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Disclaimer

This presentation has been prepared by CSOL Holding Ltd. (the “Company”). The presentation and its contents may not be reproduced,
redistributed or passed on, directly or indirectly to any other person or published or reproduced directly or indirectly, in whole or in part,
by any medium or in any form for any purpose. Specifically, the presentation may not be distributed, forwarded or published, directly or
indirectly, in whole or in part, in or into the United States, Canada, Australia or Japan, or in any other jurisdiction in which such
distribution, or publication would be prohibited by applicable law.

The information contained in this presentation does not constitute or form part of, and should not be construed as, an offer or invitation to
subscribe for or purchase the securities discussed herein in any jurisdiction, nor does it constitute a recommendation regarding the
securities of the Company. Neither this presentation nor any part of it shall form the basis of, or be relied upon in connection with any
offer, or act as an inducement to enter into any contract or commitment whatsoever.

Specifically, this presentation and the information contained herein are not an offer of securities for sale in the United States and are not
for publication or distribution to persons in the United States (within the meaning of Regulation S under the U.S. Securities Act of 1933, as
amended (the “Securities Act”)). The securities in the Company have not been and will not be registered under the Securities Act.

The presentation is the sole responsibility of the Company. The information may be subject to updating, completion, revision and
amendment and such information may change materially. No representation or warranty, express or implied, is or will be made by the
Company, its advisors, parent or subsidiary undertakings of any of the foregoing or any such person’s affiliates, directors, officers or
employees, or any other person as to the accuracy, completeness or fairness of the information or opinions contained in this presentation
and any reliance you place on them will be at your sole risk. Without prejudice to the foregoing, the Company, its advisors, parent or
subsidiary undertakings of any of the foregoing and any such persons’ affiliates, directors, officers or employees do not and will not accept
any liability whatsoever for any loss howsoever arising, directly or indirectly, from use of this presentation or its contents or otherwise
arising in connection therewith. The Company is under no obligation to update or keep current the information contained in this
presentation and any opinions expressed in it are subject to change without notice.

This presentation contains certain forward-looking statements relating to the business, financial performance and results of the Company
and/or the industry in which it operates. Forward-looking statements concern future circumstances and results and other statements that
are not historical facts, sometimes identified by the words “believes”, “expects”, “predicts”, “intends”, “projects”, “plans”, “estimates”,
“aims”, “foresees”, “anticipates”, “targets”, and similar expressions. The forward-looking statements contained in this presentation,
including assumptions, opinions and views of the Company or cited from third party sources are solely opinions and forecasts which are
uncertain and subject to risks. A multitude of factors can cause actual events to differ significantly from any anticipated development.
Neither the Company or its advisors nor any parent or subsidiary undertakings of any of the foregoing or any such person’s affiliates,
directors, officers or employees make any guarantees that the assumptions underlying such forward-looking statements are free from errors
nor does any of the foregoing accept any responsibility for the future accuracy of the opinions expressed in this presentation or the actual
occurrence of the forecasted developments.
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Today's presenters 1

Camposol management team

Jorge Ramirez Rubio = CEO of Camposol since 2016, prior to that he served as Managing Director of Marinasol,
CFO of Camposol, and CFO of Copelnca
Chief Executive Officer = From 1995 to 2008, served in various senior management roles at the Amanco Group and
Mexichem
= B.A. in Business Administration and Finance from Loyola University, New Orleans, and
M.B.A. from ITSEM - ESPOL

Andrés Colichon = CFO of Camposol since April of 2017; prior to that has held CFO positions at Corporacion
Primax, Grupo San Fernando, Grana y Montero and Grupo El Comercio
Chief Financial Officer = From 2005 to 2008 also worked as a consultant at McKinsey & Co.
= B.A. in Business Administration and Finance from Baldwin Wallace College, and M.B.A.
from Boston University
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Camposol: The leading global branded fresh healthy food company with

an on-trend product offering and unique competitive advantages

Value proposition is recognized by over 20 of the top retailers in the world, and track record of growth is driven by
a strong R&D process

Overview Selected financial overview - Agribusiness'’

Unique Value proposition

Vertically-integrated producer of branded,

fresh food products for leading retailers and

wholesalers worldwide

Global presence in over 45 countries via

sales and distribution operations in the U.S.,

the Netherlands, and China

3Q-2020 sales geographic breakdown

— North America: ~59%

— Europe: ~31%

— Asia: ~7%

— Rest of the world: ~3%

Large and growing land bank

— Owns c. 20,553 hectares, out of which c.
9,477 hectares? have been planted (~46%)
out of which 59% are operating at their
high-yield phase

Employs over 14,000 workers on average

Benefits from strong corporate

governance processes

— No member of the controlling family
permitted to be part of Management

— 3 out of 7 board members are
independent

16- 3Q20 Sales CAGR:
13.3%

LTM 3Q-2020 Sales (US$Smm):
$330mm

LTM 3Q-2020 EBITDA (US$mm):
$123mm

LTM 3Q-2020 EBITDA margin:
37.3%

3Q-2020 Net Leverage Ratio:
3.4x

Superior growth and profitability driven by...

...diverse portfolio of high-growth, on-trend fresh products...

() % LTM 3Q-2020 Sales

...strong relationship with the top retailers and

wholesalers worldwide...

FIDIE

Alibaba com

Walmart

2017-2019 O
Award* _
Cosrco X Kaufland|

@ HQ & Operations @ Camposol International Bl Exports

High quality and diverse portfolio of
on-trend, branded, fresh food products
with ability to meet demand at times of

low supply and higher prices

Total control from farm to retailers and
sustainable farming methods emphasize
a socially-responsible and
environmentally-friendly business model
that ensures food safety and
product traceability

Source:

Company as of September 2020

Notes:

1
2

Figures excluding discontinued operations

Net hectares planted (excludes infrastructure such as roads)

...control from field to table and sustainable farming methods that
ensure food safety and highest quality of products...

..with visibility on short term growth driven by maturity of existing
plantations (only maintenance capex required)

(As of September 2020)

Total ha.
2,643
6% 4,802

2,026

29% 12%

9,477

< Guaranteed traceability > Il Unproductive phase [l Medium-yield phase [l High-yield phase
3 Refers to tangerine, grapes and mangos
4 Walmart's Award is a prize presented to companies that have innovated and exceeded the client's needs and expectations around their product

offering as well as having achieved outstanding performance when compared to other suppliers
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Summary of key financials

Revenue and EBITDA historical evolution Highlights

Szvais (U8 L) 327 330 Total sales increased 1.8% and closed the YTD 3Q-2020 at USD 203.5
million compared to USD 199.9 million in YTD 3Q-2019, mainly explained
200 203 53 82 by higher volumes sold.

37

= Total volumes sold increased 30.6% reaching 80.2 thousand MT compared
to the volumes sold in YTD 3Q-2019. This increase is explained primarily
by higher yields of mangoes, tangerines (Uruguayan season), grapes and
avocados.

YTD 3Q-2019  YTD 3Q-2020 2019 LTM 3Q-2020 EBITDA for the first nine months amounted to USD 55.5 million, up 5.8%
I Avocado [l Blueberry Other compared to USD 52.4 million in YTD 3Q-2019. The EBITDA margin for the
first nine months was 27.3%, up from 26.2% in YTD 3Q-2019.

EBITDA (US$mm)
= Operating cash flow increased by USD 24 million YoY, due to several

actions taken to improve the company’s cash conversion cycle in order to
be better prepared to face any possible negative impact due to the

YTD 3Q-2019 YTD 3Q-2020 2019 LTM 3Q-2020 current COVID environment.
EBITDA = As of September 30th, 2020, the company maintained a cash balance of
Margin - - - - USD 33.9 million and registered a net leverage ratio of 3.4x.
Sales by crop (MT) Cash-flow from operations (USSmm)?
101 98
80 e 24 74

16

21

YTD 3Q-2019 YTD 3Q-2020 2019 LTM 3Q-2020
-3

I Blueberry [ Avocado [ Tangerine [l Grape Mango YTD 3Q-2019  YTD 3Q-2020 2019 LTM 3Q-2020

Source: Company
1. Includes interest expenses



Gross profit breakdown by crop

Highlights

Avocado
= Higher volumes sold of avocado (29.3k MT USD (000) 3Q-2020  3Q-2019
vs 23.8k MT) explained by a recovery in
the production to average levels. Revenues 68,159 69,061 66,273 203,493 199,917
= Strong supply in Europe put downward Cost of goods sold (32,520) (51,281) (41,168) (124,969) (119,921)
pressure on prices at the beginning of the  Costs associated to sales (7,620)  (6,086) (10,343)  (24,049)  (18,150)
season (-21.5%). Gross profit 28,019 11,694 14,762 54,475 61,847
Blueberry Gross margin % 41.1%  16.9%  22.3% 26.8% 30.9%
= Early pruning performed in march from
Covid restriccions and a delay of the Net million tons
season due to cold weather resulted in Volume produced 32,034 12,929 35,842 80,805 57,923
lower volumes sold than last year (10.6k  Volumes sold 29,315 10,641 40,284 80,240 61,433
MT vs 14.4k MT). USD/ kg
= Prices aligned with our expectations for Weighted avg price 2.33 6.49 1.65 2.54 3.25

the period (+1.4%).
= One-time costs associated with early
pruning affected the gross profit.

Other

= Tangerine higher volumes of Uruguay fields explained
by a higher yields

= Grapes higher volumes sold explained by the delay in
the grape season, with important volumes moving
from the 4Q-2019 to the 1Q-2020.

= Mangos production explained by higher yields which
also positively affected unitary costs.

* Includes Tangerine, Grapes and Mangoes.



Cashflow Statement

Cash Flow as of September 30th, 2020

USD million

3Q-2019 3Q-2020

EBITDA 52.4 55.5
Working Capital Changes (36.3) (11.0)
Interest Expense Net (15.0) (20.3)
Income tax paid (4.0) (3.1)
Net Cash Flow from operations (2.9) 21.1

Net Cash Flow for Investments (54.7) (45.8)
Net Cash Flow from Financing 60.3 30.8

Net Cash Flow during the period 2.8 6.1
Cash beginning of the period 32.5 27.8
Cash end of the period 35.3 33.9

= The company has taken measures to improve liquidity position by focusing on improved accounts receivable, accounts
payable and inventories turnover it managed to improve its in operating cashflow by USD 23.9 million mainly explained by
inventories.

=  CAPEX USD 18.9 million were in the Peruvian operations, 15.0 million in the international expansion in Colombia, Uruguay,
and Chile, and 3.2 million mainly in information technology projects.

= As of September 30t, 2020, the cash balance was 33.9 (10.3% of LTM sales).



Current Funding Mix

Total gross debt! (USSmm) Highlights

= Total: 463.6

B Senior Notes
[ Mid-term loans

Structural Debt (USSmm) Total debt? (USSmm) and net leverage (x)

= Long-term debt: USD 384mm

Financial Leases

Working capital lines

= Duration: ~ 6.0 years 350
3 7 i 7 3 5 0
— —
2020 2021 2022 2023 2024 2025 2026 2027

I Senior Notes [ Mid-term loan

Source: Company

1. Includes short & long term debt without capitalized fees and interest
2. Includes new operating leases in the 2020

Finance leases

= Total gross debt at YTD 3Q-2020 amounted to USD 463.6
million and was mainly composed of senior unsecured notes
amounting to USD 350 MM with 6% coupon due in 2027, which
represents 75% of the total gross debt.

= Long-term debt at end of period had a duration of ~6.0 years.

= The net leverage ratio as of September 30t , 2020 closes at
3.4x. The company is not planning to substantially increase its
debt soon, and it is now focused on consolidating the
investments made as well as in reducing its leverage levels
more closely to the 2.5x it currently has as an internal limit.

Net

ﬂ

2016 2017 2018 2019 3Q-2020

Leverage 5% 12X ldx o 3ax 3u4x

20POs,



Comments on current important developments

Camposol successfully upgraded its current ERP to Outlook
SAP S/4 HANA
» The Company is focused on becoming a year-

* In July, amidst the pandemic, Camposol round player for which it will continue increasing

successfully upgraded its current ERP to SAP S/4
HANA. The implementation will help us meet
three key goals: i) optimize the new business
processes, ii) increase control and risk
management, and iii) support the international
expansion plan.

its operations of avocados in Colombia and
tangerines in Uruguay.

» The company has started a digital transformation

and lean initiative that involves process
optimization, the use of technology and
innovative methods in order to reduce costs,

improve key controls and strengthen clients’
service levels.

COVID-19 pandemic

» CAMPOSOL has been able meet its commitments
with its clients, showing the realibility and
strength of its value proposition based on its
vertically integration and sustainable model.

» The Company is taking all measures required to
guarantee the safety of its employees, proper
care of our biological assets, mitigate impacts on
our financial results, and maintain optimum
service to our clients worldwide.






Key investment highlights

Right industry, right products

Unique value proposition with control from field to table, and direct
access to retailers

Constant product and technology innovation that successfully
identifies, develops and scales new products

Protected market environment, superior yields with limited
agricultural risk, and ability to strategically enter the market

Strong Corporate Governance and experienced management team




o Consumers focused on fresh & healthy products from trusted K
sources that utilize socially responsible growing methods

Need for food

= Growing population

= Growing middle class in new developed countries that are focused on “quality” food
= Population grows but arable land does not

Creating an open and honest relationship Health and wellness trends will continue to drive consumption patterns and increased

with millennials is important foot traffic in fresh food aisles

How to reach the millennial generation: Global retail store volume growth (CAGR %)’

Be Honest Seafood
Creating an open and honest relationship }l
with this audience is very important

Be Natural/Organic

=jihe
=l)e

(]
of Americans prefer '
to buy natural
and/or organic foods
over conventional

L]
T
foods if prices are i i
L]
T

=jije

=jije =jie

=l)e =)e =D
=il)e =mi)e =i)e =i
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Millenials Work With Trusted Sources
on food & nutrition claims

65% Nutritionists
58% Dieticians
57% Family and Friends . .
o - — Illustrative aisle map
54% Personal Trainers I CamposoliEocusedlEategory NN v
26% Packaging Claims 12 - 17 CAGR [ Perimeter of the store ~ Center of the store
Source: Immersive Youth Marketing Group “Youth Consumer Behavior: Millenials and the Natural Foods”, The Halo Group “How Can Your Brand Resonate With Milennial Foodies?”, Euromonitor - World Retail Volumes

Note:
1 Per Euromonitor, represents volume
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eVertical integration allows for control from field to table ensuring
high product quality, food safety and 100% product traceability

Development and farming Processing and packaging Marketing and distribution Customer relations

= Camposol International
leads overseas branding
efforts
Exports to over 45 countries — Introduction of "from
farm to families”
campaign
g = Owned fresh Sales and marketing team of e S .The
£ > duce sourcin 38 1 Idwide? Berry that Cares
3 pro g CEPIOYECSIMDIICVICS . product to retailers
Retail and
wholesale
Network of distribution
centers across North America
and Europe
= Complete control of all agricultural = Owns all of the processing and = Coastal location facilitates exports
inputs packaging facilities to North America, Europe and Asia
— Land: owns all land. — Agro-industrial complex in Chao = Camposol International offices in
— Seeds: control development with processing, freezing, and U.S. (Florida), the Netherlands i d
and introduction of seeds via packaging capabilities' (Rotterdam), and China (Shanghai) s
R&D program = Existing infrastructure can be used allow the Company to further = Strong focus on building
—  Labor: majority of labor is to process, package, and scale new develop relationships with retailers commercial f:hannels and
employed full time products and existing products pr;)njlotlng dt]rzeclfl Satlﬁs to
: ; retailers in the Nor:
t?gghgggnhfzrgsilty America, Europe, and Asia
= Key off-season supplier

Socially responsible and environmentally-friendly business model guarantees the observance of sustainable business practices

Reforestation Program Water Efficiency Initiative Wawa Wasi B Health Clinics Camposol follows UN Adherence to sustainable
ﬁa}i'falﬁa Sol international GRI development and
| Plantation of SuizAqua Developing guidelines pesticide levels
g trees in 29 methodologies | Education program focusing on requirements.c .
Z deforested to reduce water | the intellectual, artistic, and Global <l
areas of Peru usage across the social development of 41 Nuevo Chao to provide basic Re.Ror.ting W
value chain children of employees el sariee Initiative~ /
Source: Company
Notes:

1 Packaging capabilities for blueberries and avocados.
2 As of September 30, 2020



e Camposol, the multiple award winning company

Camposol started operations in the U.S. in 2014 with a partial avocado offering

Continued recognition for excellence

Walmart >;<

Walmart >

Award 2019

Walmart, one of our main customers in
the North-American market, has
recognized us with their 2019 Award.
The award is granted to companies that
have innovated and exceeded the
customer’s needs and expectations on
supply of products and services, while
having an outstanding performance
vis-a-vis other suppliers.”

({4

Camposol
March 2019

Harvard Business School: Camposol
Case Study

BUSINESS [SCHOOL

? HARVARD

NO-516-111

Camposol

In November 2015, José Antonio Gémez Bazin® paced the flocr of his Maams, Florida, office and

SUPPLIER
SI"YEAR

1N
i

FY17 Awards

The Supplier of the Year has...worked
with Walmart to build long-term
sustainable programs... improved the

mhﬂmﬂfmﬂm&!c\nﬁmﬂs Vo, $259 il 2015 reveamis, Composol was Pea's gt
ks largest blucberry

Tthad3 and sold.
nfpmd\nmmliﬂmghhuhﬂxmm nmlmmx]m&,mmkmc\nnmmmﬂwl_smd
th 10,300 MT &0 2015 exposts

(hammnrmﬁ.m)

Since 2009, Camposol had been
core product category — from asparagus to avocados to biueberries —as well as shifted from sellimg
derectly

Camposol is focused on building relationships
directly with retailers across key products

Key partners:

Walmart >,

~ & E

‘ uflnn
Publix

Sales by channel
% of sales

2013
14%

p

YTD 3Q-2020
48%

52%

standard of living within communities e 1 ek 13 e e s e Senast. ] e ot R of 86%
. Dé&C Camposol s family-owned 't firm, downas CEQ in late 2015 and,

they operate and at the same time m%mmmmm;% Sy °
strive to conserve land and water e s o e o e T oo o oo )
resources in Peru."” Py e Compon en ot soheny

o sl g et ey Sales by channel - key products
Walmart T e o e
June 2017 e e e o % of sales

Camposol on the right track? o @

YTD 3Q-2020 YTD 3Q-2020

Joint business
plan results

Gross margin return on
inventory investment

______________________________________________________________________________

In-stock order and
fill rates

Source: Company

35% 46%
- 54%

= Direct to retail = Wholesale




eTrack record of successfully identifying and developing new

products

©

Own R&D infrastructure is complemented by partnerships with leading research institutions

Extensive in-house research and .
el T (2P e ...leverages know-how and past experience to develop and scale new products at a faster pace

Independent PhD scientists and
advisors

15

Has taken the initiative to foster
relationships with

8

leading universities around the world

AEE
- Inkas
berries
(Netherlands) (Peru)
CNTA CNTA UCDAVIS
(Spain) (Peru) (Chile)

(Mexico)

£00T

600T

10T

810¢

L5

Asparagus

%

Avocados

Blueberries

TR
W
=3 "
Easy-Peeler
Tangerines

Camposol develops, markets and commercializes own product

Commentary

1996-2006 small scale production
2007 production scaled
2008 becomes largest asparagus exporter in the world

First plantation in Peruvian desert of Haas avocados in 2000

First Peruvian company to expand to 2,600 hectares entering U.S. market in 2009-
2010

First Peruvian company to open distribution operations in U.S. and sell direct
to retailers

2011 planted first fields
2016 reached 1,600 hectares
2019 56% of product sold directly to retailers

2009 expanded to 101 hectares planted, 100% still in the unproductive phase
2019 reached 825 hectares planted, with 47% in the medium and high yield phases
Acquired 400 hectares in Uruguay for future expansion

Well developed pipeline of future products

R&D initiatives are focused on new crops, and as of today, Camposol has more than 15 crops being tested by R&D team

Source: Company



o Proven ability to introduce and scale new profitable products

Camposol has more than 15 crops being tested by its R&D team

@

Opportunity identification

| @

Field testing

3

Commercial scaling

| @

Further development

e

Identified increased global consumption
of Hass avocados driven by overall health
benefits

= Were among the first to plant Hass
avocado in the Peruvian desert in early
2000s

2008-2010: 1,662 hectares of Hass
avocado planted in anticipation of the
U.S. market opening to Peruvian Hass
avocado imports

Constantly seeking to expand production
window in order to ensure a year-round
stable supply.

R&D area monitoring genetic development
to improve fruit’s characteristics.
Invested in additional locations to expand
production window (i.e. Colombia)

Avocados

Volume Sold
(MT '000)

12.0 17.6 14.1

2010 2011 2012

40.2
26.8

2013 2014

27.3

2015

42.5 47.6

22.9

2016 *

2017

2018

2010-2019
CAGR

24.5

2019

Blueberries

Acknowledged changing consumer trends
favoring healthier and convenient food
alternatives

= 2008: Test plot start with 12 varieties
of blueberries

= 2010: Biloxi was chosen for better yield
and quality

= 2011: First 54 hectares planted

2013: 150 hectares planted, first sales to
main retailers (Walmart, Morrison and
Edeka)

2014: Acquired first 2 packaging lines.
2014-2016: 1,357 hectares planted

2014: Genetic development contract
signed with Biofrutales; partnered with
University of Florida for testing
blueberries

2015: Genetic development contract
signed with Inkas Berries (University of
Georgia)

Evaluating additional locations to expand
production (i.e. Mexico)

Volume Sold
(MT '000)

0.7 0.9

4.4 10.9

2013 2014

2015 2016

13.7

2017 2018

29.8
2013-2019
CAGR
(87% )
2019

Tap on consumer growth and complement
portfolio of fresh products

Identified commercial opportunity in easy
to peel and seedless variety, making them
a great on-the-go snack

= 2008: First 57 has of tangerine planted
= 2009: Expanded to 101 hectares planted

2018: Realized investments to acquire
tangerine fields in Uruguay to expand
current production window

No additional Capex required to increase
future productivity of existing fields,
investment already realized

Acquired additional locations to expand
production window (i.e. Uruguay)

Easy-Peeler

Tangerines 6.8 9.0 7.5 2014-2019
3.3 5.0 > CAG

Volume Sold _—_______-___

(MT '000) (18%
2014 2015 2016 2017 2018 2019

Source: Company

Note:

1 Volume decrease due to the presence of a weak El Nifio phenomenon during 2014 and moderated in 2015.

2 Year of high temperatures during winter that affected avocado trees.
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o Strategic location and infrastructure enables superior yields...

Location and operational expertise allows Camposol to achieve distinctively higher yields

Camposol achieves market-leading yields!' across key
products

v . , L (metric tons per hectare) .
S Loc.at'lon's proximity to the equator and. Select | Camposol? 5 Top countries, ranked by 2017 exports
positioning between the Andean mountains products | 0o :
Mangos, and the Humboldt current supports: ; o 18.0° !
Grapes E :
— Minimal weather fluctuation and stable ; 5
Trujillo temperature throughout the year : :
Blueberries, - . . Blueberries | . .
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Notes:

1 Represents average 2017 yields

2 Camposol yields achieved at plantation maturity
3 Management estimates



o ...with limited agricultural risks...

In 2017, Peru experienced its worst storm in nearly two decades

202

Camposol's operations were not materially affected

= The El Nifio event of 2017 was an unusually severe iteration of a more
common phenomenon

— Prior to 2017, severe El Nifio events only occurred in 1982 and 1997
= Exceptionally warm water in the pacific ocean fueled torrential rains
that caused deadly flooding (1 0x normal rainfall)

Science  Magazine | F

World Amca  asia | Au

la Europe Latin America | Middie East

Floods and mudslides kill dozens in Peru
) ¥ O [ <k

D 16 March 2017 | Latin Amenca & Caribbean £

co

TOP STORIES MEDIA CENTER TV RADIO LEARN GERMAN

Peru hit by worst flooding in decades

BMassive looding in Peru has loft at least 67 prople dead. Dramatic scenes of the flooding

posted on social media have hoightened the sense of chaos

4 : REUTERS -

MENVIRONMENT

Abnormal ElL Nino in Peru unleashes
| deadly downpours; more flooding seen

WondWome UN Cosicts Temorism Disasiers OicbalEcosomy Eaveonment Religon Scasdals  Regions

Death toll in Peru climbs to 65 from EI
Nino rains, floods

Location Infrastructure

+ Plantations are located far .
from mountains,
minimizing risk of

Reparations on the
Chavimochic canal were
quickly made by a cohort

landslides of private businesses
I There was no material impact on yields I
Y-0-Y Volume Change (%)

15.4

47 2l
Avocado Blueberry

1H 2016 m1H 2017

Source: Company information
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o ...and ability to strategically enter the market

Camposol times entry to the U.S. blueberry market to coincide with highest prices

= The U.S. blueberry market price peaks during the fall and winter months when local production decreases and demand remains
high

= Camposol aims to supply the U.S. and other Northern Hemisphere markets by taking advantage of different production windows,
effectively accessing markets when supply from other regions is seasonally low

= Year-round production capabilities make Camposol an attractive partner for retailers worldwide

Total fresh blueberry imports in the U.S. (‘000 tons) / Fresh blueberry prices (USD/Kilo ($)) - Dec-17 to Feb-19

T
2 o
35 ( 9 v
l e
. . 30 : 8 o
15-30 '000 tons: Over supply of berries . o
due to peak internal U.S. production and 2 ) o
multiple countries producing berries 5 : 7 <
>
20 : ! &
1
! : |
8-15 '000 tons: Some supply in this 15 1 : a
window, considering expanding operations : 1 5 ~
to extend supply 10 1 ! é
; 1 1 : ~
1-8 '000 tons: Represents Camposol's main 5 : : \/ : : “ ?
operating window N ) M ’ o
0 3 =
Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb
Camposol's production capability v v v v v v v v v v v v v v v

- - -, Camposol's targeted
Total Imports —— Average Prices R wind%w e

Year-long production allows Camposol to target specific countercyclical market window of major markets

Source: USDA Fresh blueberry import data and Company
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oStrong Corporate Governance and experienced management team...

Highly-experienced, results-oriented management team supported by sound corporate governance practices built

by the Dyer Coriat family and complemented by independent board members

Experienced and well-recognized management team Sound corporate governance practices
Participation of independent directors
©__a

Years of In Camposol
Name and Title experience since Previous work experience
Jorge Ramirez Rubio con BB, mf
CEO of Camposol 20+ 2008
Mexichem
Andres Colichon Sas McKinsey&Company oampnu R
Chief Financial Officer 20+ 2017 h .
Harold Mongrut oo
Country Managing Director, 20+ 2020 Gierr
Peru Unllevar
José Antonio Gomez Bazan
Managing Director, Camposol 20+ 2011 @ T
International N
Juan Manuel Guell
Supply Chain Manager 20+ 2018 =) "/
Alvaro Carrasco DELMAR UGARTE
g ABOGADOS
Legal and Corporate Affairs 10+ 2018 —
Manager e
Tania Segovia Juarez
Internal Auditor 10+ 2015 [aan AT ~
@ BELLSOUTH'

Source: Company

Dyer Coriat Family

o Independent

Audit, Internal
Control and
Risks

Governance,
Compensation
and Social
Responsibility

o
(&4

Strategy and
Investments

Experience in capital markets

2008

Listed in the
Oslo Stock
Exchange

2018

Obtained a
syndicate loan for
up to US$250mm
and redeemed its
Senior Secured
Notes due 2021

2012

Issued US$125mm
senior unsecured
notes due 2017

2016

Exchange of
73.75% of
outstanding
US$200mm for new
secure notes due
2021

2013

Delisted from
Oslo Stock
Exchange

2014

Reopening of
senior unsecured
notes raising
proceeds of
US$75mm

SOPOs,
G
V
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Buscanos como CamposolCares en:

0060

Buscanos como Camposol en:

ing

Para mas informacion por favor conectarse a:
www.camposol.com.pe

For more information please log into:
www.camposol.com.pe




