term debts. These swaps are accounted for as cash flow hedges and related fair value changes are recorded
through other comprehensive income. At June 30, 2019, the fair values of these swaps amount to liabilities of $11 million.

Interest rate and currency swaps are measured with reference to Level 2 of the fair value hierarchy

There are no other derivative financial instruments with a significant fair value at June 30, 2019.
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14. INVESTMENTS IN JOINT VENTURES

Joint ventures are businesses over which Millicom exercises joint control as decisions over the relevant activities of each, such as
the ability to upstream cash from the joint ventures, require unanimous consent of shareholders. Millicom determines the existence of
joint control by reference to joint venture agreements, articles of association, structures and voting protocols of the board of directors
of those ventures.

At June 30, 2019, the equity accounted net assets of our joint ventures in Guatemala, Honduras and Ghana totaled $3,560 million
(December 31, 2018: $3,405 million). These net assets do not necessarily represent statutory reserves available for distribution as these
include consolidation adjustments (such as goodwill and previously unrecognized assets and assumed liabilities recognized as part of
the purchase accounting). Out of these reserves, $133 million (December 31, 2018: $133 million) represent statutory reserves that are
unavailable to be distributed to the Group. During the period ended June 30, 2019, Millicom’s joint ventures paid $105 million (June 30,
2018: $94 million) as dividends or dividend advances to the Company.

2019
$ millions Guatemala Honduras Ghana (i)
Opening Balance at January 1, 2019 2,104 731 32
Results for the year 78 10 (33)
Currency exchange differences 1 (6) 10
Closing Balance at June 30, 2019 2,184 736 9

(i) The Group share of loss from our joint venture in Ghana is disclosed under ‘Profit (loss) from other joint ventures and associates, net’ in the income
statement.

15. EQUITY INVESTMENT

Jumia Technologies AG (“Jumia”)

In January 2019, Millicom has been further diluted in the capital of Jumia (formerly “Africa Internet Holding GmbH” or “AIH”) following
the entry of a new investor. This triggered the recognition of a net dilution gain of S7 million under ‘Income (loss) from associates, net’.

Subsequently, during Q1 2019, in preparation of its IPO, Millicom relinquished its seat on the board of directors, which resulted in the loss
of the Group's significant influence over Jumia. As a result, Millicom derecognized its investment in associate in Jumia and recognized it
as a financial asset (equity investment) at fair value under IFRS 9. On April 11, 2019, Jumia successfully completed its IPO at the offer price
per share of $14.5 and shares started trading on the NYSE on April 12, 2019.

As a result, as of March 31, 2019, a net gain of $30 million had been recognized and reported under ‘Income (loss) from associates, net’.
Post IPO, Millicom holds 6.31% of the shares of Jumia. Millicom’s investment in Jumia is classified under “Equity investment” in the Group’s
statement of financial position.

At June 30, 2019, the closing price of a Jumia share was $26.42, which values Millicom's investment at $128 million (level 1). The change
in fair value of $57 million recognized over the period is shown under 'Other non-operating (expenses) income, net' (see note 6).

16. IPO — MILLICOM’S OPERATIONS IN TANZANIA

In June 2016, an amendment to the Electronic and Postal Communications Act (“EPOCA”) in the Finance Act 2016 required all Tanzanian
licensed telecom operators to sell 25% of the authorised share capital in a public offering on the Dar Es Salaam Stock Exchange. Late June
2019, the Group filed the draft prospectus with the Tanzania Capital Market and Securities Authority with the view to initiate the listing
process in the course of 2019.
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17. SUBSEQUENT EVENTS
Bolivia financing

On July 3, 2019, the Group issued a dual tranche new bond for an amount up to $100 million equivalent in Bolivian local currency, out of
which a $60 million tranche already placed with a coupon of 5.0% (with a maturity of seven years) and further $40 million tranche already
placed with a coupon of 4.6% (with a maturity of five years). Proceeds are to be used for debt refinancing and working capital.

Furthermore, the Group repaid an amount of $10 million equivalent in Bolivian local currency from its BCP loan and $5 million equivalent

in Bolivian local currency from its Banco Ganadero facility.

Telesis license (Tanzania)

OnJuly 9, 2019, the Tanzania Communications Regulatory Authority ('TCRA') issued a notice to cancel the license of Telesis, a subsidiary
of Millicom in Tanzania that shares its 4G spectrum with the Tigo and Zantel operations in the country. Management disputes the basis
for the cancellation and is currently considering its options. At June 30, 2019, the carrying value of the license is $3 million, however the
Group cannot yet assess the potential outcome of this matter at this time.
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