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AUGA GROUP AT A GLANCE*

The largest

vertically integrated
organic food producer

in Europe

4

business segments

80 million
o | EUR

revenue

Y Y Y
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Founded in

2014

1,226

employees

~70-

of sales is export

Listed on

Nasdaq
Vilnius

38.5%

of arable land

Products are sold in

40

countries

*Unaudited financial results, 2022
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RESULTS

The Group had rebounded
from very difficult Y2021
despite challenging
environment.

Energy and fuel costs alone

increased by more than EUR
/7 million YoY.

No financial impact from

technological developments
in Y2022.

Y Y Y
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Operating results had improved

au
ga

EUR million 2022 12M | 202112M 2020 12M

Revenue 80.09
Gross profit 15.20
Net profit (2.72)
EBITDA 19.55

71.72
3.95
(15.44)
9.10

+12%
+285%
+82%
+115%

83.07
15.77
1.79
20.83






CROP GROWING Lower than expected result on initial

Main reasons:
« Extensive cost review after Q4.

 Gain on next season’'s harvest
as for 31t December is lower
comparing to previous years,
reflecting higher costs and price
development.

Gain as for 12.31, EUR million
2.5

1.5
2020.12.31 2021.12.31 2022.12.31
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6,000

4,000

2,000

-2,000

-4,000

-6,000

-8,000

-10,000

recognition of biological assets at fair value in
Q4

Gain (loss) on initial recognition of biological asset at fair value, €'000

3,529 3,658 3,756

2,915
1,274 =24 1.553 1207
197

-1,533

-7,881

Q1 Q2 Q3 Q4
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CROP GROWING 2022 12M results

Significant improvement YoY

Higher prices partially
Compensqted growing costs and Total cultivated land, ha 38,525

39139

-2%

au
ga

39,637

average yields. EUR million 202212M | 202112M 2020 12M

Total gain (loss) on revaluation of
biological assets (crops)

|mprovement in sales result due  Gain (loss) on revaluation of biological

. t ized for followi 1.82

to lower write-offs, favorable Sfooj (crops) recognized for following

market development. Gain (loss) on revaluation of biological
assets (crops) recognized in current 4.33
period
Sales revenue 27.58
Cost of sales (27.56)
Inventory write-offs (1.26)
Result of internal transactions (0.68)
Result of sales of agricultural produce (1.92)
Subsidies 9.89
Gross profit 12.30

Y Y Y
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(5.57)

2.33

(318)

23.56
(25.15)
(4.05)
n/a

(5.64)

9.69

0.89

-22%

n/a

+17%
+10%
-69%

n/a

-66%

+2%

+1382%

2.02

7.69

35.25
(36.12)
(1.39)
n/a

(2.26)

7.45

12.88



CROP GROWING

2023 season: winter crops

(Yen {ab)

QC

No major changes in crop
portfolio.

Winter cash crops area (ha) and share of total area, %

. I 20 000 53% " o V\Oo
Sowing conditions were — S 58% 529

favorable, all tasks are done in

60%

50%

. 15 000 17 404 16 999 .
time. 40%
10 000 30%
19%
Mild winter should not have an 2o
5000

10%

adverse effect on the upcoming
harvest.

0%
2017/2018 2018/2019 2019/2020 2020/2021 2021/2022 2022/2023

mmmm \Winter cash crops area, ha e \/\/inter cash crops share of total area, %
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CROP GROWING

The prices for majority of
crops have decreased from
Y2022 level.

There are lots of uncertainties
regarding prices for new
organic harvest.

Y Y Y

12M2022

Source: www.ami-informiert.de, https://www.bmel-statistik.de/

Pricing trends al

Organic vs. Conventional wheat price in Germany*, EUR/t
e Organic wheat (food) Organic wheat (feed) e Conventional wheat (food) Conventional wheat (feed)

600 €
550 €
500 €
450 €
400 €
350 €

300 €

250 € /—/\/
200 € - / ,

150 €
100 € B N N
8382828333 388888538288283333882888828833288¢28358
2020 2021 2022 2023

*Germany, the largest EU market, is a benchmark for major organic product prices.
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DAIRY 2022 12M results

al
. AT ga
High prices were main driver for improving profitability.

As for 31122022 group's herd | TPV MY I I

consists of 3,457 cows and

) Total quantity of products sold, t 26,594 27,053 -2% 26,799
3,487 heifers and bulls,
Milk 25,334 25,685 1% 25,384
compared to 3,577 cows and °
: Milk diti 457 624 27% 714
3,134 heifers and bulls a year T commodities °
Cattl 803 743 8% 700
before. arHe e
EUR million 2022 12M | 202112M 2020 12M
Revenue 16.50 13.61 +21% 12.95
Improving profitability: average v B B - -
: . o :
milk price grew by 28% while Milk commodities 171 2.02 -15% 213
costs increased by 13% only.
Cattle 1.31 0.90 +46% 0.75
Cost of sales 491D (13.15) +13% (12.56)
Milk (11.94) (10.36) +15% (9.75)
Milk commodities (1.66) (1.89) -12% (2.07)
Cattle (1.31) (0.50) +46% (0.75)
Revaluation of biological assets (2.09) (2.77) -25% (2.52)
Subsidies 3.07 317 -3% 2.53
Y Y Y Gross profit 2.57 0.85 +202% 0.40

12M2022 11



DAIRY

With the use of 2021/2022
season crops, the quality of

feed and milk yield returned to
the level of 2021.

Average milk price has
increased by 31% since the
beginning of 2022. The trend
had reversed in 2023.

Y Y Y
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Milk yield and price dynamics

Milk yields, kg/cow/day

227 22.9
23.0 225 . .
22.0 - 218
214 21.2
21.0 213 20.8
19.9
20.0
19.0
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov
2020 2021 —) (022
Milk price, EUR/t
650
600
550
500
450
400
350
300 B -~ N
§8 8285328828888 82883328888882882833238
2020 2021 2022
— (e Many organic Germany conventional AUGA average price of milk sold

Source: www.ami-informiert.de , https://www.bmel-statistik.de/ , https://ec.europa.eu/agriculture/market-observatory/milk

Oct

21.6

Dec

Nov

Dec

Jan

2023
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MUSHROOM 2022 12M results ag

GROWING Negative result affected by growing energy costs.

o Growing energy prices Sold mushrooms, t 11,552 12,002 -4% 12,906
(increase of 65% / EUR 2.30 Average price (Eur/t) 2.384 2.323 +3% 2199
million);

L B EUR million 2022 12M | 202112M 2020 12M

- Delay inincrease of products

prices; Total revenue 27.90 28.36 2% 30.00
) Mushroom sales revenue 27.54 27.89 1% 28.38

« Production volume 1% lower
YoY due to continuing Compost sales revenue 0.36 0.47 -23% 1.62
challenges in production Cost of sale (29.30) (27.69) +6% (28.25)
process. Cost of mushrooms sold (28.94) (27.45) +5% (26.89)

Cost of compost sold (0.36) (0.24) +50% (1.36)
Gross profit (1.40) 0.67 n/a 1.75

Y Y Y

12M2022 14



MUSHROOM Positive development in Q4: gross profit of 0.11

alU
GROWING EUR million ga

Energy and transport costs, thous. EUR

6,000
5,000

Energy costs have decreased from .00

their peak in Q3 and stabilised. 3,000
2,000
1,000

2941
B Transport

Energy

2757
o 1027
Price of mushrooms, excluding 2021 2022
transport and packaging effect,
was 16% hlgher in Q4 Compored 5 400 Price of mushrooms (excl. transport and packaging), Eurég?gne
to Q1. 2,200 2,123 2164 Q1
1,998
mQ3
Normalized production volumes 1,800 m Qs
would improve results to historical
|eve|s. 006 Mushrooms produced, tonnes
3,000 077 2857 SO8 2998 2457 2681 2,743 2,709
2,000 2021
m2022
1,000
0
| quarter I quarter Il quarter IV quarter
Y Y Y
12M2022
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Results by segment

Fast-moving consumer goods
(FMCG)



FMCG

Even though growth of sales
had stalled in H1, sales in the
second half of the year
returned to target levels.

There is a potential for
improvement of profitability,
as:

« price increase was delayed in
2022;

« launch of new products.

Y Y Y

12M2022

2022 12M results au
Back to growth path: +31% YoY ga

EUR million 2022 12M | 202112M 2020 12M

Revenue

Cost of goods sold

Gross profit

3.0
2.5
2.0
1.5
1.0
0.5

0.0

8.12 6.19 +31% 4.88
(6.38) (4.66) +37% (43)
1.74 1.54 +13% 0.75

Revenue, EUR min.

Q2 Q3

2020 m2021 m2022

Q1

17



FMCG New products launched au

At the beginning of 2023,
AUGA group introduced a new
product category - ready to
eat grain and curry bowls.

A
.
ga

Yellow
Curry Bowl Red
s = Curry Bowl

T . SN Rh Mt A L

S O Mt 4 O

Oat & Cherr}l
Grain Bow

- Cr Pogiens

8y

Oat & Chickpea
s ek Grain Bowl

v gyten w3 Ouvy Tgeiee

The products are sold to local
and foreign markets. Currently
exported to USA, Germany
and Poland.

' Suckwheat & Mushr
| Grain Bowl

Y Y Y
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RESULTS

Crop growing
Dairy
Mushrooms
FMCG

IFRS 16 effect

OFEECEN

Centralized OPEX

Y Y Y

12M2022

Main factors for EBITDA change

(Yen {ab)
QC

Crop growing and Dairy segments have the largest positive
affect.

Th EUR

1931

- 39

20,000 -2,021
15,000

10,000

5,000

-5,000

EBITDA 2021 Agriculture Dairy Mushrooms FMCG Other EBITDA 2022

19



OTHER 3 projects to be implemented / further developed 8.3
INFORMATION in 2023

1. AUGA M1 tractor. Completed
first batch of 3 tractors.

2. Biomethane infrastructure.
Production will start:

* st facility — April
« 27 facility - May
« 3 facility — June

Theoretical annual production
volume of 3 facilities - 63 000 MWH
of biomethane.

3. Specialized feed technology.
Testing phase, further
development of technology.

Y Y Y

12M2022 20



OTHER Share price information 83
INFORMATION AUGA group, AB share price on Nasdaa Vilnius, EUR

The share price decreased by .

4% (from EUR 0.503 to EUR o
0.485 per share) from the 0.5
beginning of 2022 to 28t of

0.4
February 2023. OMX Baltic
Benchmark Gl decreased by 5% v
during the same period. 02

0.1
The average monthly turnover 2c?14.o1.o1 2015.01.01  2016.01.01  2017.01.01  2018.01.01 2019.01.01 2020.01.01 2021.01.01  2022.01.01
was EUR 0.20 million. AUGA group ~ =====OMX_Baltic_Benchmark_GlI

Valuation target price, EUR

E LHV WOOD
COMPANY
0.53* 0.61-0.71 0.70

Y Y Y . .
- Base case scenario
12M2022 21
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More information:

* Nasdaqg Vilnius, Baltic Main List: AUGTL
* Nasdaqg Vilnius, green bonds: AUGBO60024A

* |Information for investors: http://auga.lt/en/for-auga-investors

* Analyst reports, data in MS Excel
format: https://auga.lt/en/investors/reports-and-presentations

* News for investors subscription: http:/cutt.ly/auga

 |nvestor relations:

Mindaugas Ambrasas, CFO
+370 620 67296

m.ambrasas@auga.lt

au

ga

22


http://auga.lt/en/for-auga-investors
https://auga.lt/en/investors/reports-and-presentations
http://cutt.ly/auga
mailto:m.ambrasas@auga.lt

DISCLAIMER au

The information on this presentation may contain certain forward-looking statements with
respect to the financial condition, results of operations and business of the Company and certain
of the plans and objectives of the Company with respect to these items. We caution that no
forward-looking statement is a guarantee of future performance and that actual results could
differ materially from those contained in the forward-looking statements. By their nature,
forward-looking statements involve risk and uncertainty because they relate to future events and
circumstances and there are many factors that could cause actual results and developments to
differ materially from those expressed or implied by these forward-looking statements. For these

reasons, our actual future results may differ materially from the plans, goals, and expectations set
forth in such forward-looking statements.

Unless required by law, the Company assumes no obligation to update or revise any forward-
looking statement after the disclosure of this presentation.

Y Y Y

12M2022 23



FOOD WITH NO COSTTO
NATURE
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