
 
 

  
 
 

 
 

 
JCDecaux wins the contract for city information panels  

and associated services in the City of Rennes 
 

 
Paris, April 14th, 2025 – JCDecaux SE (Euronext Paris: DEC), the number one outdoor 
advertising company worldwide, announces that, following a competitive tender by the City 
of Rennes (France), it has been awarded the contract for the provision, maintenance and 
operation of city information panels (CIPs) and associated services in Rennes (population: 
227,000) for a 9-year period. 
 
This contract includes the refurbishment of 300 2m² CIPs, a total of 900 advertising panels, 
50 service information hubs (RIS) and up to 36 additional 2m² CIPs over the duration of the 
contract. All units will be customised to carry the City’s brand colours. The refurbishment 
will meet the dual objective of providing high-performance street furniture while optimising 
the project’s environmental footprint by leveraging the circular economy. The installed 
street furniture will feature state-of-the-art technology and services, including remotely 
controllable ‘intelligent’ lighting and low-consumption LED technology, enabling up to 50% 
energy savings. JCDecaux will renew 80% of its vehicle fleet with low-emission electric 
vehicles, aiming for a 20% reduction in gCO2/km emissions by 2030, contributing to the 
improvement of air quality in the city. JCDecaux will also handle the cleaning of the street 
furniture using rainwater collected at its local depot, reducing the reliance upon the public 
network. 
 
The refurbished and newly deployed street furniture will contribute to enhancing urban 
quality of life, to sharing key council and city information, and to promoting economic 
players both in Rennes and nationally. 
 
Jean-Charles Decaux, Chairman of the Executive Board and Co-Chief Executive 
Officer of JCDecaux, said: “We are delighted and honoured by the trust placed in us by 
the City of Rennes. This new contract allows us, after many years of absence, to regain 
this market, reaffirming our commitment to the area. With over 50 years of partnership with 
many municipalities in Ille-et-Vilaine and Brittany, our local teams are already in place and 
working daily in the area. Under this new contract, JCDecaux will leverage its operational 
expertise to refurbish 350 street furniture products, combining aesthetics, environmental 
performance, and communications efficiency for the benefit of the city, its partners and in 
particular local stakeholders. JCDecaux will offer innovative solutions and provide a high-
quality service to the city, its residents and visitors. Since its creation in 1964, JCDecaux’s 
development model has enabled the provision of free street furniture and services, funded 
by advertising that are accessible to all, environmentally friendly and that create real value 
for the regions.”  

 
Key Figures for JCDecaux 
- 2024 revenue: €3,935.3m  
- N°1 Out-of-Home Media company worldwide 
- A daily audience of 850 million people in more than 80 countries 

- 1,091,811 advertising panels worldwide 
- Present in 3,894 cities with more than 10,000 inhabitants 
- 12,026 employees 
- JCDecaux is listed on the Eurolist of Euronext Paris and is part of the SBF 120 and 

CAC Mid 60 indexes 
- JCDecaux’s Group carbon reduction trajectory has been approved by the SBTi and 

the company has joined the Euronext Paris CAC® SBT 1.5° index 
- JCDecaux is recognised for its extra-financial performance in the CDP (A), MSCI 

(AAA), Sustainalytics (13.1), and has achieved Gold Medal status from EcoVadis  
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- 1st Out-of-Home Media company to join the RE100 
- Leader in self-service bike rental scheme: pioneer in eco-friendly mobility 
- N°1 worldwide in street furniture (629,737 advertising panels)  
- N°1 worldwide in transport advertising with 157 airports and 257 contracts in metros, 

buses, trains and tramways (340,848 advertising panels)  
- N°1 in Europe for billboards (83,472 advertising panels worldwide) 
- N°1 in outdoor advertising in Europe (736,310 advertising panels)  
- N°1 in outdoor advertising in Asia-Pacific (178,010 advertising panels)  
- N°1 in outdoor advertising in Latin America (89,526 advertising panels)  
- N°1 in outdoor advertising in Africa (22,490 advertising panels)  
- N°1 in outdoor advertising in the Middle East (20,689 advertising panels)  

 

For more information about JCDecaux, please visit jcdecaux.com.  
Join us on X, LinkedIn, Facebook, Instagram and YouTube. 
 
 
Communications Department: Albert Asséraf 
+33 (0) 1 30 79 79 10 – albert.asseraf@jcdecaux.com   

Investor Relations: Rémi Grisard 
+33 (0) 1 30 79 79 93 – remi.grisard@jcdecaux.com 
 

  

http://www.jcdecaux.com/
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